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HESAPEAKE OVAL FLUTED OVAL SQUAT JAR PERFUME OVAL BOSTON ROUND MODERN ROUND 


Gleaming, crystal-clear bottles in a variety of eye-catching designs — 
that's Maryland Glass styling! (Or, if you prefer, we will design 
a distinctive shape for your use.) And these Maryland Glass 


bottles are practical . . . sturdily constructed to fill and pack 
easily, keep breakage to a minimum. Tell us about your product. 
We'll send samples and prices immediately. No obligation, 
of course. Write MARYLAND GLASS CORPORATION, 

2147-53 Wicomico Street, Baltimore 30, Maryland. 
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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of 
Industries was instituted, the industrial 
and agricultural development of My- 
sore has gone steadily ahead. Plans to 
develop Mysore’s vast resources will con- 
tinue a record of progress that has earned for My- 


sore its proud title of “The model state of India.” 


One of the most famous of Mysore’s many prod- 
ucts is Sandalwood—Santalum Album 
(Linné). Obtained from selected My- 
Genuine 


sure heartwood, 


Mysore 
Sandalwood Oil, distilled at our 


Linden, N. J., plant, is the chosen standard 


of purest quality by all leading Perfumers. 


“Ie Ofpefte Sffence Diftitt’rs” 


Ww. J. BUSH & CO. 


INCORPORATED 


Essential Oils - 


19 WEST 44th STREET, NEW YORK 36, N. Y. e@ 


NATIONAL CITY, CALIFORNIA e 


Aromatic Chemicals * Natural Floral Products 


MUrray Hill 7-5712_ 
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also LINALOOL © CITRAL ° EUGENOL » RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils © Aromatic Chemicals @ Perfume Materials @ Colors 


OFFERING ROSE ABSOLUTE 
Years of continuous quality service 
69 suppliers and manufacturers of 


Essential Oils * Aromatic Materials’ * Flavors 
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new perfume oil concentrate 


a truly remarkable fragrance at an amazingly low price é 
f 
Here is another of Aromatic Products’ distinguished reproductions. ; 
are A . At 
AMATINE 45 a completely finished Perfume Oil Concentrate, ie. 
and may be used, as is, to make a fine quality perfume or toilet water. rs 
7 
é 


aw 


It has all the necessary fixative properties for long-lasting effectiveness. 


<> 
AMATINE 22 also be used in creams, powders and lotions. ' HN ae WY Le Hy ue 
eT Meh eae * 


7 y r ° ° * 
We'll be glad to send you samples for your own tests... no obligation, of course. 
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Exchange Brand is the 4-to-1 favorite over all 
other lemon oils combined ! 

Year after year, Exchange Brand quality 
proves itself in sales. That’s because Exchange 
Lemon Oil comes only from California lemons 
grown and skillfully processed by Sunkist 
Growers. 

When a little lemon oil goes so far, wh, 
risk buying anything but the best? 


* 
Sunkist Growers 
PRODUCTS DEPARTMENT + ONTARIO, CALIFORNIA 


Produced by 


Exchange Lemon Products Co. * Corona, California 


FRITZSCHE BROTHERS, INC. 
th Ave New York 1] f 


DODGE & OLCOTT, INC. 


rick St New York 14 


OIL OF LEMON U.S.P. 
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n practice, this EXTRA SOMETHING, this 
sense of personal relationship, is created by 
our policy of serving each customer as 
though he were our most important customer 


—of treating his particular problem as if it 
were our only problem. 


The consistent growth of Roubechez seems 

to indicate that it’s good business to offer 
the utmost in personal interest and attention. 

’ For fine absolutes, natural oils, and per- 
fumer’s specialties we are proud to offer 


the products of Jean Roure—Pierre Ziller— 
Bruno Court S. A., Grasse, France. 


in a If you appreciate quality and reliability, and 
if the idea of special attention appea's to 
business you, we suggest that you consult us aout 


your next problem. 


relationship 








soon ROUBECHEZINC. 


New York, N.Y. 
Roubechez, Inc. 
8 East 12th St 





Chicago, Ill. Cincinnati, O. Toronto, Canada 


R. M. Ferguson & Co 
81 Dunedin Dr. 


Roubechez, Inc. 


Roubechez, Inc. 
701 South LaSalle St. 


7481 Shamrock La 
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It pays to go by the book! 


Naturally, this book is a “closed” one. 
Names of the brands of fine cosmetics and 
toiletries made by the Private Brand Divi- 
sion of Avon Products are held in strict 
confidence. 

But, we can say they re names of great 
renown and their example is worth 
remembering. 

You, too, can gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics coo OF introduce new ones 
without added plant expense on your part 
... by entrusting your production to Avon, 


Avon’s position of leadership has been 
gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon’s production of its own 
and other well-established private brands. 
Formula and product assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production. 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 





PRIVATE BRAND DIVISION 


SO ROCKEFELLER PLAZA 


NEW YORK 20 N Y 


Strategically located laboratories in Suffern, New York « Pasadena, California + Montreal, Canada 
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an important part of any beauty picture 


HAZEL-ATLAS GLASS COMPANY 


WHEELING, WEST VIRGINIA 


sl 


i the most important feature... 
of dealers’ shelves these handsome jars 


and bottles sell for them, and for you! 


0SI eticware must be part of 


'y picture. 





FLOWER of the Month 


February — Violet 


or Primrose 


March — Jonquil 
or Daffodil 


TANLEY BURTON SCHUSTER is a 
true “son of the soil a gentleman 
farmer, on a modest scale, who spends 
week-ends and vacations assisting with the 
maintenance, plowing and harvesting of 
the family’s 400-acre farm and on his own 
much smaller acreage in Woodstock, Il 
linois. Farming is Stan's idea of really liv 
ing—but not necessarily of making a liv 
ing. For that, he considers Fritzsche to be 
tops” and he supports this opinion by 
pointing to his own employment record of 
more than 31 years in the company’s serv- 
ice. Stan works out of the Chicago office 
with accounts inside the Metropolitan area. 
His popularity with customers and co 
workers alike is a reflection of sincere 
fondness engendered by his ever friendly 
Hsposilion and infectious wood humor. He 
likes people and people like him. Inland 
hing has long been one of his favorit 
interests and an adept hand at constructing 
his own fly rods has lent, for him, added 
stre to the sport. One more interest 

his children: Sue Ann, 12, and Stanley 
James, 4 ind he's prouder than a 


pickerel of these! 


CHEMIST EMPLOYING HYRDOXYLAMINE HYDROCHLO- 
RIDE METHOD FOR DETERMINATION OF ALDEHYDES BY 
TITRATING WITH STANDARDIZED ALKALINE SOLUTION 


ULTIPLY the operation pictured above by every lot of oils and 
aromatics that enter our plant and you get some notion of what it 
means to guarantee, unconditionally, the quality of our merchandise 
Multiply this figure again by the half dozen or more different tests 
each lot is subjected to and you gain an additional idea of what such 
assurance involves. Then follow along adding to this the meticulous 
care that is practiced in our handling of an order from the time it is 
entered until it leaves our plant, expertly compounded, carefully 
checked, packaged, routed and shipped—usually the same day—and 
you just can't help saying to yourself: “No wonder FRITZSCHE 


products never give me any cause for complaint! 


FRITZSC aia roo . 
— ~f others, Gane. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES wad ‘STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicage, Ulinois, Cincinnati, 
Ohi Cleveland, Ohi l fngeles, California Philadel phia, Pennsylvania Sun Francine, California 
St. Lows, Mi “re Toronte, Canada and * Mexix Dt FACTORY: Cliften, N | 
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RECOMMENDATION 
of the Month 


If you have need of an attrac- 
tive, light, diffusive floral at 
low cost, DELISSE BOUQUET 
is a fragrance well worth con- 
sidering. Initially, this compo- 
sition emanates the perfume 
of lily of the valley. As it 
dries, another note appears, 
unidentifiable, but very pleas- 
ing—and it lingers on and 
on, a lasting and most delight- 
tul effect. Attractively priced, 
too: $15.00 per pound; $.95 
for a trial ounce. Try DE- 
LISSE BOUQUET we 
believe you'll like it. 


LET THESE 
SPECIALTIES 
ENRICH 

YOUR PRODUCT'S 
FRAGRANCE 


If you are interested in a richer and 
more arresting odor effect for your 
product, our extensive line of FRITZ 
BRO SPECIALTIES includes a stimu 
lating variety of basic materials, some 
of which may well give profitable new 
direction to your creative efforts. Even 
as modifiers, these materials impart 
characteristics essential to, but some- 
times lacking in the finished composi- 
tion —fullness, lift, tonality, depth 
Each FRITZBRO SPECIALTY is, in 
itself, a complete well-fixed, well- 
balanced composition, designed for 
use either as a base or as an adjunct 
for improving the odor of the finished 
goods. If you'll describe us your 
needs, we'll gladly send you further 
information concerning these superior 
perfumers’ materials, 


CREATORS of MADE-TO-ORDER FRAGRANCES 


for PERFUMES, TOILETRIES 
ODORANTS and DEODORANTS 


SUPPLIERS of AROMATIC 
PERFUME ond FLAVOR 


FRITZSC 


and COSMETICS 
INDUSTRIAL and TECHNICAL USE 


CHEMICALS, BASIC 
RAW MATERIALS 





Established 1871 


notheds, Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES aad *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago; Ulinois, Cincinnati, 
Obie, Cleveland, Obio, *Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 


St. Louis, Missouri, *T cronte, Canada and * Mexico, D. F. 


FACTORY: Clifton, N. J 
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FOR PERFUMERS 


LIGHT, EXHILARATING FRAGRANCES 


for AFTER-BATH REFRESHANTS 


SPRING—just around the corner, with summer only 
another all-too-brief season away—and then the big 
demand for light, body-cooling colognes, toilet waters 
and after-bath refreshants. To an industry dedicated 
primarily to the pleasant task of heightening 
feminine daintiness, elegance and charm, this is the 
season when—more than ever—its creations can 
helpfully serve m’lady’s physical and emotional needs. 
Good fragrance being the key to much of the success 
his products will enjoy, it will pay the toilet goods 
manufacturer to examine and experiment with the 
fragrances available for such use. Therefore, as our 
candidates for the perfuming of your summer toiletry 
line, we offer you the following 


TRIAL OFFER: We'll send you '/2 oz. sample bottles of 
all SIX of the fragrances I’sted (including our ‘‘Recom- 
mendation of the Month’’) for $2.00 to cover cost of 
packing and handling, or your choice of any THREE 
for $1.00, check or money ordex to accompany coupon 
below properly filled in. 


MEADOW SWEET 


FRITZSCHE BROTHERS, Inc. 
0 1-759 


76 9th Ave., New York 11, N. Y. 


Gentlemen: Please send me, prepaid, '/2 oz. 
samples of each of the fragrances checked. 
My check (or M.O.) for $ is attached. SWEET ORIENTAL 


0 v-699 


Name [] t-421 
Title FRENCH BOUQUET 
r] K-195 
pains REFRESHING LAVENDER 
Address F 0 M-091 
City Zone State DELISSE BOUQUET 


[] (Recommendation 
of the Month) 


(Enclose $2.00 for 6 perfumes; $1.00 for 3) 





BOUQUET COLOGNE 


CHEMIST EMPLOYING HYRDOXYLAMINE HYDROCHLO- 
RIDE METHOD FOR DETERMINATION OF ALDEHYDES BY 


TITRATING WITH STANDARDIZED ALKALINE 


ULTIPLY the operation pictured above by every lot of oils and 
aromatics that enter our plant and you get some notion of what it 
means to guarantee, unconditionally, the quality of our merchandise. 
Multiply this figure again by the half dozen or more different tests 
each lot is subjected to and you gain an additional idea of what such 
assurance involves. Then follow along adding to this the meticulous 
care that is practiced in our handling of an order from the time it is 
entered until it leaves our plant, expertly compounded, carefully 
checked, packaged, routed and shipped—usually the same day—and 
“No wonder FRITZSCHI 


you just can't help saying to yourself 


products never giv e me any Cause for complaint! 
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SOLUTION 


YOU'LL 
LOVE 
THIS 


EALLY, you will! Ill get you well quick and 
just about the best combination of appeals any med 
actly what many of the top products, today, are off 
More and more, this is the industry's present trend, 
preciatively accepted by patients. Of course, the achi 
ter of adding to the modern drug some taste-appes 
than this. Far more restful is the well co-ordinated 
expert and pharmacist with each bringing to the soluti 
ized knowledge of his particular field. It is in applyi 
in this manner to the drug trade's increasing taste pre 
most distinguished service in recent years. We cordiz 
confidentially, of course 


consulting with us any tl 


solution 


For GOOD TASTE 


in Pharmaceuticals 


Consult... FRITZS 


oo te etaoeatae” 9, SannRnNBNN 


PORT AUTHORITY BUILDING 


HRANCH OFFICES wad ‘STOCKS Atlan 
Cila Cleveland, Oln ! tuveles, q 


‘ “ “rs Terente, Canada and 
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YOULL 
LOVE 
THIS 


EALLY, you will! Icll get you well quick and you'll love its nice flavor. . . . Which is 
just about the best combination of appeals any medicinal preparation can offer. And that’s ex- 
actly what many of the top products, today, are offering—efficacy and palatability combined. 
More and more, this is the industry's present trend, approvingly supported by doctors . . . ap- 
preciatively accepted by patients. Of course, the achievement of palatability is not merely a mat- 
ter of adding to the modern drug some taste-appealing, stock flavor. There is much more to it 
than this. Far more restful is the well co-ordinated scientific approach—the meeting of flavor 
expert and pharmacist with each bringing to the solution of a common problem the highly special- 
ized knowledge of his particular field. It is in applying our 83 years of flavor making experience 
in this manner to the drug trade's increasing taste problems that we have rendered this industry 
most distinguished service in recent years. We cordially invite you to sample this service by 
consulting with us—confidentially, of course—any time some flavor problem challenges you for 


solution 


For GOOD TASTE 


‘ . Established 
in Pharmaceuticals Consult... : g I T 1 & [ t ; Soe 
sicseacteiesiaiceaiaantilasiiaiiualaiieaaaiieatiaaiasaininiateiialal nother . ‘ j ne. 
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Bringing the harvest 
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BASSES - ALPES. FRANCE 
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f > ertrand Freres offers an 
entire range of floral 
boR ol Tea Si ol loka TTe 
essential oils. We welcome 
your inquiries on any specific 


toate an ts Tota 
' 9 ~~ ji , flowers from the stills 
Product or process. e 5 
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No longer does the perfumer sit locked among his bottles 

seeking an inspiration for fragrance. When designing a new perfume 
in our laboratories, the early accomplishment of one perfumer 

is compared, discussed, and evaluated by a staff of 

artists and technicians. Another chemist may take an 

interesting idea to develop it further with a fresh interpretation. 

It is through the cooperative efforts of the perfume chemists, 

the research technicians, and a knowing sales department, 


that the ultimate perfume creation is evolved. 


MANUFACTURERS AND CREATORS OF THE FINEST 


«© 


° . 
” Ameringen - Haebler, Inc. 


west 57th STREET 


Sivisazivw 











Featuring 
















+ Ne, CUIRALIA FA-2128 
~ / 


. A warm, heady, very rich odor. 
A remarkable additive whenever 
you are seeking a leather note 


HYDRO GARDENIA 


A very fine Gardenia odor, ex- 
tremely powerful, at a low price. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 





SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
ARGENTEUIL (S. & ©.) FRANCE 





GRASSE (A. M.) FRANCE 
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BY MAISON G. pENAVARRE, F.A.LC. 


Germicidal Tale 


Last September the British Pat 
ent Ofhice issued Patent Number 
697,278 to an American company 
covering the use of a halogenated 
dihydroxy! diphenyl methane as a 
germicide and a partial ester of an 
aliphatic polyhydric alcohol and a 
fatty acylating agent (for adher 
ence). 

Maybe this is invention. But it 
certainly doesn’t strike me_ that 
way. It has all the ear marks of a 
“Johnny come lately.” 

This class of compounds — has 
been used for germicidal purposes 
in my own laboratory quite a few 
vears now. Their value as germi 
cides is common knowledge 
Yea, even in powder form. 

What I can’t understand is how 
the inventor was able to convince 
1) his superiors that he had made 
a discovery and 2) the British 
Patent Ofhce that such an adapta 
tion was truly an invention. 

Now I wonder how the inventoi 
will make out in the U.S. Patent 
Othce, where there is undoubtedly 
an application for a similar patent. 


Stick Cologne 


Reader Robert Jacobson takes 
exception to a reply to inquiry No. 
1038 in the November issue. The 
lull letter follows: 

“It seems to me that the stick 
cologne issue has been much ma 
ligned. 

“There are fitting, containers 
which prevent evaporation. (Kim 
ble Glass, Demuth Glass and Poly 
ethylene plugs). 

“The new Calumet swivel case 
replaces the need tor foil wrapping 
and the bother of tearing off this 
foil for use. 


1g 
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“With these improvements in 
packaging, there have been im 
provements in formulation to ovet 
come “crumbling” and the residue 
of undissolved stearates. 

“Now a woman can carry the 
stick cologne in a handy purse-size 
package and apply it like a_ lip 
stick. The case does not leak oi 
break. 

“If you compare the costs of the 
liquid-form and the — solid-form, 
there is little difference on a cost 
basis. 

“How can the ‘liquid do morc 
than the stick?’ 

“Granted the ‘boom’ season ts 
over but look at all the other al- 
cohol products being incorporated 
In STIK-FORM for men and women. 

“IT feel it is only fair to voice 
in vour column both sides of this 
issuc.”” 


No question, there have been 
many improvements, even some 
improvement in container — cost 
(but not enough to my way ol 
thinking). I don’t agree on the 
comparison of stick cologne to 
liquid cologne. They just don't 
compare, 


\s for the “boom,” all I know 
is what people tell me who sell 
stick colognes. Maybe J’m not get- 
ting the right dope. 


Glad to hear trom any reader, 
especially when we don’t agree. Let 
ters are never published without 
writers’ permission and their full 
text is included even if it hurts. 


Grief and Baldness 


Schmitt, writing in the Novem 
ber issue of the Pennsylvania Med 
ical Journal, reports cases of bald 
ness resulting trom sudden grief. 
Shock as a nervous breakdown 
caused at least two reported cases 








to completely lose their hair in 
from It to 18 days after the oc 
currence. Some fifty cases are re 
viewed. In all, the hair grew back 
when conditions were normal. 


Syndets 


Freddy Wells can always be 
counted on for the unusual. Syn 
dets as a name for synthetic de 
tergents is being used a lot in the 
Ul’. S. Yes, even our British friends 
started to do it too. Then the mon 
key wrench was thrown into the 
works. In our worthy Contemporary 
S. P. C., Wells has an editorial en 
titled, “We May Not Use ‘Syn 
dets.’ ” It turns out there is a British 
trade mark No. 698,246 which as 
signs its exclusive use to an oil 
company. So, in the British Isles 
at least the use of the abbreviation 
“Syndets” is restricted. 


Chlorophyll Starch 


A very large European manutac 
turer of rice starch has developed 
a starch containing chlorophyll. He 
is looking for an American dis 
tributor for the product. 

It is hard to say just what the 
chlorophyll is expected to do in 
this case nor does the supplier tell 
whether it is oil soluble or a watet 
soluble chlorophyll that is being 
used. In any event, anyone inte? 
ested in this project should write 
to the editor of THE AMERICAN PER 
FUMER. 


Cold Wave Odor Stability 


Hardly had Ed_= Sagarin = an 
nounced that his company had 
developed some new odors for thio 
elycolate waving solutions, when 
trade letters from the perfume in 
dustry started coming in. One 
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make no 
thioglycolate wave 
can be made fragrant. The 

basic odor can best be 


letter says in part—“We 
claims that a 
lotion « 

offensive 
somewhat mitigated and for this 


purpose we have a_ variety of 
soundly formulated perfume com- 
pounds soluble in all wave lo- 
tions. 

Well, that sounds like quite a 
rounded-out rebuttal. Without 
doubt, the proof is in the pudding. 


Ozonides 


The Armour Research Founda- 
tion has been studying at some 
length (1) the manufacture of 
metal ozonides and (2) their com- 
mercial applications. 

Ozonides of oleic  glycerides, 
used for some time in medicine, 
are also used in some types of 
stimulating creams. The proper- 
ties of the ozonide produces prob- 
lems in formulation all of which is 
to be discussed in an article olf 


greater length in The American 
Perfumer shortly. 

The metal ozonides at the mo- 
ment seem to have greater chemi- 
cal than physiological significance, 
but one should keep an eye on 


thei development and use. 


Valuable Grip Vise 


It has always been a tough job 
to hold a round partially bent 
object in a vise so that the item 
wouldn’t slip when work was being 
done on it. It was, therefore, just 
a question of time before someone 
got the idea to make a machine 
that was adaptable to these differ- 
ent shapes. 

The new vise eliminates the 
needs for jigs and costly fixtures 
and identically shaped objects can 
be successfully held with the re 
alignment by ‘simply releasing the 
vise jaws slightly. The unit is avail- 
able in serrated or plain steel jaws 
and can be affixed to any work 
bench. 





Questions 


1053: Space Deodorant 


Q. We would greatly appreciate it 
if you could recommend a good 
formula for a room purifier with a 
pine odor liquid to be placed in 


felt. R.N., New York 


A. Most space deodorants are based 
on formaldehyde or lauryl metha- 
crylate suitably perfumed. A stand- 
ard product would consist of 4 
fluid ounces of the commercial for- 
maldehyde, (40 per cent solution) 
per gallon of finished product. To 
this is added a water soluble or self- 
emulsifying perfume oil to suit the 
taste, and the product may or may 
not be tinted. Usually there ts 
enough surface active agent in sol- 
uble perfume compounds to give 
good capillary action to the prod- 
uct. 


1054: Neutralizers 


There are at the time being two 
neutralizers on the market which it 
seems do not contain any hydrogen 
peroxide, potassium bromate, so- 
dium, perborate or any other salts 
leaving a residue on the hair. One 
of them is the “One Step” oil con- 
ditioning instant neutralizer manu- 
factured by Middlebrooke Lancas- 
ter. The other, packaged in a tube, 
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& Answers 


is put on the market by Bonet and 


Bonet. The latter product i is labeled 
“Forever” conditioning cream neu- 
tralizer with lanolin. The main 


characteristic of these two products 
is that they neutralize with only one 
application. We would like to 
manufacture a similar product, and 
any advice you may be able to give 
us in regard to composition and 
raw material sources will be greatly 
appreciated. 

M.N. New Jersey 


1. We must confess we have not 
seen the two neutralizers you men- 
tion, Did you analyze the products 
to see that they contain no perox- 
ide, perborate or bromate? 


1055: Aluminum Salt Deodorizer 


Q. Do you at this time have a for- 
mula for a stick (screw out type) de- 
odorant which contains aluminum 
salt (al. chlorohydrate) or can you 
make suggestions in this direction? 


B.E.H., Illinois 


1. We do not recommend alumi- 
num salt for the purpose such as 
you request. Aluminum salts must 
be in solution to be safe and yet 
effective. In the present case the 
salt is ground to a fine powder and 
is suspended in the stick base. If 





you want to experiment with such 
a product, we suggest that you take 
a light mineral ‘oul and solidify it 
with 30 per cent beeswax ora micro- 
crystalline wax. The mineral oil 
can be replaced by synthetic oils, 
for example, isopropyl palmitate. 
The astringent is added to the hot 
fats and stirred until just above the 
congealing point when it is molded. 


1056: Fluffy Cleansing Cream 


Q. Could you supply a formula for 
a fluffy cleansing or all-purpose 
face cream? Our attempts by reduc- 
ing the amount of waxes present in 
the usual types of formulas give a 
cream that is too thin at warm 
room temperatures of 85°F or 
above. 

R.S., Texas 


A. Actually, the production of a 
light fluffy cleansing cream, such as 
you mentioned in your letter, is the 
result of two things. First, the for- 
mula and second, the processing. In 
general, when you exceed 10% of 
beeswax in your formula you are 
going to lose the properties you are 
after. You will have to use some 
microcrystalline wax with this to 
prevent oil seepage and to give you 
stability. Finally, this “product 
should be stirred right down to as 
near 30°C as possible and as a re- 
sult, you will get the texture you 
are after. 


1057: Lumium 


Q. I would like to ask you if you 
have ever heard of an item called 
Lumium, which is being used in 
face powder by a foreign concern 
-Germaine Monteil. It is supposed 
to give a luminous color to the 
face, and I am sure that this item 
should be well known to you. 

P.S., New York 


A. Yes, we have seen Lumium used 
on a brand of face powder, but we 
must confess we don’t know what it 
We are sure it must be a coined 
name for some ingredient added. 


1058: “Formulation” Request 


Q. We are interested in a formula- 
tion of essential oils for the sports- 
man trade and have been referred 
to you as best source of informa- 
tion on the subject. 


A. P., Florida 


A. We have no idea what you have 
in mind when you refer to a “for- 
mulation of essential oils for the 
sportsman trade.” If you can be 
more specific we will try to make 


some suggestions. 
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FTER having stressed the development of histo 

therapy during these last years, the author pre- 

sents a process, applicable to cosmetics, that utt- 
lizes the active principles of the placenta. The latter, 
thanks to a suitable medium, can be diffused through 
the skin, which at the same time is regenerated and pro 
tected against the injurious effects of the external envi- 
ronment. Other possibilities too are offered by the pla 
centa extract or solution. These are examined in succes 
sion, as well as certain secondary reactions that may be 
produced in the course of the treatments. 

By studying the numerous articles of the voluminous 
literature regarding the treatment by placental extract 
one will get a clear idea of the importance acquired by 
histotherapy since the use of placental implantations by 
Filatov in 1933 at the Ophthalmological Institute of 
Odessa. It is not only the Russians, such as Filatov, Aria- 
noff, etc., who have carried out extensive researches on 
placental extracts and histotherapy, but also the French- 

® Specialist in the diseases of the skin and genitourinary passages. Com- 
munication presented to the VIIth International Congress of Esthetics and 


Cosmetology, Tune 1953. Industrie de la Parfumerie, Vol. 8, No. 10, 
pp. 376-378. 1953. 
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Placenta Extracts 
in Cosmetics 
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men Gaudin, Toulant, Barrois, etc. and the Italians 
Piccoli, Piscitelli, Coassolo, and others. 

Attempts have been made also in Switzerland and 
\ustria to find out the causes of the favorable results 
obtained in the treatment by placental extracts, but 
these have remained partially unexplained. Niehans 
and Zajicek modified the method and created a new 
mode of hormone treatment by fresh gland extracts, 
from which they expected better therapeutic results. 


{etive Substances in The Placenta 


The literature which treats of the active substances 
contained in the placenta is likewise very abundant. The 
presence in the placenta of a mixture of the most impor- 
tant sex hormones now known, of hormones of the an- 
terior lobe of the hypophysis, of vitamins, of ferments, 
etc. has been definitely proved, but in many cases the 
combined effects of these cannot explain the therapeutic 
successes. Filatov too believes that “biogenic stimulins,” 
which have nothing in common with the hormones or 
with analogous substances, and which appear only even- 
tually after a beginning of decomposition, provoke a 
specific effect. However that may be, in reality the results 
of a treatment by placental extracts are no longer to be 
overlooked. 

Let us now dwell again, but more thoroughly, on the 
main constituents of a placental extract. 

One undoubtedly finds there, in their true form, hor- 
mones such as the follicular hormone, the hormone of 
the corpus luteum, those of the anterior lobes of the 
hypophysis, and finally the hormones of the suprarenal 
cortex, androgens, etc. The vitamins are certainly pres- 
ent there in considerable quantities, first the liposoluble 
vitamins E, A, and D and the vitamin B complexes with 
all of the B factors, such as aneurin, lactoflavine, the 
amide of nicotinic acid, pyridoxine, and also vitamin B,,. 
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Besides the water-soluble B complexes, one finds in the 
placenta the vitamins C and P and certainly also vita- 
min K in small amounts, But with this enumeration we 
have not yet exhausted the list of active constituents. 
The ferments, of which we shall cite only a few such as 
histaminase, diastase, invertase, lactase, and hyaluroni- 
dase, contained in the placenta play an important part. 
We must not forget that one can identify in the placenta 
almost all of the amino acids that enter into the com- 
position of albumin, likewise the lipoids and oligo ele- 
ments. 

The extent to which, and manner in which, the com- 
plex proteid systems—which we call nucleoproteids— 
contribute to the therapeutic efficacy is a question which 
even today has not been thoroughly elucidated. We hope 
that within a few months however, with the. collabora- 
tion of the Pharmacological Institute of the Federal 
Hygiene Service at Berlin, we shall be able to shed some 
light on this problem. 

Che placenta certainly contains also some substances 
which are unknown to us but which according to theit 
biological effects may be supposed to be defense systems, 
antigens, antibodies, etc. 

Let us consider the large number of active substances 
and suppose that we have before us a natural biological 
substance in which we see, in an ideal composition, con- 
stituent substances which contribute to the maintenance 
of life. We can only ask ourselves why it did not occur 
to us sooner to utilize the placenta in much larger quan- 
tity in human therapeutics. 

One knew, on the one hand, what the placenta could 
offer, but, on the other hand, did not know how nor in 
what form to introduce it into the organism nor the 
place at which it would act best. It was necessary to await 
modern pharmaceutical and pharmacological methods 
in order to be able to initiate methods of preparation of 
extracts of the constituents of the fresh placenta men- 
tioned above that could be introduced subsequently into 
the human body. For that purpose one proceeded in dif- 
ferent ways. One manufacturers injectable extracts, or 
the tissue was implanted after previous preparation, or 
the extract was administered orally or in the form of 
suppositors or of a collyrium. Each of these methods of 
application has its particular advantages for the region 
for which it is particularly indicated. In each of them 
however many constituents are destroyed, in particular 
in the administration per os, in which the hormonal 
constituents undergo profound destruction in the stom- 
ach and intestinal tract. Once again it was thanks to the 
combined efforts of physicians and pharmacists that it 
became possible to introduce the extract into the body 
via the skin, after it had been reported that the latter 
is able to resorb medicinal substances and allow them 
to pass slowly into the blood stream. It was a matter 
of finding a medium that would correspond most exactly 
to the requirements and would guarantee a complete 
resorption of the extract. One house* produced a water- 
soluble excipient for a pomade which after elimination 
of superficial water-repellent fats can diffuse into the 
skin, thus making possible the transcutaneous diffusion 
of the active constituents of the extract. It** is a colloid 
prepared from whey (milk serum) whose pH has been 


® Merz & Co., Frankfurt-am-Main, Germany. 
ee Serol. 
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adjusted to that of the acids of the surface of the skin 
and whose constituents are perfectly tolerated by the 
skin, without any irritation. 

The use of fatty pomades into which placental extracts 
have been incorporated likewise leads, to a certain ex- 
tent, to favorable therapeutic results. However it is 
extremely difficult to incorporate the alcoholates of pla- 
cental extracts permanently into these excipients for 
pomades, and it has not been proved that when spread 
on the skin they yield to it the incorporated active sub- 
stances. What is certain is that the fatty pomades are 
accepted and assimilated only by the superficial epi- 
thelial layers. 

The science of cosmetics has always maintained with 
medical science, in the course of time, relations that were 
sometimes closer and sometimes looser. In past years, 
especially at the beginning of the century, the contacts 
between the two sciences became closer, and from these 
common efforts have come new ideas which have con- 
tributed to the technique of the attention and protective 
treatments of the skin. It would go beyond the scope of 
this article to try to throw light on the conditions neces 
sary for a rational hygiene of the skin, such as cleansing 
of the pores, replacement of the fatty substances of the 
skin that are emulsified and removed by the ablutions, 
the maintenance of the natural state of tension of the 
skin, etc. What we have proposed to do is to comment 
on a process that aims at, and succeeds in, regenerating 
the skin and that furthermore contributes effectively to- 
ward protecting it from the influences of the environ- 
ment, such as solar radiation, allergies, and occupational 
hazards. 


Functional Dependence 


Is there a functional dependence between the surface 
of the skin and the normal action of the body from the 
standpoint of the effect of hormones? Schreuss and 
Oberste-Lehn have discovered that the sex hormone is 
excreted in the epidermis and eliminated from the body 
with the corneous layer that is detached. This demon- 
strates the functional dependence of the surface of the 
skin with respect to the entire group of normal hormonal 
actions, and the application of estrogenic substances for 
the care seems perfectly judicious. The treatment aims 
at the regeneration of the parts of the skin that have 
been injured either by too much aging or by lack of care. 
The active endocrine substances (hormones) not only 
exert an influence on their secretory organ, as (for ex- 
ample) the ovarian hormones which act on the ovary, 
but also have, when they are utilized externally on the 
skin, a definite hyperemizing effect which, through appli- 
cations, extending over a long period, favors the func- 
tions of the cells and of the skin. 

J. J. Eller and V. D. Eller have correctly emphasized 
the thickening of the keratinized epidermis, the amelio- 
ration of the blood supply to the skin, and the disappear- 
ance of the dyschromia and wrinkles in women during 
and after the age of decline, when estrogenic products 
were administered to them. According to Eidelsberg, 
however, the percutaneous hormone treatment acts 
similarly on young women, in the form of an excitation 
of the skin functions. It has been shown however that 
the estrogenic products are not specific from the stand- 
point of sex. Thus Rothemann, Friederich, and others 
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Utilization of placenta extracts requires cooperative research on 
the part of both cosmetic and medical scientists. 


have been able to obtain immediate amelioration of the 


seborrheic condition in the treatment of falling hair by 
estrogenic products or placental extracts, in particular 
in the case of falling hair during the menopause. 


Placental Extracts Appropriate 


From these considerations what can the cosmetician 
and physician conclude with regard to the science of 
cosmetics? If we wish to maintain not merely the skin 
but also a condition of health and youth, it is then that 
the placental extracts seem remarkably appropriate. 

Our own experience overlaps what Giampaoli of 
Rome has told us in a report which he made in April, 
1953. He followed essentially the method we too have 
applied in our medical practice, and he wrote as follows: 
\fter the softening and hyperemizing action of the steam 
and massage, one dries the skin of the face with a small 
sponge. One then applies a thick layer of Placenta (in 
soluble excipient), as much as possible with a steel spat- 
ula and without massage. The facial skin prepared in 
this way is then exposed to the action of ultraviolet (UV) 
lamp (artificial high-altitude sunlight) and irradiated 
until the Placenta mixture is entirely resorbed by the 
epidermis. It should be pointed out however that the 
irradiation by UV light must in no case exceed the dura- 
tion of a normal treatment. By this procedure Giampaoli 
was able to revivify all layers of the epidermis, strength 
ening the local metabolism, activating the circulation 
in the subcutaneous tissues, and making firmer the tis- 
sues that had become too flabby. At the same time, he ob- 
served the disappearance of the small wrinkles and even 
the diminution of the deeper furrows. It is interesting 
to note that one can obtain these results after only six 
sessions and that no such success could be obtained by 


1 Manufacturer: Elga Zentrale (Central Station), Schlachters, Lindau 
Bodensee (Germany ). 
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the other cosmetic treatments which he had _ perfected 
and propagated. 

My own method is comparable, as I have said, except 
that I do not practise the exposure of the UV lamp and 
that after the cleansing of the facial skin I allow a small 
quantity of Placenta solution to penetrate into it with 
the aid of a light massage by light strokings (eflleurages) 
and pattings, and that for the supplementary treatment 
| apply a certain quantity of Placenta solution with a 
lace mask. 

the two methods of treatment must not be practiced 
oltener than twice a week. 

Chis will suffice for the details on the protection, main- 
tenance, and regeneration of the skin. 


Wider Uses in Cosmetology 


But the field of utilization in cosmetology of the pla 
central extracts is by no means exhausted thereby. The 
skin diseases with which both the dermatologist and the 
cosmetician are concerned, such as first of all common 
juvenile acne, acne rosacea, the tendency of the skin to 
ward seborrheic eczema, the folliculitis and the pri- 
folliculitis of the skin, commonly called “dirty skin,” are 
all fields indicated for this therapy. In these cases how 
ever one must use larger doses. The regular, daily appli- 
cation, if possible in combination with natural or 
artificial irradiation by UV rays, becomes indispensable 
if one wish to obtain a rapid cure of the diseases men- 
tioned above. One must not renounce however the 
mechanical elimination of the comedos (blackheads) 
and pressing of the pustules, but must practice these 


treatments with great care and often during long 
sessions. 


Successes in Treating Acne 


Ihe surprising successes recorded for the treatment 
of common acne and acne rosacea are surely not due 
solely to the better blood supply involving a reinforce- 
iment of the defense against infection. The normalization 
of the acids of the surface of the skin, the regulation of 
the secretion of the sebaceous glands, and the economy 
of the vitamins, ferments, and hormones of the skin are 
important factors that may be influenced by the Placenta 
solution. 

May I be permitted to add a few words on a field of 
application which is not affected a prior by the Placenta 
solution without more ample information. This concerns 
the efficacious treatment of underdeveloped bust. Dr. 
Wegener has recorded the results of his treatment in 
a remarkable work. Wegener's successes are especially 
astonishing. He uses the Placenta solution in the “iono- 
phoretic” form. He utilizes a weak galvanic current to 
make the active constituents of the Placenta solution 
penetrate into the still deeper layers of the cellular tis- 
sues of the skin and dermis. The Elga apparatus, which 
has special pole plates for the application, has been 
shown to be especially suitable. 

In the success-crowned treatment of hypoplasia of the 
breast, the follicular hormone surely plays no separate 
role, for it is known that applications of that hormone 
have given no result worthy of mention and that in 
isolated cases it even provokes mastopathy. I believe that 
the gonadotropic hormone of the anterior lobe of the 
hypophysis and vitamin E are the main ones which 
through the intermediation of the hypophysis are re- 


February, 1954 99 








sponsible tor the formation of the corpus mammae, ‘The 
connective and adipose tissues are scarcely influenced, 
but one sees the exclusive development of the ganglionic 
The decisive of the treatment by 
Wegener's methods is that the good results obtained are 
permanent. Thus in the case of patients observed fon 
more than 114 years they have remained unchanged. 

In conclusion, may I be permitted to make a few more 
remarks on two problems that are urgently presented to 
anyone who reflects on the treatment by the placenta. 
Can there develop, after cosmetic applications of Pla 


tissues. aspect 


centa solution an undesirable influence on the woman's 
genital system? 

Does the Placenta solution possess properties that are 
able to release cancer, because of the estrogenic substance 
which it contains? 

Phe generalization of the use of Placenta solution foi 
care and regeneration of the normal or aging skin pre 
sents no danger. The doses of hormones remain far be 
low the minimum of 0.5-0.1 mg. of estrogenic substance 
required by Rothemann and Eidelsberg. No influence 
on the genital cycle is to be feared. 

In the therapy of common acne, of acne rosacea, or 
hypoplasia of the breast however the situation is dil 
ferent. In these cases the organism absorbs so much 
greater quantities of hormones that it must be urgently 
recommended that the treatment be discontinued a few 
days before menstruation and not resumed until a few 
days after the end of the menses. If one observes this 
prescription, the anomalies of menstruation, the de- 
rangements of the cycle, and other inconveniences are 
not to be teared. 

The genital hypoplasia accompanied by frigidity, 
hypomenorrhea, and dysmenorrhea, which often coexist 
with common acne and hypoplasia of the breast, disap 
pear and are replaced by normal functioning through 
use of Placenta solution. 


Possible Release of Cancer 


Phe question of the possible release of cancer by the 


Placenta 


solution is undoubtedly 


more important. 
Butenandt, one of the most eminent German scientists, 
a recipient of the Nobel Prize, does not consider the sex 
hormones cancerigenic. He does classify them however 
among the substance which under certain conditions 
may release cancer and which through their effects on 
proliferation when applied on the breast, may constitute 
one of the predispositions necessary for the development 
of a tumor of the breast already existing in the latent 
state, 

This is ascribed to the use of the pure follicular hor- 
mone. Korenchevsky and Hall were able to prove that 
the growth of the neoplasms under the influence of the 
follicular hormone, in the application of the hormone 
of the corpus luteum, can be restrained. Lipschuetz and 
Vargas, Jr. have also proved that the androgenic sub 
stances Can oppose tumor formation. 

We can therefore calmly conclude: that the biological 
combination of follicular and of corpus 
luteum, of androgenic substances existing in the pla 
centa, constitutes an obstacle to the cancer-promoting 
properties of the follicular hormone through the pres- 
ence of androgenic hormones and of the corpus luteum. 
For absolute security of the patient a medical supervi 
sion of the treatment of the hypoplasia seems necessary. 


hormones 
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U. S. Imports of Vanilla Beans 
U NITED STATES imports of vanilla beans trom all 


sources by months since 1950 to August 19535 as re- 
vealed by the monthly statistics of the Bureau of the 
Census follow. The import duty of vanilla beans coming 
into the United States is 714 cents per pound. 


1950 LBS. DOLLARS 
Jan. 441,988 927,407 
Feb. 238,668 610,851 
March 151,472 1,181,509 
April 164,105 542,009 
May 90,264 299,447 
June 129,983 508,294 
July 276,169 863,613 
Aug. 90,517 282,096 
Sept. 72,285 254,836 
Oct. 161,085 145,316 
Nov. 100,970 268,053 
Dec. 94,499 235,371 

POTAL 1950 2,312,005 6,448,802 

1951 LBS. DOLLARS 
Jan. 137,423 352,875 
Feb. 57,228 161,253 
March 158,297 157,568 
April 107,976 359,007 
May 65,018 181,590 
June 118,411 360,265 
July 52,214 145,347 
Aug. 227,049 148,242 
Sept. 66,381 166,221 
Oct. $3,495 95,503 
Nov. 158,131 126,642 
Dec. 117,749 271,195 

POTAL 1951 1,280,705 5,425,508 

1952 LBS. DOLLARS 
Jan. 136,714 399,609 
Feb. 141,064 $28,405 
March 60,085 141,846 
April 75,649 187,451 
May 86,745 203,262 
June 70,245 163,583 
July 91,047 176,085 
Aug. 183,067 380,269 
Sept. 121,651 237,765 
Oct. 171,012 $67,625 
Nov. 91,166 211,797 
Dec. 171,624 463,815 

TOTAL 1952 1,400,069 5,261,510 

1953 LBS. DOLLARS 
Jan. 165,650 123,550 
Feb. 159,469 156,286 
March 230,691 734,943 
April 167,205 554,895 
May 63,222 207,963 
June 126,491 433,649 
July 125,548 147,683 
\ug. 135,793 499,352 
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HE numerous papers published in the 
scientific and trade journals all point up the fact that re 
searchers are developing newer and finer materials fon 
our industry, at the same time improving established 
methods for the manufacture of perfumery synthetics 
and isolates. These developments will undoubtedly re 
sult in the creation of new fragrances that will be highly 
desirable for perfumes as well as for soaps, cosmetics 
and industrial purposes. 


Perfumes 


There have been some heated discussions in the past 
whether the lack of really perfume 
creations is due to the alleged failure of chemists in 
developing suitable new synthetics, or whether the 
blame should be laid at the door of the perfumer who 


year as to new 


has not been able to fully exploit what is on hand." 
In spite of the acrimonious language used by both 
sides, there is much to be said about the points which 
have been raised. 

Some excellent articles on the art and science of per 
tumery have appeared in recent months. Their value 
lies not so much in the information given but in the 
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Perfumery synthetics.—Part I 
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stimulating effect they have on the reader. Quite olten, 
an idea expressed may lead to a trend of thought which 
eventually results in outstanding formulations. 

lo mention but a few of these papers, there is one 
on the basic notes employed in the compounding of a 
non floral perfume and the components which serve fon 
these notes.! Another lengthy article deals with fixation 
in perfumes.” The problem is admittedly complex and 
little understood, but the effect of fixatives of both veg- 
etable and animal origin has been observed by per- 
fumers. The author discusses a number of these fixatives 
and gives thirteen formulas of combinations of fixative 
elements which can be applied to special types of fra- 
erances. Interesting articles on the art and science ol 
perfumery® and the various nuances obtained by judi 
materials‘ 
have also appeared in literature. The impact of new 


cious combinations of natural and synthetic 


chemical products on our industry has been discussed 
by a well-known chemist perfumer.* 
The dolla 


ing every year and may well become an important factor 


volume of industrial odorants is increas 
in the continued growth of the aromatic industry, even 
in the event of decreased prosperity. In this connection, 
two very interesting articles merit special attention,” 
since they discuss such problems as the development of 
odorants (or deodorants as the case may be) for aero- 
sols, insecticides, paints, polishes, etc. It should not be 
forgotten that the soap industry is at present the major 
consumer of aromatics and essential oils and is primarily 
concerned with obtaining the maximum pleasant odor 
from the amount of material. It is 
therefore very helpful to read about the views of ex 
perimenters in this field. One such article deals with 
aromatics used in soaps which resist the action of alkali, 


most economical 


and with the various causes of discoloration in soaps;"' 
two others discuss perfume oils in toilet and liquid 
soaps'? and household soaps and soap powders.'* Men- 
tion may also be made of a report on the perfuming 
of cosmetics together with practical suggestions for de- 
veloping fragrances to be used in creams, lotions and 
powders.'' Another author expresses some novel ideas 
on perfuming high-class toilet soaps and the effects 
obtained by the use of more expensive materials.'* 
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Morel continues his lengthy discussions on the appli- 


cation and properties of a wide range of perfumery syn- 
thetics. His articles numbering twenty-one to twenty- 
eight deal with terpenes and their numerous esters, 
acids and their esters, alcohols and their esters, alde- 
hvdes and ketones.?®** We are happy to learn that this 
series of articles along with some hitherto unpublished 
material will probably appear in book form before 
long.** 

It makes very interesting and instructive reading fon 
the perfumer when a chemist experienced in this field 
discusses the subject from his viewpoint. To name a 
few, there is an article on the art of perfumery, materials 
used and the problems of perfuming cosmetics and 
soaps;** another highly interesting report deals with the 
characteristics and uses of really pure chemicals in per- 
fumery.*° It has been noted that the odor of a pure 
aromatic chemical is sometimes quite different from the 
odor of a commercial grade of the same material. 


Odor and its Perception 


The first of a series of articles under the heading of 
Ihe Chemical Basis of Perfumery and Cosmetic Prac- 
tice?’ analyzes the physiology of olfaction, threshold 
values and olfactory fatigue, the phenomenon of mask- 
ing the odor of one substance by another, odorous sub 
stance, variation in odor with dilution, classification ol 
odors, and chemical constitution and odor. 

In connection with odor, we ordinarily think of the 
pleasant fragrance of perfumes. It should be pointed 
out, however, that the industrial aspect of the elimina 
tion of certain odors present in buildings, plants, water, 
foods, paper, insecticides and numerous household arti- 
cles, is becoming a problem of major importance. The 
solution of such problems not only requires experi- 
mentation with various odorants and deodorants, but 
also involves a fundamental understanding of the nature 
of odor and its perception. Many papers were presented 
on these and related subjects at a conference held in 
New York under the joint auspices of the New York 
\cademy of Sciences and the American Society of Heat- 
ing and Ventilation Engineers. A report on the pro- 
ceedings of this meeting has been made by a well-known 
author. 

Under the utle of Odor and Morphology of Mole- 
cules, one researcher postulates that the Shape and 
flexibility of odorous molecules explain their penetra- 
tion of oriented lipoid membranes, thereby accounting 
for their odor characteristics.2s A review was made ol 
the various classifications of odor and a new system put 
forward, based on the odor 
relationships of substances.*° 


rather than the chemical 

One of the problems facing the perfumer engaged in 
the commercial production of fragrances is that of 
maintaining the uniformity of marketed products. It 
sometimes becomes necessary to change an ingredient 
or its source. In order to determine whether any notice- 
able change has resulted in the finished fragrance, a 
triangle test has been proposed by one worker.*° For 
this test, samples are made of the original fragrance and 
of the product containing the different ingredient. Two 
of the former and one of the latter are then panel 
tested under controlled conditions. Details for carry- 
ing out the triangle test and the precautions necessary 
for analyzing its results have been given. 
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In connection with the minimum quantity of odor- 
ants required for a perception of their odor, it is inter- 
esting to mention that the volatilization of only two 
milligrams of vanillin over a period of a thousand years 
is all that is needed to make its odor perceptible during 
this period.*! 


Flower Oils 


Natural flower oils are indispensable in the creation 
of fine fragrances. Much useful information can be 
gained from reports on the examination of oils obtained 
from new flowers. 

The characteristics of Indian otto of Jasminum sam- 
bac were described in a British publication.*? ‘The 
flowers of Erica multiflora, on extraction with benzene, 
gave a concrete and absolute which had a pleasant odor 
suitable for use in perfumery.*** The flowers of the 
almond tree were extracted with petroleum ether, yield- 
ing 0,0128-0.01359, of a waxlike concrete. On alcoholic 
extraction, a 42% syrupy absolute was obtained which 
on distillation with superheated steam gave a 12% 
essence. Examination of the distillate indicated the pres- 
ence of cresol, eugenol, caproic and phenylacetic acids. 
Among the alcohols isolated were decanol-1, geraniol, 
phenylethyl alcohol and their esters.** The sub- 
stance partly responsible for the aroma of butter, 
namely, diacetyl, was found to be an important consti- 
tuent of the flower of Fagraea racemosa.“4 

An interesting article discusses Moroccan rose oil and 
compares it with the rose oil obtained from Grasse and 
Bulgaria.*!” In view of the increasing importance of 
Italian floral oils, one should note the characteristics of 
concretes obtained in Italy from the following flowers: 
bitter orange, lavandula officinalis, Narcissus poeticus, 
Rosa centifolia, clary sage, and tuberose.*!® Because of 
the favorable climatic conditions in southern Italy for 
the cultivation of flowers, production of floral oils from 
these plants may well become commercially more im- 
portant. 

Improved methods of extraction will result in in- 
creased yields of flower oil and a more desirable fra- 
grance. It has been found, for example, that the highest 
concentration of oil in rose petals occurs in the early 
morning. By picking the flowers in the early morning 
and storing them in a 20% salt solution, it is claimed 
that loss of essential oil from the petal can be prevented, 
and that after storage for twenty-four hours under such 
conditions, 50-60°% more oil can be obtained than with 
conventional methods of storage.** A French patent 
describes more efficient methods of extraction using low 
boiling solvents.*® 

Guenther has given an up-to-date review of the natu- 
ral flower industry as it exists today in Grasse, Italy, 
Egypt, Algeria and Morocco. The growing importance 
of centers of production other than Grasse is of particu- 
lar significance and may have far reaching effects on 
our industry.*? Other writers have published short 
reviews on the cultivation and extraction of jasmin in 
Italy,** production of natural violet flower oil®® and 
the present status of the oil obtained from cassia flower 
(Acacia Farnesiana W.).*° 


Ambergris 


The odor of ambergris which has long remained a 
mystery is being gradually understood and as a result, 


The American Perfumer 





Evaluating scents at a recent Perfume and Fragrance 
Seminar sponsored by the Fragrance Foundation. Left 
to right, Mrs. A. Wallace, assistant advertising director, 
and Mrs. R. Halluin, toilet goods buyer, both of Wood- 
ward & Lothrop, Jean Despres, Coty vice-president. 


products which have powerlul and lasting odors with a 
distinct ambergris character have already been made 
available. 
the volatile portion of ambergris had been shown by 
Ruzicka et al. in 1942." In 1946, 

workers showed the composition of a 
natural ambergris to be as follows: ** 


he presence of dihydro-gamma-ionone in 
Lederer and co- 


good quality olf 


Ether insoluble matter ; 10-16°;, 
Pristane C,,H,, eae oo eS a 
Ambreine 25-40°7, 
Epicoprosterol and esters 30-40%, 
Coprosterol 1- 5% 
Cholesterol OFT, 
Ketones (of which 50°, corprostane-3-one) — 6- 8% 
Free acids .. errr 5% 
Fsterified acids .. re 5- 8% 


Ambreine, being the odorous constituent of natural 
ambergris, was subjected to intensive investigation with 
a view to the elucidation of its structure. Oxidation 
with chromic acid or permanganate gave ambreinolide 
and dihydro-gamma-ionone according to the following 
reaction: 


Cr O3 or 4+ HE 
Oh KMnQg4 ° 
oO 
=0 
He Ambreinolide Hc 
y Ci Hyg ¢ 
Ambreine Dihydro-y- ionone 
Coe. Cy3229 


The structure of ambreinolide was established by 
Ruzicka et al.** who showed its relation to the diter- 
pene manool, and by Lederer et al.“* who continued 
thei 

As a result of these and other researches during the 


studies on the oxidation of ambreine. 


past ten years, a whole range of substances have been 


discovered which have powerful and lasting ambergris 
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type odors. Thus, on reducing ambreinolide with lith- 
ium aluminum hydride, a glycol is obtained which on 


dehydration gives an oxide (A) possessing a very pro- 
nounced ambergris odor. 


al oO 
oe i 
oO Oxide A 
=0 So, 9 


Oxide C 
Ambreinelide 


=0 
Ketone B 


\n oxide (C) has also been prepared from sclareol by 
Ruzicka et al.*° and Stoll et al.*° through a series of 
complicated reactions. This oxide has one less carbon 
atom than oxide A and has a very powerful ambergris 
odor. 

It is interesting that a ketone obtained by the oxida- 
tion of ambreinolide, having the probable structure of 
B, also has a powerful ambergris odor. 

Stoll and his co-workers have reported on the bicyclic 
oxides of ionone in a series of publications in the 
Helvetica. 

Lederer has given an excellent review on the work 
This worker also reported the total 
synthesis of ambreinolide from nerolidol.*8 

It has long been known that tincture of ambergris 
must be aged before its odor becomes sufficiently power- 
ful to serve as a perfume ingredient. It is quite likely 
that some of the reactions which take place during the 
process of aging involve the formation of oxides, ketones 
similar recent 


done on ambergris.** 


and bodies. In a discussion of the ac- 
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celerated maturation of ambergris tinctures, one author 
advocates the addition of hydrogen peroxide solutions 
in order to reduce the time of aging from one year to 
six weeks.*® Such a procedure may speed up the process 
although it may alter the course of normal reactions 
and possibly affect the finished perfume. 


Macrocyclic Musks 

The importance of musk odor as a basic ingredient in 
practically all perfumes cannot be over-stressed, The 
macrocyclic musk compounds have such a warm, desir- 
able odor that they are widely used in perfume compo- 
sitions. Many of these compounds are now being manu- 
factured and although they are still expensive, increased 
production will probably reduce their cost to the extent 
of permitting their use in lower priced formulations. 

As in former years, a number of new methods of syn- 
thesis have been developed for the manufacture of these 
compounds and new sources of raw materials have been 
found which may reduce the cost of manufacture. 

An entirely new source of material has been reported 
by a Can: adian ‘The 
acid (which even for chemists 
name of monoacetyl-mono-3L 
D-glucosyl-15D, 
duced 
zeae. 


substance is ustilagic 
has the jaw-breaking 
-hydroxyhexanoyl-di-beta 
16-dihydroxyhexadecanoic acid) pro 
Ustilago 
acids obtained is hydro 
acids which are then converted to hy- 


droxyacids suitable for conversion to cyclic compounds 


chemist.*° 


in artificial cultures of the 
The mixture 
lyzed to ustilic 


corn smut 


of ustilagic 


having musk odors. It is the discoverer’s opinion that 
ustilagic acid promises to be a relatively cheap starting 
material for the manutacture ol 
cyclic compounds possessing musk-like odors. 
\nother natural as starting 
materials for the macrocyclic musk com 
pounds has been disclosed in a Spanish patent,”' namely, 
phloionic (CH(OQH)(CH.)-COOH), and phloionolic 
HOH.C(CH.).-CH (OH)CH (OH) (CH,).-COOH, ob- 
tained from cork by treatment with hot or cold alkali. 
The compound 


commercial macro 


source of acids suitable 


synthesis of 


I }-methoxy-3-methyltetradecanoic 


been synthesized from 11-bromoundecanoic 


It is a key 


acid has 


acid, material for the synthesis of muscone, 
the active odorous material of musk pods.” 

A German patent describes the synthesis of unsaiu 
rated monohalo fatty 
materials for the 


compounds.** A 


acids suitable for conversion to 

musk-like macrocyclic 
method of synthesizing 
higher alpha omega dicarboxylic acids has been de 
scribed. It involves the reaction between half ester acid 
chlorides of lower alpha omega dicarboxylic acids with 
the cadmium reagent formed from alpha omega dibro- 
moalkanes. The resulting long chain dioxoesters are re- 
duced to give the long chain diacids which can serve for 
the synthesis of macrocyclic compounds having musk- 
like odors.** 

The 


sulted in the 


synthesis ol 


new gencral 


methyl sebacinate re- 
formation of cyclodecan-l-ol-2-one which 
has served as the starting material for the study of cy- 
clodecane derivatives, including cyclodecan-1,2-dione, 
cis and trans cyclodecene, cis and trans cyclodecan- 1,2- 
diol, etc. Other investigators have reported on the 
properties of cyclodecyne and cis and trans cyclode- 
cene. 


acyloin condensation of 


* Similar studies have been made on cyclononane 
derivatives.°? The synthesis of thiacyclododecan-3-11- 
dione has been reported.** 
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Several review articles which appeared during the 
past year are worthy of note. An excellent and lengthy 
article on the chemistry of macrocyclic Compornets was 
published in a well- known French trade journal.®® An- 
other article deals with the chemistry and use of musk- 
like odorants.*° An interesting report gives the labora- 
tory procedures used in the preparation of a number ol 
macrocyclic oxalactones along with their physical prop- 
erties.*' General methods of preparation of these oxalac- 
tones and their use in perfumery have been reported."? 


Irone and lonones 


Synthetic irone and specialties based on synthetic 
irone have been on the market for time. They 
are very fine products and will no doubt be in greater 
demand as further research lowers their price. 

A Swiss patent describes the purification of synthetic 
obtained from the cyclization — ol 
methyl-3-pseudoionones, in order to get fractions of de- 
sirable fragrance value.** Isomeric irones have been 
separated by efficient fractional distillation with a Pod- 
bielniak column.®* Various derivatives of synthetic and 
natural irones purified by this method have been pre 
pared.** A mixture of irones was prepared from ethyl 6- 
methyl-alpha-cyclogeranate by first reducing it to the 
alcohol with lithium aluminum liydride, then oxidizing 
it to methyl-cyclocitral through the Oppenauer oxida- 
tion, and fin: lly condensing it with acetone. 

An American patent discloses the manufacture of 53- 
citral 
This compound serves as the key material for the 
manufacture of synthetic irones. Cis and trans 3-methy! 
citral were separated by efficient fractional distillation 
and their constants and derivatives reported.*? Similai 
studies were 3-methyl citronellal.** An excel 
lent review has appeared on the recent progress in the 


chemistry of irones.®" 


some 


irone mixtures 


66 


oua 


methy! through a lengthy series of reactions. 


made on 


Cis and trans-pseudo-n-methyl ionones have been 
prepared in the pure form and their constants and de- 
rivatives reported. Phosphoric acid cyclization resulted 
In a n- ‘methyl. alpha ionone which gave two semicarba 
rones.7® A critical review ol methyl ionones is given in 
an Italian publication.” 

\ British patent describes the cyclization of pseudo 
ionone and methyl pseudoionone by means of boron 
trifluoride.*? 


Perfumery Synthetics 


A number of reports have appeared on synthetics used 
in our industry. Pearl is continuing his work on the 
reactions of vanillin from which he has prepared a 
large number of derivatives. Vanillil has been obtained 
from vanillin through electrolytic reduction in an alkali 
solution.** ‘The same author also reports the synthesis 
of syringaldehyde from vanillin.‘ Reduction of vanillil 
has given in addition to the known compound, hydro- 
vanilloin, three new products: vanilloin, deoxyvanilloin, 
and bivanilyl, in high yields.** To transform vanillin 
into vanillic acid, it is necessary to use a chemically pure 
sodium hydroxide.*® Commercial methods for the pro- 
duction of vanillin from sulfite waste liquor have been 
described in another publication.” 

Anisaldehyde can be synthesized from phenol 
through a series of reactions.** An excellent article de- 
scribes in detail the commercial manufacture of benzal- 
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dehyde and its use in the preparation of a large num 
ber of perfumery synthetics.” Phenylacetaldehyde can 
be obtained in 35° yields from benzaldehyde through 
Darzen’s glycidic ester condensation.*° Anothei method 
involves the oxidation of cinnamic aldehyde under con 
trolled conditions.*' It is well known that phenylacetal 
dehyde polymerizes on standing and this fact must al 
ways be considered when using it in perfume compos! 
tions. The polymerized material has been shown to be 
the dimer of phenylacetaldehyde formed through aldol 
condensation of the pure material. The dime is made 
by condensing phenylacetaldehyde with a little piperi 
dine. The tetrame 


ot alcoholic 


can also be prepared by the action 
potassium hydroxide on phenylacetalde 
hyde.*? 

Acetophenone is used large quantities in other in 


dustries. It does, however, serve as an important inte1 
mediate for the manufacture of a number ol perfumery 
materials. In this connection, it is interesting to note an 
extensive up-to-date review of its syntheses, reactions 
and uses.® 

Good yields of methyl nonyl ketone were obtained by 
condensing octyl with 
saponifying the resulting product.*! 
butyl and isoamylacetylenic carboxylates was described 
and their constants were reported.** The 
also gave a new procedure for the manufacture of methyl! 
heptynecarboxylate.*® 

Other publications reported the preparation of men 
thofuran according to the Treibs method;** the use ol 
acetals in perfumery;** and the nitrated 


musks in a number of solvents at room temperature. 


bromide acetoacetic ester and 


Ihe preparation ol 


same authors 


solubility of 


The Japanese trade journal on aromatics continues to 
publish a series of articles of general interest to the 
trade. In some of the more recent publications there are 
reports on the fatty octyl to 
cetyl, to the corresponding aldehydes by means of such 
catalysts as 


oxidation of alcohols, 
oxide or zinc-chromium 
‘The aldehydes obtained by the use of these cata- 
lysts are reported to be of high purity.°° Purification of 
lauryl aldehyde can be carried out by treating the alde 
hyde-alcohol mixture with a lower trialkyl borate and 
distilling the aldehyde while the alcohol remains in the 
residue as a borate.*' Other articles give procedures for 
the preparation of ethyl beta-methyl beta-phenylglyci 
date (strawberry aldehyde) and ethyl phenyl glyci 
date;*? optimum conditions for the preparation of 
phenyl ethyl alcohol through the Friedel-Crafts reac- 
tion,** and diphenylmethane.*' Oxidation of benzyl al- 


zinc-aluminum 
oxide, 
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cohol benzaldehyde was accomplished with chromic 
acid mixture. Benzaldehyde 
tained by oxidizing benzyl chloride with urotropine.’ 
Ihe value of lemongrass oil as a source of citral and 


consequently of various ionones and methyl ionones is 


acid-sulfuric was also ob- 


pointed out and procedures are given for the prepara 
Similarly, the value of ci 

ronella oil to the perfume industry is indicated by the 
numerous products obtained from this oil, 


tion of these compounds."* 


such as 
geraniol, citronellol and their esters, hydroxycitronellal, 


Q- 


menthol, ete 


1 New Synthesis of Nonadienal 


Ruzicka’s discovery of nonadienol and nonadi 
in the essential oil of violet leaves, 


Since 
enal numerous syn- 
theses of this aldehyde have been reported in the litera 
ture. The preparation of this aldehyde, 


known as violet leaf aldehyde, has always been difficult, 


commonly 


complicated by the fact that often the end product does 
not have the right cis-trans isomerism and hence differs 
considerably from the odor of the natural aldehyde. 

\ new synthesis reported recently constitutes a novel 
approach to the problem and in addition, offers a 
method for synthesizing a wide range of useful alpha 
beta unsaturated aldehydes. 
violet leaf 
by the following series of reactions starts with dipropar- 
eyl which on treatment with ethyl alcohol in a solution 
of sodamide in liquid ammonia gave 61° % of 1 
diyne. This was converted to the Grignard reagent and 
then treated with acetal to give 81°, of the 
2,6-nonadiynal. Catalytic hydrogenation of this acetal 
gave 81°. of the 2(cis)-6(cis)-nonadienal diethyl acetal. 


The synthesis of aldehydes as illustrated 


,9-OCta- 


acetal of 


HC=C-CH:-CH»-C=CH 
Eth | NaNH; 
CH,-CH»-C=C-CH:-CH»-C=CH 
EtMeBr | HC(OEt); 
CH,-CH»-C=C CH.-C=C-CH(OEt): 
| Pd-CaCO; 
CH,-CH;-CH-CH-CH:-CH:-CH-CH-CH(OEt): 
Hydr. | H.SO,; 
CH»-CH.-CH-CH-CH»-CH:-CH-CH-CHO 


2 (trans), 6 (cis)-Nonadienal 
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‘he acet: ‘ > > ” ; > IC 901 ——- 91. Ueno et al., ibid. 52, 297 (1949) 
I he aceti il was decomposed with dilute sulfuric ac id to 92. Horiguchi & Yumoto, Repts. Govt. Chem. Ind. Research Inst. 46, 261 


give th : oj ! owertul fresh odor (1951) ; 
ive the tree aldehyde hi ving ave ) P wertul f : d 93. Horiguchi & Yumoto, ibid. 46, 266 (1951) 
of cucumbers. The alde ‘hyde was shown to be 2(trans) - 94. Horiguchi, ibid. 46,273 (1951) 
a ‘ 95. Horiguchi & Kamitani, ibid. 46, 275 (1951) 
6(cis)-nonadienal, identical with the natural leaf alde- 96. Hirajima, Koryo (Aromatics) 21, 8 (1952) 
. ms ‘ 97. Katsuragi, ibid. 22, 23 (1952) 
hyde from violet leaves. The alcohol of this aldehyde 98. Sondheimer, J. Am. Chem. Soc. 74, 4040 (1952) 
was also prepared by catalytic hydrogenation of the di- 
acetylenic aldehyde.* 
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Se Bike vid ge. 1088 (1988) sharply increased competition that lies ahead—and, to 
26. Stoves, Perfumery Essent. Oil Record 44, 107 (1953) ~mer if gowe > 
27. Moncrieff, Manuf. Chemist 24, 241, 292 (1953) grow.—Carvel Lange. 
28. Davies, Industrie Parfum. 8, 74 (1953) —— 
29. Voge and Sinclair, Intern. Perfumer 2, No. 7, 70 (1952) 
30. Sagarin, Drug & Cosmetic Ind. 71, 514, 692 (1952) - free iety re is < smocracy i > marke 
31. Moncrieff, Perfumery Essent. Oil Record 44, 346 (1953) In our free society there is a democi my oe the larket 
32. Dhingra et al., Perfumery Essent. Oil Record 44, 11 (1953) place as well as in the ballot box. Here in the economic 
32a. Fesneau, Industrie parfum. 8, 46 (1953) ‘ ° ° ’ 
33. Igolen, Bull. soc. chim. France 306 (1953) constituency the issue at stake is the consumer’s fran- 
34. Derx Bull. soc. botan. France 99, 247 (1952) : i . ‘ . ‘ . 
35. Bobylev, Masloboino Zhirovaya Prom. 18, No. 3, 21 (1953) chise—the votes the ultimate retail purchaser casts, who 
36. Sauvage, Fr. 977, 640, Spr. 3, 1951 ° . cai . ‘ . 
37. Guenther, Am. Perfumer 61. 101, 185 (1953) by his purchase expresses his preference for one brand 
38. Moutet, Soap, Perfumery & Cosmetics 26, 1252 (1953) - Si ‘ < ay) « The virti: x] , > . . ‘ 
39. Hugues, Am. Perfumer 60, 105 (1952) rather than another. The virtual existence of our com 
40. Am. Perfumer 61, 280 (1953) . } He > . . > TU: ‘enewi 
11; Ruzicka etal Helo. Chim, Acta 25, 621 (1952) pany depends upon the « pnistant and perpetual renewal 
42. Lederer et al., ibid. 29, 1354 (1946) of public good will, exercised in every corner of our 
43. Ruzicka et al., ibid. 30, 353 (1947) . tei P E 
44. Lederer, Experimentia 3, 188 (1947) country by millions of our purchasers each day.—George 
= ] g& 
45. Ruzicka et al, Helv. Chim. Acta 25, 621 (1942) , : ; 
46. Stoll & Hinder, ibid. 33, 1251 (1951) Weissman, 


47. Lederer, Industrie parfum. 8, 189 (1953) 
48. Dietrich & Lederer, Compt. rend. 234, 637 (1952) 
49. Strausz, Soap, Perfumery & Cosmetics 26, 256 (1953) 


50. Lemieux, Perfumery Essent. Oil Record 44, 136 (1953) Cosmetic Excise Tax Collections 


51. Marques and Bardanca, Span. 195, 668, Aug. 10, 1951 7 7 

52. Samokhvalov et al., Doklady Akad. Nauk $.S.S.R. 84, 729 (1952) OSMETIC excise tax collections for the years of 

53. Hunsdiecker, Ger. 857, 636, Dec. 1, 1952 a = . < 

54. Kreuchunas, J. Am. Chem. Soc. 75, 3339 (1953) 1951 and 1952 and also the collections for the 

55. Prelog et al., Helv. Chim. Acta 35, 1598 (1952) Ke : : : 

56. Blomquist et al. J. Am. Chem. Soc. 74, 3636 (1952) months of 1953 so far issued are given in the table 

57. Blomquist et al., ibid. 3643 (1952) a ° 

> eornagg ~ ‘ eae mee Gazz. chim. ital. 82, 243 (1952) following: 

99. Beets, Industrie parfum. 8, 198 (1953) i 5S 5 

Spats te sg = Sect. Toilet Goods Assoc. 19, 1 (1953) 1953 1952 1951 

31. Beets & Meerburg, Perfumery Essent. Oil Record 44, 310 (1953) . ar D9 547.855 

= pose. Perfumery & Cosmetics 26, 149 (1953) January $1 3, 12 23, 480 $1 1,547,853 $12,255,363 

3. Givaudan & Cie. Swiss 276, 421, Oct. 16, 1951 ‘ebruarv 59.¢ 338,42 2 7,8¢ 

64. Gunthard et al., Helv. Chim. Acta 35, 1820 (1952) Febr _— 13,859,961 14,338,420 12,867,842 

6 >. Seidel & Ruzicka, ibid. 1826 (1952) March 7,805,077 7,248,879 8,534,569 

66. Favre & Schinz, Helv. Chim. Acta 35, 1627 (1952) . 9 829 - 

oe fe. vane, U. S. 2,589,275, Mar. 18, 1952 April 9,236, 101 8,218, 865 5,746,348 

57. aves, Bull soc. chim. Fran 1951) 521 

68. Naves, ibid. 519 er ee May 9,286,470 9,174,622 9,293,461 

39. Naves, ibid. (1953) 551 é 

70. Naves et al., ibid. (1951) 639 June 8,875,000 8,253,649 8,622,275 

‘1. Ardizio, Riv. tal. essenze, profumi, piante offic., oli getali, j Qh 42 

rt ao Oh sao piante offic, olit vegetali, saponi —Jaly 9,996,000 9,357,443 8,901,311 

72. Givaudan, Brit. 666, 993, Feb. 20, 1952 : C A ‘ 

73. Pearl, J. Am. Chem. Soc. 74. 4260 (1952) August 5,964,000 8,849,488 10,252,706 

74. Pearl, thid. 74, 4262. ( 1952) September 370,000 8,523,241 7,698,854 

42. earl, wid. 44, 409: ( »Z ) = -~ oc 

76. Pearl & Beyer, Ind. Eng. Chem. 44, 2893 (1952) October 8,204,000 8,439,370 9,365,952 

77. Kin, Przeglad Papier 9, 236 (1953) t = OF me . 

7, — ori sci. e tec. (Pavia) 7, 305 (1952) November 19,912,000 1,878,976 8,916,488 

‘9. Krajkeman, Perfumery Essent. Oil Record 44, 205 (1953) . 

80. ree & Kimura, J. Chem. Soc. Japan, Ind. Chem. Sect. 52, 332 December 10,432,117 8,974,245 
(1949) 

81. Shin’ya, J. Agr. Chem. Soc. Japan 24, 281 (1950) ” > > otir > , ial , 

82. Treibs & Krumbholz,”‘Chem, Ber. 85. 1116 ieee) It will be noted that cosmetic tax collections beginning 

83. Sanders et al., Ind. Eng. Chem. 45, 2 (1953) wi eC > »Y ar w irre ae “se 

ae Seat Gung Pieemeiens Chom. 48,5 (1958 u ith Se ptember appear to follow an irregular course. 

85. Ishikawa & Yamamoto, Repts. Sci. Research Inst. 28, 50 (1952) his is due to the change in the system for collecting 

86. Ishikawa & Yamamoto, ibid. 28, 257 (1952) : ; 

87. Pallaud & Berna, Industrie parfum. 8, 154 (1953) these taxes on a quarterly rather than on a monthly 

88. Betzler, Ather. Ole, Riechstoffe, Parfumer 1, 37, 59, 82, 106, 131, . ° . : 
156 (i951) basis, and no conclusions as to sales of cosmetics should 

89. Mutschin, Seifen-ole-Fatte-Wachse 78, 77 (1952) ] : ‘ he 

90. Ueno et al., J. Chem. Soc. Japan 52, 295 (1949) ye drawn from them. 
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Report on 


Mascaras, 


Eyebrow Pencils 
and Eye Shadow 


PAUL W. JEWEL’ 


r 


HE the market 
such a variety of compositions that it may prove im 
practical to devise one method for all types. 


cream Mascaras on present 
I hose 

which contain triethanolamine soap as a dispersing 
agent offer little difficulty. It is necessary simply to dry 
the sample to constant weight, record the amount ol 
water found, and proceed according to Method A, as 
hereinafter described. If mineral soaps are used as dis- 
persing agents, the sample must be given a preliminary 
acid treatment, since these soaps are not soluble in or 
dinary wax solvents. 

Chere is another type in which turpentine is used as 
a thinner for the waxes, and this of course requires a 
completely different approach. There are a few brands 
beginning to appear in which the dispersing agent is 
not a soap but one of the many non-ionic dispersing 
agents. 

he problem is complicated by the fact that many 
brands are changing to carbon black in place of bone 
black. These blacks are so small in particle size that it 
is almost impossible to remove them by filtration or by 
centrifuging from solvents. 


SAMPLE PREPARATION 
Weigh contents of one tube of cream mascara into 
a tared beaker. Evap. to dryness on the steam bath. 
\dd 20 ml absolute alcohol, and again evap. to dry- 
ness. Dry to constant wt at 100°C. Report the loss in 
wt as H.O. 


METHOD A 


(a) To the residue in the beaker add 20 ml of CHC] 
and boil gently for a few min. If the entire mass disin 
tegrates and appears to dissolve, it probably contains a 
triethanolamine soap. If so, add 20 ml benzene, boil 
gently for a few min, allow to settle, and filter into a 
tared beaker. Repeat the extn two more times, evap. 


°Max Factor & Co. Reprinted from Journal of the Assn. of Official Agricul- 
tural Chemists. Vol. 36, No. 3 p. 789, August, 1953 
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the solvents, add a few ml of alcohol, again evap, and 
finally dry to constant wt. Report this wt as total base. 

(b) Disperse the base in 20 ml hot alcohol, add 25 ml 
0.50 N H.SO,, heat on the steam bath for 10 min., add 
50 ml cold H,O, and chill in the icebox for at least two 
hrs. Filter, and titrate the filtrate with aq. 0.50 N NaOH 
using methyl red as an indicator. From the amount of 
acid used, calc. the amount of triethanolamine present. 
Seven ml of 1.0 N acid is equivalent to one g of the 
amine. 

(c) Transfer the waxes from the filter to the original 
beaker with stream of alcohol from wash bottle, and 
dry to constant wt. This is the total base minus the 
triethanolamine. 

(d) Dissolve the base thus obtained in 50 ml boiling 
absolute alcohol and titrate with 0.50 N alcoholic KOH, 
using phenolphthalein as an indicator. Calc. the acid 
thus found as stearic acid, using 208 as the acid num- 
ber, and report as total stearic acid. 

If the sample does not disintegrate as indicated in (a) 
or if the pigments peptize and go thru the filter, take a 
new sample and proceed as in Method B. 


METHOD B 

To the dried sample add 10 ml 95°% alcohol, and 
heat until the mass is well dispersed. Then add 5 ml of 
concd HCI, followed by 35 ml H.O, and heat on the 
steam bath until the waxes melt and float to the top. 
Chill in the icebox, filter, and wash several times with 
H.O. Transfer the waxes from the filter back to the 
original beaker with a stream of alcohol from a wash 
bottle, evap. the alcohol, and dry to constant wt. This 
will be the total base plus color, minus triethanolamine 
or mineral alkalis. Then proceed as in section (a) of 
Method A. Then skip (b) and (c) and continue with (d). 

In the filtrate from the detn of triethanolamine in 
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Method A or. the acid ext. from Method B will be 
found any glycerol or glycols, and all of the alkali ele- 
ments which may have been present. If Method B is 
used, triethanolamine must be detd in this filtrate by 
total N. Glycerin or glycol, if present, may be detd by the 
Malaprade method as modified by Shupe (1). 

Evap. the soln from section (d) of Method A to dry- 
ness, and ext. several times with boiling petr. ether. Fil- 
ter the ether through a dry filter paper into a tared dish. 
Evap. the solvent and weigh. This will give all of the 
hydrocarbons, and beeswax, together with small 
amounts of candelilla wax. 

Dissolve residue in H,O and ext. with CHCI,, using 
solvent. Filter these ex 
tracts into.a tared dish, evap. solvent, and weigh. This 
will give all of the candelilla wax and the carnauba 


several successive amounts ol 


Wax. 

Make the extracted soln acid with HCI and ext. with 
petr. ether. Filter the ether extracts into a tared dish, 
evap. the solvent, and weigh. This will give all of the 
fatty acids originally present as soap. 

Each of these fractions can then be subjected to such 
analytical procedures as the operatot deems necessary. 
Usually it is desirable only to characterize roughly the 
various types of waxes, since with this information, any 
chemist skilled in such preparations can readily arrive 
at a very close duplication of the original. 


Reference 


(1) Suupex, I. S., Journal of the Assn. of Official 


26, 249-256 (1943) 


Agricultural Chemists 


) 
‘ 


Chlorine dioxide destroys troublesome flavors and 
odors which chlorine does not remove. It is effective in 
water treatment and (in scrubbing towers) in deodor- 
re a icine 
izing air.—Tappi. 


‘There’s too much Henry 


lord. 


useless bookkeeping.” 
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“For you, madam, | would suggest our entire line." 


1954 


108 


February, 


*‘Pardon Me, Sir, 
But ’'m Making A Survey... 
WAS walking briskly on my way to the subway—the 
place was New York, the time about 3:30 P. M.— 
when a kindly-looking lady, probably in her fifties, ap- 
proached me. She had pencil and papers in her hand, 
and in a soft-spoken voice that was pleasantly disarm- 
ing, she said, “Pardon me, sir, but I’m making a survey 
of men’s shaving habit 
“Certainly,” I replied, realizing that this would be 
of mutual interest, for 1 looked forward to hearing 
how the questions would be posed, what information 
would be requested, what my own reactions to the sur- 
vey might be. 


a6 


Ihe study was being made, not of shaving habits in 
general, I soon learned, but of pressurized or aerosol 
shaving preparations. Had I ever used such a prepara- 
tion? I answered in the affirmative. Did you like it? 
This time in the negative. What didn’t you like about 
it? 

“T didn’t like the feel of it on my face.” 

“What didn’t you like about the feel on your face?” 
the interrogator continued, anxious no doubt to make 
a “good showing” to her superior by having very com 
plete answers. 

“T don’t know,” [ insisted, and most truthfully. “I 
can't tell you what I didn’t like, but I just know that I 
didn’t like the way the stuff felt on my face.” 

Then I explained that I generally used a brush and 
lather type cream—this information was volunteered, a 
fact which I jater regretted, for I would have liked to 
know whether any correlation was attempted between 
the reactions to the aerosol and the previously preferred 
method of shaving. And I added: “I like the way the 
brush and cream feel on the face, and I didn’t like 
this.” 

“Can't you tell me one thing you didn’t like about 
the feel of it?’’ she insisted, and I declined, but not 
without making a mental reservation about the validity 
of a response obtained with such insistence. In fact, I 
felt like quite a heel, insisting on my unwillingness to 
give the lady what she wanted. 

We proceeded with other questions, other answers. 
What was the name of the brand you used? How long 
did you continue to use it? Can you name any other 
brands? (When I heard this last question, I was about 
to confess that it was quite unfair for me to answer it, 
being closely associated with the cosmetic industry, for 
I could surely roll off the names of every brand on the 
market without giving it a second thought. But, wait 
I racked my brain and could think of but one brand 
other than that which I had used!) 

Did you see any advantages in the pressurized shav- 
ing preparation, the lady asked. ‘“‘None whatsoever,” I 
replied, and I saw her face drop. Was the lady being 
paid to bring in a correct market research, or to fill in 
all the blank spaces on the sheet? 

“Didn't you see any advantages at all?” she persisted, 
and I, ungallant being, continued with my negative 
obstinancy, 

“Didn’t it save you time in the morning?” she sug- 
gested, and I could hear the ghost of a district attorney 
jump up and shout, “I object, Your Honor, to the lead- 
ing question. 
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“No,” I said. “I was only getting used to it when I 
decided to abandon it, and it was actually taking me a 
lot of time to shave with this can.” 

“Oh, I see,” the lady countered. “In other words, il 
you had continued to use it for a while, you think it 
would have saved you time?” And her face brightened 
and she was about to check off some box or other on 
her sheet, or fill in a blank space, when I sharply re- 
torted, “No, I didn’t say that. It didn’t save me time, 
and I don’t know whether or not it would.” 

“No other advantages?” she pleaded. 

“No,” I answered, rather dismally. 

“Didn't it save you money?” she suggested. 

“Listen, lady,” I patiently explained. “A tube of 
shaving cream must cost me about fifty cents, and I 
use it for about two months, shaving every day, so ] 
pay out less than a penny a day for the shaving cream. 
so I don’t know if this method is cheaper, and at that 
cost, I really don’t care.” 

“In other words,” she said, “it might be cheaper, but 
you're not sure?” 

\ moment later, alter I had declined to give my 
name and address, | walked away, thinking of all that 
I had learned about market research methods on this 
sunny afterncon—Submitted by a reader. 


Order is Order 


N order is more than just a piece of paper stating 
how much of what a customer wants, and when he 
wants it. 

An order is a compliment: to the product specified, 
the organization that makes it, and the people who 
work for the maker. 

No matter how often an order is received from an 
old customer, each one is an expression of trust in the 
supplier, his ability to deliver the goods required, and 
his way of business life. 

\n order from a new account is a mark of faith in 
what an organization says: about itself, its products, and 
what they will do. 

If it is unsolicited, an order is a tribute to the repu- 
tation the company favored with it has built up in the 
commercial world. 

An order is a compliment. No effort on the part of 
the supplier or his people is too great to show appre- 
ciation for that compliment, and to merit more of them. 

Phoenix Flame. 
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Extra or Special Allowances 
to Retailers 


THE Federal Trade Commission has dismissed com- 

plaints charging three soap manufacturers with un- 
lawful discriminations in price and in the granting ol 
promotional allowances. The views expressed in the 
FTC decisions constitute a most important change in 
the Commission’s interpretation of the Robinson-Pat- 
man Anti-Price Discrimination Act, involving “extra” 
allowances to direct retail accounts and promotional 
allowances which are not suitable or usable to all cus- 
tomers entitled to be offered the same. 

James A. Horton, Director of FTC’s Bureau of In- 
dustry Cooperation, is studying the decisions in the 
“soap cases” to determine whether the provisions of the 
FTC Cosmetic Trade Practice Rules, dealing with pay 
ment of promotional and demonstrator allowances, are 
consonant with the conclusions of the Commission in 
the soap cases. It is likely that the Bureau of Industry 
Cooperation will request the guidance of the Commis 
sion regarding those areas in which a variance is found 
between the conclusions in the “soap cases” and the 
provisions of the Cosmetic Rules, dealing with granting 
promotional allowances. 

This analysis will discuss the effect of the decisions 
in the “soap cases” on the granting by a manufacturer 
of “extra” or “special’’ allowances to a direct retail 
account for performing functions held to be beyond 
those normally performed by retailers. Later the impli- 
cations of the FTC decisions in the “soap cases” con- 
cerning the payment of promotional allowances, in- 
cluding cooperative advertising allowances, will be 
analyzed. Suffice it to say at this time that the decisions 
imply that a manufacturer should be permitted to 
evaluate for himself the benefit of each promotional 
service or facility provided by customers in promoting 
his products. 

FTC's decisions in the “soap cases” are of added im- 
portance since they approve an extra allowance or pay 
ment by a manufacturer to a direct retail account for 
the use of facilities, in addition to functions normally 
required of a retailer, which the latter supplies in the 
distribution of the manufacturer's product without the 
requirement that such extra allowance or payment be 
justified by the “cost savings” proviso of Section 2 (a) 
of the Robinson-Patman Act. Heretofore, F VC insisted 
that variations in allowances or payments by a manu- 
facturer between competing, direct retail accounts, such 
as chains and independent retailers, on the basis of dif- 
fering or additional services rendered, had to be justi- 
fied by cost savings due to the differences in the cost of 
delivery resulting from the differing methods or quan- 
tities in which the goods are sold or delivered to the 
direct retail account. The departure by the FTC from 
this formerly-held opinion was spelled out by the FTC 
Hearing Examiner in the Initial Decisions rendered in 
the “soap cases” and his conclusions, in this regard, were 
not contested on the appeal by the FTC counsel to the 
Commission. Further, the Commission’s formal order 
stated: “The initial decision of the hearing examiner is 
appropriate in all respects to dispose of this proceeding.” 

In the “soap cases” the special allowance consisted 
of adjustments to cover price declines to all of the 
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fame you tried 
MERCHOL 


LANOLIN CHOLESTEROLS in their 
most active form. 






The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects. 


The Amerchols are ideal ointment 
bases since they are stable, induce 
rapid drug release, and promote 
optimum healing rates. 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL. 


vate Ge SDE tt) ee) 


INCORPORATED 
MILLTOWN 2 NEW JERSEY 


Write on your business letterhead for 
technical literature and suggested formulas. 
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soap companies’ direct retail customers having storage 
or warehouse stocks held tor further handling and dis- 
tribution to three or more retail stores. In making such 
adjustments, the soap companies did not protect any 
of their customers on stocks in their warehouses 01 
stores which were purchased from jobbers or others and 
not directly from the soap companies. Following price 
declines, the soap companies determined the number of 
unopened cases held in the warehouse spaces of its 
various direct customers for distribution to three on 
more retail stores and made an allowance on such cases 
equal to the price reduction. The soap companies made 
no payment on cases, Opened or unopened, held in 
retail store stocks, regardless of the size of the retaile) 
or the number of stores owned. Only storage or ware- 
house stocks were adjusted. No price decline adjustment 
was extended to operators of one or two stores who 
bought and took delivery solely for the needs of those 
stores, except in the case of a carload purchaser, who 
received an adjustment on cases over and above his 
normal operating inventory. 

The Hearing Examiner, in finding that these meth- 
ods, used in granting adjustments to cover price declines, 
were not discriminatory, concluded as follows: 

1, ‘That a retail customer maintaining a separate and 

distinct warehouse for supplying three or more 
stores performs a warehousing function which en- 
titles him to the allowances made on warehouse 
stock in the case of price decline. 
A retail customer maintaining a separate ware 
house stock in one of its units or stores for dis 
tribution to three or more stores, including the 
unit store, performs the same warehousing func- 
tion as the customer maintaining a separate 
warehouse. 

3. ‘There is no competitive injury to the single on 
two-store operator who does not receive price pro- 
tection because his unprotected stock at the time 
of any price decline is less than normal operating 
stock (retail store stock) of the units of chains of 
three or more stores which is likewise unprotected. 
Io avoid confusion, it must be borne in mind that, 

under the R-P Act, all competing, direct retail accounts 

should have made available to them the discount and 
promotional allowances, proportionally equalized, in- 
herent in the retailing function. The “extra” allowance 
granted to the direct retail accounts in the soap cases 
was an additional allowance, over and above the normal 
discount and other allowances granted to all direct retail 

accounts, which was justified by the performance of a 

function beyond the scope performed by retailers, to 

wit, warehousing stocks for further handling and dis- 
tribution to three or more retail stores. 

In this connection, it is necessary to point out that 
there has been no court ruling which holds that a 
manufacturer must make available to an indirect re- 
tailer-buyer (i.e. one who buys through a wholesaler) 
the same discount and proportionally equalized allow- 
ances which are made available to a competing, direct 
retail account. 

Before the advent of the “new” Commission, there 
was a trend in some decisions of the Commission which 
indicated that a manufacturer who has contact with in- 
direct purchasers through “detail men” or “missionary 
salesmen” and who applies his price policies to them, 
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via fair trade agreements, must offer such indirect 
buyers the same discount and allowances as are made 
available to competing, direct retail accounts. In the 
Kraft-Phenix case (F.1.C. Docket No. 2935) the Com- 
mission held that a retailer who purchases the manu- 
facturer’s goods from jobbers is considered to be a “pur- 
chaser” within the meaning of the R-P Act as well as 
retailers buying direct because of the fact the manu- 
facturer recognized the retailers buying through jobbers 
as customers by personally soliciting them and making 
effective his price policies and schedules as applied to 
them. The F.T.C., in its decision in this case stated: 
“A retailer is none the less a purchaser because he buys 
indirectly tf, as here, the manufacture) deals with him 
directly in promoting the sale of his products and ex- 
ercises control over the terms upon which he buys.” 
(Italics supplied) Under such circumstances, the in- 
direct buyer, as a “purchaser”, is entitled to have offered 
to him by the manufacturer the same allowances as are 
made available to competing, direct retail accounts. 
However, even the “old’” Commission did not broaden 
the ruling in the Kraft-Phenix case so far as to require 
a manufacturer to make a promotional allowance avail- 
able to each and every retailer who handled his product, 
direct, retail accounts and indirect retail-buyers, alike. 
Where there is no direct contact between the manufac 
turer and the retail account through “detail men” on 
“missionary salesmen’, it seems unlikely that the “new” 
Commission or any court will hold that the manufac- 
turer’s failure to make the same discount or promo- 
tional allowance available to indirect retailer-buyers is 
a violation of the R-P Act.—Jacob Reck, Counsel Na- 
tional Beauty & Barber Manufacturers Assn. 


30 Million Babies 


INCE World War II ended 30 million babies have 

been born in the United States. The number of per- 
sons under 20 is now I1 million greater than in 1940. 
The number of persons 65 and over has risen more than 
four million since 1940. The total increase in these 
dependent age groups of 15 million exceeded the group 
aged 20-64 by two million. By 1965 if the trend con- 
tinues only 52% of the population will be in the 20-64 


age group. Northwestern National Life Insurance Co. 


Turnover of Men in Jobs 


HE check on the annual turnover of men in jobs 

by McGraw-Hill Co. shows: Of every 1000 key men 
in industry 460 stay put, 326 replacements pop up, 149 
shift to different locations, 65 change titles. That means 
54%, of a given audience will be in different jobs or lo- 
cations or out, a year later. 


A new treatment for clearing up treckles and othe 
kinds of dark pigmentations of the skin have been an- 
nounced by Drs. Aaron Lerner and T. B. Fitzpatrick of 
the University of Oregon Medical School through the 
American Medical Assn. The new treatment consists of 
the application of monobenzyl ether of hydroquinone 
highly purified and mixed in an ointment base. 
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The MODIFIED LANOLIN with new 
properties. 


Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. CLINICAL INVES- 
TIGATIONS HAVE INDICATED THAT 
IT IS HYPO-ALLERGENIC. 


Because of its solubility in mineral oil 
and its outstanding compatibility with 
oil-in-water emulsions and with soaps 
and shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 
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GUEST PAC corp. will introduce a 
National Brands ‘Travel Kit, con- 
taining such nationally advertised 
brands as Odo-Ro-No, ‘Tri-Suds for 
travelers’ laundry, Aqua-Velva, Bar- 
basol, Listerine Antiseptic, Vaseline 
Hair Tonic, Pepsodent Toothpaste 
and = Listerine Antizyme Tooth- 
paste (in alternate kits) and Chap- 
Stick. The zippered simulated alli- 
gator kit will sell for $4.95. 


HELENE CURTIS INDUSTRIES is push- 
ing an aerosol hair spray, said to 
contain concentrated lanolin, at 
$1.25. Extensive advertising in 
newspapers; network TV and_ na- 
tional magazines claims that Lano- 
lin Discovery, as it is called, is 100 
per cent more absorbable by hai 
and scalp than other lanolin prod- 
ucts. 


THE VITAMIN CORP. OF 
about to enter into the cosmetic 
market with a skin cream called 
“Placid.” The product is claimed 
to restore the skin’s protective “acid 
mantle,” as opposed to the “endless 
alkalizing” it attributes to soaps 
and most cosmetics. It comes in 
cream and lotion forms. 


AMERICA is 


ALLEN B. WRISLEY CO. is marketing 
Lanolin Superbe Soap, a French 
milled bath soap containing lano- 
lin. Three cakes in an acetate 
topped box sell for $1. 


LEVER BROTHERS’ 1954 production of 
its 59 cent Pepsodent toothbrushes 
will include a .6 oz. sample tube of 
its new flavor toothpaste. Currently 
consumers who send in both end 
flaps from the giant or economy 
size “Pepsodent White” toothpaste, 
or any size of Pepsodent Chloro 
phyli toothpaste, together with a 
letter on why they like the product 
are being mailed a free large size 
tube of the new-flavor Pepsodent. 


SEAFORTH is) marketing its new 
Spiced Shave Lotion at two for $1 
as a special introductory offer. 
JOHNSON & JOHNSON introduces 
Baby Shampoo, which is said not 
to burn or irritate the eyes. 


LANVIN PARFUMS is reviving, Via ra- 
dio and TV, an old song called 
“My Sin” as tie-in for its scent by 
the same name. 


LENTHERIC offers refills for its $15 
Steak and Ale Sets, consisting of a 
pewter tankard plus a_ bottle of 
Steak and Ale After Shave Lotion 
and Men’s Cologne. The 6 oz. refill 
bottles, in tavern sign and_ horse- 
decorated round boxes, are 
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$2.50 each. The tankard sets are 
still being offered at $15 for the 
double, or $7.50 for the single set. 
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Lanolin stick self-service display 


LANOSTICK CORP. is introducing. its 
new camphorated lanolin stick in 
a 12-unit, self-service red-and-black 
varnished display carton made by 
Robert Gair Co.’s American Coat- 
ing Mills Div. 


CARYL RICHARDS Co, offers Just Won- 
derful, a new professional perma- 
nent wave, to the beauty trade. It 
is said to eliminate the danger ol 
over-processing by providing five 
different strengths of solutions, 
containing “Miracle Monitor,” 
which is said to enable the lotion 
to process the hair to curl peak and 
to hold it there with complete 
safety. It is applied directly from a 
tube, eliminating in-between rinses, 
and takes 60 seconds to neutralize. 


cory is marketing a new make-up 
holder called) Parisienne Vanity, 
containing a mirrored Cream Pow- 
der Compact with full size Sub-Deb 
non-smear type lipstick inside the 
handle. Any of eight Cream Powder 
shades with anv of over a dozen 
Sub-Deb lipstick shades may be se- 
lected. It is priced at $1.65; Cream 
Powder refills are 65 cents each. 


REVLON’s Fashion Red, nail polish 
and lipstick shade, will receive ex- 
tensive fashion tie-in promotions. 


LENTHERIC’s Night Work, skin treat- 
ment product, now comes in a new 
scent and has been reformulated to 
meet the requirements of its new 
polyethylene container. The fou 
ounce squeeze bottle sells for $1.50. 


LADY ESTHER LTD. will launch a ma- 
jor national newspaper advertising 
campaign in support of a_ three- 
month special consumer offer of its 
Four-Purpose Face Cream. It will 
feature Lady Esther’s regular 83- 
cent 6 oz. size of the cream for 69 
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cents. The special sales will be in 
effect through April 30. Merchan- 
dise for the special will be packed 
in half-dozen, two-tiered counte) 


display cartons, with a blue and 
white label featuring the 69-cent 
special attached to each jar. 





Rubinstein's Cologne Foam 


HELENA RUBINSTEIN is promoting 
Cologne Foam, said to outlast any 
alcohol based toilet water. It comes 
in any of four scents, in a golden 
topped 5 oz. spray container at 
$2.75. 

LAMBERT PHARMACAL Co. offers two 
“special bonuses” on Listerine 
Antizyme Tooth Paste which allow 
dealers profits ranging from 35.5 to 
38.9 per cent. 


rUSSY COSMETIQUES offers a new 
jumbo size package of Jalma, the 
powdered detergent. Twenty indi- 
vidual envelopes in a pink card- 
board box sell for $1. 


JULES MONTENIER is marketing a 
new form of its Stopette deodorant, 
said to contain an “anti-immunity 
factor” which is said to minimize 
what is described as the body’s ten- 
dency to build up an immunity to 
the effect of deodorants. 


LENTHERIC offers a 12 unit Styke 
After Shave and Styke Deodorant 
counter unit. 
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P ackaging éx P romotions 


LENTHERIC is undertaking a Miracle 
of Spring Promotion which will 
run from March to June. As part 
of the promotion, a new lipstick 
shade, First Robin, will be intro 
duced at Sl. Emerson Radio, with 
a Miracle of Spring radio, Marvella 
Jewelry, and a host ot fashion 
manutacturers will tie-in with the 
promotion. Among stunts will be a 
sales girls’ contest, sponsored by 
Screenland magazine, with the first 
prize a trip to Hollywood or New 
York for the winning salesgirl and 
cosmetic buyer. The promotion will 
introduce seven new sets, containing 
such items as bath powder, bath oil, 
bouquet, bubbling bath oil, pe 
fume and lipstick at prices ranging 
from SI to $3 for sets. 


rANGEE is introducing Chapaway, a 
lip pomade said to have a built-in 
sun screen, at 25 cents. 

LENTHERIC is” introducing 
scent, Adam's Rib, at prices ranging 


al new 


ee 


New Lentheric scent 


from $3 for one dram to $18.50 ton 
one ounce of the perfume; and at 
$2.50 for a 2 oz. bottle and $4 for 
a 314 oz. bottle of the toilet water. 


YARDLEY offers a combination pack- 
age of an 834 oz. bottle of Hand 
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Cream, regularly $1.10, togethe 


with a cake of Oatmeal soap, regu- 
larly 55 cents, together for $1, for 
a limited time only. The offer will 
be backed by advertising in local 


new Spapel ». 


MARY CHESS’ annual toilet wate 
promotion will offer the 4 oz. bot 
tle, regularly $2.75, for 51.50. The 
Sl atomizer will sell for 75 cents 
during the promotion, which will 


start April 23 and end March 29. 


Houbigant flacon in pouch 


HOUBIGANT re-introduces two floral 
Spring and Easter 
selling, Premier Mai and Quelques 
Violettes, absent from the New York 
market since 1989. Both come in a 
purse size flacon with moire pouch, 
and with its identifying miniature 


pe rlumes ton 


corsage package, at $2.75 each 


PROCTER & GAMBLI 
launch Gleem toothpaste in the 
New York area. It has already been 
distributed in the Midwest and 
on the West Coast. 


Is CXPeC ted to 


SHULTON has launched a = Spring 
Special: a Desert Flower gilt set 
containing a free purse-size bottle 
of Desert Flower Hand and Body 
Lotion with the regular 314 oz. 
bottle of Desert Flower Toilet Wa- 
ter for the regular $1.50 price of 
the toilet water alone. The paper 
box has a shiny black platform and 
gold and white printed cover. 


NORTHAM WARREN will undertake 
a year-round advertising campaign, 
using newspapers, national mag- 
azines, radio and TV, for its Odo- 
rono deodorant, with the slogan: 
“Perspiration Knows No Season.” 


Om ROD 


FTP, aan protect 


Northam Warren's new Odo-Ro-No display 


Dealers are offered a free merchan 
dizer with each Odorono unit, con 
sisting of 18 Spray and 18 Cream 
Odorono packages. 


MCCALL’s editorial “Perfumes Ar¢ 
Like People” and a booklet en 
titled “McCall’s Perfume Guide” 
form the basis for a 1,700 store 
merchandising tie-in campaign. 
The promotion is claimed to be 
the first ever designed and spon 
sored by a magazine for use not 
only by department stores, but also 
by drug stores, which are estimated 
to account for 31 per cent of the 
total retail sales of fragrance prod 
ucts. Readers are offered a “Per 
fume Guide”, a 48-page booklet 
listing 381 perfumes by manu 
facturer, trade name, and type, plus 
two bottlettes of perfume in return 
for mailing a filled-in question 
naire plus ten cents. The question- 
naire deals largely with personal 
background, occupation, perfume 
preferences, and perfume buying 
habits. 


rUSSY COSMETIQUES introduces lan 
olin-enriched All-Purpose Cream 
for cleansing, lubricating and use 
as a powder base. In a 6 o7z. glass 
jar fired in black, with black cap, 
it sells for $1. 


BouRJots’ Evening in Paris Celebra 
tion promotion consists of three 
different fragrance trios; colognes, 
perfumes and fragrance sticks. Each 
trio, valued at $2.25, is made up 
of Evening in Paris and two new 
fragrances, Montmartre and Folies 
Bergere, selling together for $1.25. 
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Centrifuge 


Laboratory Centrifuge 


A versatile laboratory centrifuge 
known as the Westfalia clarifier is 
now being distributed by the 
Cherry- Burrell Corp. It is 32 in. 
high and weighs 163 Ib. and is used 
for clarification, mixing and emul 
sifying, solvent extraction, separa- 
tion and concentration of solids. 


Perfume for Wave Lotions 


The somewhat disagreeable ba 
sic odor of thioglycollate wave 
lotions may be materially miti 
gated by any of a variety ol 
perfume compounds, soluble in all 
wave lotions, offered by Schimmel 
& Co. Inc., 601 W. 26 St., New 
York, 1, N. Y. Samples will be sent 
to interested manufacturers. 


Contract Packaging 


A new plant reported to be 
equipped with fully automatic 
lines as well as semi-automatic 
machines for packaging liquids, 
creams and dry products into al 
most all conventional containers 
has been opened by Pack-It fon 
contract: packaging. 


Pyrex Test Tubes 


For withstanding tough day-to 
day use Pyrex test tubes are of 
fered by the Corning Glass Works. 
Ihe low coefficient of expansion of 
Pyrex glass 7740 permits heavy, 
sturdy construction which provides 
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great’ mechanical strength and 
protection against thermal shock, 
the company points out. 


Filling Aerosol Products 


For pressure filling and testing 
of all types of aerosol products the 
Lenk Co. announces the comple 
tion of new and modern facilities 
in its new 10,500 sq. ft. factory 
which includes a completely mech- 
anized production line. 


Bottle and Jar Capper 


A fast positive seal for bottles 
and jars requiring screw caps of 





Capper 


almost any size and any material 
is provided by the Eyrle capper 
according to the makers the Eyrle 
Co. Plastic caps are tightened 
without danger of breakage it is 
claimed due to a unique weight 
arrangement which reduces the 
amount of necessary impact. ‘The 
capper is made to handle any screw 
type cap from 10 mm to 120 mm. 


Alcohol Denaturing Plant 


An alcohol denaturing — plant 
has started operations near Chi- 
cago according to the Shell Chem- 
ical Corp. The plant is stated to 
be equipped to furnish the most 
generally used grades of specially 
den: tured alcohols and to ship by 
drum, tank truck and tank car to 
the central states adjacent to Chi 
cago. ‘The company has also ex 


panded its denaturing plant’ in 
New Jersey to service its eastern 
customers. 


Fluorescent Label Kit. 


A light weight fluorescent papet 
especially designed for box covers, 
labels and = direct’ mail pieces 
known as Velva-Glo 40, is offered 
in sheets or rolls in eight colors. 
Designs are casily printed in one 
or two or more colors on it’ by 
letterpress, offset, silk screen on 
gravure it is stated. A sample kit 
to show the effectiveness of labels 
printed on it is offered by the 
manufacturers, the Radiant Color 
Co. 


New Laboratory Stirrer 


The Flexa-Mix, a new laboratory 
magnetic stirrer 4144 in. high is 
offered by the Fisher Scientific Co. 


Packaged Detergent Plant 


A completely engineered — syn- 
thetic detergent plant capable of 
producing a finished spray dried 
product from basic raw materials is 
offered by the Hull Co. Div., Foster 
D. Snell Research Inc. Snell pack- 
aged unit syndet plants are avail 
able in four standard sizes designed 
to produce from two to 15 million 
pounds of dried detergent per year. 
Full information may be had by 
writing to the company at 29 W. 
15 St., New York II, N. Y. 


Store displays that have in- 
creased sales is the subject of a book 
containing 50 case histories of suc- 
cessful retail store displays. For 
each the book tells the selling 
problem; the solution worked out; 
definite evidence of results ob- 
tained; and other’ information 
about each display piece. It is pub- 
lished by the Point of Purchase 
Advertising Institute and _ sells 
for $l. 


A pilot study of foremen’s sal 
aries, consisting of 16 pages, has 
been issued by the National Fore 
men’s Institute. 


Psychological behind 
business trends and why people do 
or do not buy certain products are 
among the problems explored by 
the Institute for Research in Mass 
Motivations, Inc. A leaflet giving 
the clients of the company data on 
psychological research on marketing 
and advertising will be sent on re- 
quest. 


rEaSONS 
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The Editorial - “WE” 


Synonyms in Abundance, 
But No Definitions 


N the 175th anniversary of the 

birth of Peter Mark Roget, 
whose thesaurus is as indispensable 
to an editor as is a dictionary, we 
are compelled to give thought once 
again to the subject of definitions 
for odor. As anyone who _ has 
thumbed through his Roget for an 
evening of light reading must 
know, fragrance has many syno- 
nyms, although definitions of these 
terms are still lacking. A material, 
according to our thesaurusian, in 
addition to being fragrant, may be 
aromatic, redolent (strange that this 
term is so infrequently used), spicy, 
balmy, scented, sweet-smelling, 
sweet-scented, perfumed, perfuma- 
tory, thuriferous, fragrant as a 
rose, muscadine, and ambrosial. 
The odor may not only be a smell, 
but also an odorament, scent, el 
fluyium, emanation, exhalation, 
fume, essence, trail, nidor, or redo- 
lence. Today, the perfumers have 
added many new words to this vo- 
cabulary, and speak of a fragrance 
as being round, light, heavy, ori- 
ental, floral, or sharp, to mention 
but a few. What we should like to 
see is not merely the development 
of a language of odors, but a defi- 
nition of the terms used in that 
language. The difficulties of such a 
program are enormous, and in the 
meantime perhaps Roget's useful 
ness is far from having been ex- 
hausted. Redolent, as we have al- 


ready said, is used on only rare 
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occasions; ambrosial has not been 
overused, nor can the same charge 
be made against muscadine. As fon 
thuriferous, this sent even our most 
avid perfume lexicographer to the 
dictionary, where he found that it 
is the adjective pertaining to thuri- 
fer, which is an ecclesiastical term 
for one who carries a thurible, an- 
other ecclesiastical term for a cen 
ser. What it all adds up to is that 
thuriferous means producing 01 
bearing frankincense. And if you 
think this is interesting, how about 
another (albeit obsolete) form of 
the same word, which is simply 
thurific! 


May the Lady’s 
Name Live Long 


ORD reaches us, as by now it 

has many others in the field of 
cosmetics, that the firm of Harriet 
Hubbard Ayer has been sold. This 
is but one of several major changes 
in corporate ownership in the cos- 
metic industry during recent 
months, and more such changes are 
anticipated during 1954. The name 
of Harriet Hubbard Ayer is a 
highly valued one, having a public 
acceptance that is enviable, a good 
will that is difficult to measure but 
nevertheless of utmost value. We 
wish the greatest success to those 
who have purchased this firm. They 
will be beset by many problems, but 
they will start with the asset of a 
firm with an impeccable reputa- 
tion. May the name of Harriet 


Hubbard Ayer live long on the 





tongues and in the minds of 
\merican women! May the name 
thrive under the leadership of its 
new owners even more than it has 
in the past! 


Cosmetic Pretest Bill 
Now Seems Unlikely 


I is more than a year since hear- 

ings were held on a proposal to 
compel cosmetic manufacturers to 
accumulate even more data and 
proof than now required in order 
to establish the harmlessness and 
safety of products before they are 
placed on the market. Many 
spokesmen for the industry demon- 
strated that present legislation is 
more than adequate. Although 
here and there a voice was heard 

defense of such a proposal—and 
we opened our columns to just such 
a voice, in fact—the industry was 
more or less unanimously against 
such additional restrictive legisla- 
tion. It is gratifying to learn that 
plans for such restrictive laws have 
been dropped, at least for the time 
being. The proposals, as originally 
written out, were so vague and so 
broad that they might have proved 
unworkable; and, as was ably 
shown, particularly by the chemists 
who testified, the few cases in re- 
cent years of irritation and other 
deleterious effects due to the use of 
a new cosmetic product would not 
have been prevented under the 
terms of this proposed legislation. 
What should now be made clear is 
that the industry did not and does 
not oppose any action, legislative 
or other, that will further protect 
the public against harmful or un- 
tried materials. As a matter of fact, 
the larger and more responsible 
firms have nothing to lose, and 
everything to gain, from such pro- 
tection, for they already go through 
exhaustive means of determining 
the safety of a material before it is 
marketed. Yet the entire industry 
suffers from the hasty and irrespon- 
sible marketing of a new product, 
usually by a newer or smaller firm. 
What the industry is opposing is 
not the protection of the public, 
but unworkable and nooselike legis- 
lation, expensive and unnecessary, 
that would hinder the deve lopment 
of new cosmetics and particularly 
of new cosmetic chemicals. 


Decline Anticipated 
But No Depression 


HEN the American economists 
and their colleagues, the 
statisticians, met in convention re- 
cently, there was unanimous agree- 
ment that 1954 would see a decline 
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in production, 
general business conditions, when 


employment, and 


compared with 1953, but this de- 
cline, it was felt by the overwhelm- 
ing majority of the experts, would 
be mild. In the opinion of these 
learned scholars, no depression is 
in sight. Forecasting is a hazardous 
profession, as many have learned, 
trom the days of Nostradamus to 
our modern meteorologist, and if 
prophecies are couched with a suf 
ficient number of circumlocutious 
clauses, they can usually be justified 
after the event. Nevertheless, it 
would be folly to ignore the think 
ing of the nation’s top economists, 
particularly when there is. such 
amazing unanimity. If the decline, 
slight though it may be, should 
materialize, the cosmetic industry 
is likely to see an intensification of 
a trend already ap parent; namely, 
the growing interest in a simplet 
package and in a cheaper product. 
The development of the supermar- 
ket and food store outlet as the 
place of purchase of many cosmetics 
has already given this trend its 
strongest impetus. Cosmetics are an 
indispensable part of the purchases 
of the American family, but the 
dollar volume of the industry can 
decline considerably with hardly 
any falling off of the total number 
of units (or of poundage) pur 
chased. This development is not in 
evitable, in our opinion, even 
should the economic decline set in. 
\ realistic program for the toilet 
goods manufacturer, as we see it, is 
one that envisages a vigorous strug- 
gle to expand the market for all 
products, and thus counteract the 
loss in dollar volume that may re- 
sult from a forced decline in selling 
prices. At the same time, the ability 
to lower one’s prices is related di- 
rectly to the quality of the research 
work and is dependent on such 
even more than on the cost of raw 
materials, for the able research sci- 
entist is not at the mercy of the 
suppliers of materials. 


New Queries Found 
In Magazine Study 


NE more survey came to out 

desk, and it looked like just 
another survey from another pub 
lication, with all the duplication, 
shortcomings, and values that we 
have seen and on which we have 
commented before. It would be just 
another survey, except that in ap 
pearance it was exceptional, but it 
turned out to have other unusual 
features, as well. Published by To- 
day’s Woman, this is a study of 
young, married women as a market 
for cosmetics. It contains the usual 


& Essential Oil Review 


information about the percentage 
of women who use lipstick, where 
they buy it, how much they pay 
for it, what brands they preter. 
Chere are some interesting graphs 
(and this is unusual) on the groom- 
ing habits, showing the number of 
readers who get their shampoos and 
their manicures at home, the num 
ber of times they go to the beauty 
salon for these and other purposes, 
and all this broken down by age 
groups. What we liked most was a 
description of the hair and_ skin 
characteristics of those answering 
the survey queries, as they view 
themselves subjectively. It may be 
argued that a girl is in no position 
to state whether her hair is normal, 
dry, or oily, but she is in an excel- 
lent position to declare whether she 
considers her hair to be in one of 
these categories. Her own descrip- 
tion of the state of her skin and hair 
is of the greatest importance, even 
if it would not coincide with the 
description of a dermatologist or of 
some other expert. We were most 
interested in the fact that some 16 
per cent of the women declare that 
they have freckles and consider it a 
skin problem; that one-fifth of the 
respondents find their skin too dry; 
that about a third find their hai 
unmanageable, either because it is 
too fine or too coarse; and that very 
few women declare that they have 
black hair, although a great ma- 
jority describe their hair as being 
brown. ‘These data and = many 
others are most significant to the 
manufacturer, to whom we recom- 
mend the survey. To the beauty 
editors and others responsible fon 
an excellent piece of work, our con 
gratulations. 


Many Questions Asked 
In Market Study 


ALKING about surveys, our at 

tention has been called to the 
work of the Economic Research 
(gency, a private organization that 
has done a considerable amount of 
study on the food-buying habits of 
the homemakers. Not content with 
asking, in the usual fashion, which 
brand a buyer might prefer, this 
organization determines whethe: 
the buyer considers a given brand 
the best buy because she seeks to 
purchase it and considers it supe 
rior to others; the usual buy, be 
cause she preters but will take 
others that are acceptable; or in 
some other category, such as ac 
ceptable or not acceptable. On the 
basis of this and other information, 
determining how well the product 
was liked, how often it was bought, 
how much was purchased at a time, 





the organization rates the various 
brands. The results uncovered by 
a study of frozen food and of coffee 
were extremely interesting; we wish 
that something of a similar nature 
were available for toilet goods. 


Another Advance 
In Aerosols 


RESSURE-PACKAGED fra 

grance products have been on 
the market for a long time; they 
have been confined, for the most 
part, however, to room deodorants 
or air fresheners. With the develop- 
ment of a glass container for pres 
sure packages, the fragrance prod 
ucts will no doubt come into their 
own. Cologne is now given an ele- 
gance that the ordinary metal con- 
tainer did not impart. Chalk up 
another advance for research; an- 
other in the long list of progressive 
steps forward that can be recorded 
by the cosmetic industry and _ its 
suppliers in recent years. 


Guenther Predicts Rise 
In Essential Oil Prices 


ROBABLY the world’s leading 

authority on the commercial de- 
velopment of essential oils, Dr. 
Ernest Guenther recently predicted, 
following a return from a trip to 
South America, that prices of nat- 
ural oils were due to increase. The 
disappearance of extreme ly low- 
paid peasant labor results in a ris 
ing cost, and this cannot be offset 
to any great extent by more efh- 
cient production methods. Guate- 
malan oils, as was pointed out in 
our pages on a previous occasion, 
have been particularly hard hit by 
competition from Asia. We believe 
that it is vital, not only for the fu- 
ture of Inter-American relations, 
but to ensure the continued supply 
of perfume materials in case of an- 
other emergency, that a program to 
encourage the regulat ae oe 
of these products in Brazil, Guate- 
mala, and other Latin-American 
countries be instituted in the neat 
future. 


“Beauty is Big Business” 
Pamphlets Sent to Teachers 


“Beauty is Big Business,” a bro 
chure stressing the value and im- 
portance of working in the profes 
sional beauty field, has been 
mailed to 7,000 vocational guid 
ance teachers in_ high schools 
throughout the country. Produced 
by the oe Beauty Caree1 
Council, it is intended to help al- 
leviate io operator shortage. 
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ORBIS 
Perfume 
Concentrates 


igh 


for quality 


Raghh— 


for economy 


for sales 


To get more business, 
get ORBIS scents 
for all your 


perfumed products 


PRODUCTS 


TOMTOM <°PPO"*"'O% NEW YORK CHICAGO BOSTON - MEMPHIS 
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The translation of nature’s 
seductive fragrance into terms 
of modern commercial appeal 
has been met at Synfleur with a success 
that rivals alchemy. 

Such unique skill is the 
outgrowth of 65 years 
of unusually successful 
experience in the imaginative 
creation and development 
of the proper fragrance to fill 
any given need. 

Original compositions, 
aromatic bases and other 
necessary perfume 
materials available from 
Synfleur offer an exceptional 
opportunity for exactly the 
right choice. Our skilled 
Synfleur chemists will 
develop a fragrance 
especially suited for your 
purpose . . . do not hesitate 
to call upon them, now. 


Founded 1889 by Alois Von Isakovics 


Sy / uf le 002 Screntiric Laporatories, INc. 


MONTICELLO, N. Y. 
ATLANTA + DETROIT + NEW YORK + HAVANA + RIO DE JANEIRO + MEXICO, D. F. 


Chicago «* Melbourne «+ Burma « Hong Kong « Bogota «+ San Jose 
Ciudad Trujillo « Guayaquil « Guatemala City «+ Calcutta «+ Wellington 
Managua « Panama «+ Asuncion « Manila « San Salvador «+ Montevideo 


CANADA: Herman & Leal + 637 Craig Street West + Montreal, Quebec 





When a man’s a lady’s man 


The fathers of many a little shaver owe 
quite a debt to Norda. Some of the most 
popular men’s toiletries are made with 
Norda scents and odors. 


The ladies, of course, have depended for 
years and years on cosmetic and beauty 
preparations made more alluring by Norda 
fragrances, shades, and colors. As you 
probably know, Norda research and 
achievements have made it possible for 
many leading makers of perfumes, co- 
lognes, lotions, lipsticks, powders—all cos- 


Norda helps 


metics—to create some of their outstanding 


successes, 


Norda makes good scents. Norda is 
known for that honest statement. Norda 
was the first ever to talk sales scents with 
you. So talk over your problems with 
Norda. Send for Norda samples and test 
them. Won’t you do it today? 


No rda 


ESSENTIAL OIL & CHEMICAL COMPANY, INC. 
601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES * SAN FRANCISCO * ST. PAUL * DALLAS * MONTREAL * TORONTO * HAVANA * LONDON * PARIS * GRASSE 
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ew Products and Developments 


New Rhodinol Available 


A new rhodinol has been made 
commercially available at 
half the price of the traditional 
geranium Bourbon rhodinol  ac- 
cording to the Fine Chemicals Di- 
vision of Shulton, Inc., 630 Fifth 
Ave., New York, 20, N. Y. Mar 
keted under the name of Rhodinol 
Shulton this product is stated to 
be a true rhodinol, produced by 
a unique chemical process by the 
company. It is said to possess a 
full, rich, typically red-rose note 
and the warm, spicy character usu 
ally associated with rhodinol made 
of the finest geranium Bourbon oil 
and may replace the natural ma 
terial in perfume compositions. 


about 


Perfumes for Cold Waves 


\ new series of perfumes 
claimed to be completely stable in 
cold wave permanents has been de 
veloped by Standard Aromatics 
Inc., 88 University Place, New 
York, N. Y. Wavaromes as they 
are known are available in a variety 
ol tragrances. 


Small Electron Microscope 


\ new electron 
about half the cost and approxi 


¢ 


Thi roscope al 


New electron microscope 
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mately hall the power of the large 
unit made by the North American 
Philips Co. is announced by that 
company. Magnification is contin- 
uously adjustable between 1500 
and 15,000 diameters. 


Non Shattering Cosmetic Jars 


Non shattering cosmetic jars 
made of polyethylene with double 
wall insulation are offered by the 
Imco Container Corp. The jars 
are made in a variety of colors and 
are available in 1, 2 and 4-ounce 
sizes. The containers may be 
printed. 


Polyethylene double wall jar 


Sodium Lauryl Sulfate 


Sodium lauryl sulfate has been 
added to the line of cosmetic raw 
materials offered by the <Aceto 
Chemical Co., 40-40 Lawrence St., 
Flushing, 54, N. Y. The product 
which is said to surpass U. S. P. 
available unde 
name of Solasol. It is 
specially distilled 
alcohol and is specifically 
in making sham 
toothpastes, ointments and 
other and pharmaceuti 
cal products. Samples and a tech 
nical bulletin are available on 
request, 


requirements IS 
the trad 
rat from 
lauryl 
designed for us« 


p OS, 


cosmeti 


New Label Gluer 


\ new model label gluer is an 
nounced by the Glue-Fast Equip 
ment Co. By changing to un 
gummed labels costs may be cut 
as much as 50°% by means of this 
gluer the company states. It is a 


New label gluer 


one hand operation and requires 
no maintenance other than an oc- 
casional rinse. A lift off cover is 
provided to speed up filling and 
cleaning. A heavy glue reservoii 
holds sufficient glue for several 
hundred labels in one filling. two 
serrated brass rollers carry the 
liquid glue in proper consistency 
to the underside of labels up to 
6 in. wide. A free ten day trial ol 
the new gluer is offered to compan- 
ies in the cosmetic and its allied 
fields. 


Scents Paper, Textiles, Wood 


Dr. Alexander Farkas of Indus- 
ial Perfumery Laboratories has 
developed a method for scenting 
paper without running the ink o1 
blotching the paper. Moreover as 
a result of the process, fragrance 
is stated to be retained in the 
paper for a considerable length of 
time. The method and the formula 
are registered in the U. S. Patent 
office. A method for perfuming 
textiles, cotton and wood has also 
been perfected the company an 
nounces; and articles perfumed 
are said to retain their fragrance 
for a long time. The process was 
developed by the Fragrance Proc 
ess Co. of which Dr. Farkas is as 
sociate owner; and he is sole owner 
and chief chemist for Industrial 
Perfumery Laboratories. Full de- 
tails about the various services of 
the company will be forwarded on 
request, 


Liquid level gages of the trans- 
parent type made by Jerguson Gage 
& Valve Co. are described in a four 
page leaflet. 
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Has What It Takes— 


TO MAKE THE BEST 
SUN-TAN PRODUCTS 


- 


Perfect Sun-Screening & Perfuming agents 

SUNAROMES 

PROTECT ; 
AGAINST Just mix Sunaromes with the base you prefer . . . water-gum, 


THESE 
SUN-BURNING water-alcohol, or even water alone. You can also use a 


sate cream base, mineral oil, fatty oil, etc. It’s the Sunaromes 
that make them effective sun screens .. . and scent them so 
attractively. The protection is positive . .. and there is no 


problem of skin irritation. 


WRITE TODAY FOR COMPLETE DATA, 
FORMULAS & SAMPLES WITHOUT OBLIGATION 


SUNAROMES completely screen out harmful rays of the sun between 
2900-3100 angstrom units. 


SUNAROMES permit sufficient of the actinic rays to reach the skin 
for a beautiful and healthful tan. 


SUNAROMES combine a perfect and tested sun-screen and a wide 
choice of perfumes, soluble in all media, for easy and simple 
manufacture. 


SUNAROMES are economical to use. 


SUNAROMES are non-irritating to the skin and stable in the finished 
preparation. 


AROMATICS - PERFUME BASES + ESSENTIAL OILS 


SUNAROME Trade Mark & LTO Ww CHEMICAL COMPANY, INC. 


stered ‘599 Johnson Ave., Brooklyn 37, N.Y. 
Regi U. 5. Pat. OF. PLANTS: Brooklyn, W. Y. « ba Pay Cal. » Montreal, Que, Versaliles 

me jMss orrvces: puma: “Sn Teams Clonand + Dat 
Stocks Carried in Principal Cities’ Philadelphia + St. Louis + Toronto 
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Soap ection 


Detergents Beat Soap Sales 


Statistics from association soap census announced by President George 


A, Wrisley at convention of Association of American Soap & Glycerine 


Producers. 


Charles S$. Campbell 


ALES of detergents in 

1953 exceeded the sales ot soaps 
according to the census of the Asso- 
ciation of American Soap & Gly« 
crine Producers, President George 
A. Wrisley reported in his opening 
address at its convention in the 
Waldorf Astoria Hotel, New York, 
N. Y. January 26, 27 and 28. Total 
detergent sales were $425,329,000 
while soap sales were $320,548,000. 
The address generally reviewed 
the work of the four divisions of 
the association as well as that of 
the various committees all of which 
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Trends affecting use of glycerine in cosmetics 


have done 
work. 

New uses for fatty acids may be 
developed as a result of the pro 
gram of fatty acid research estab 
lished by the association's division 
in cooperation with the Eastern 
Regional Laboratory of the Dept. 
of Agriculture. 


conspicuously good 


Vew Officers 


Che new oflicers elected are: 

President, Charles S. Campbell, 
president, J. B. Williams Co., Glas 
tonbury, Conn. 

Vice President for the East, ]. J. 
Baab, Lever Bros. Co. , 

Vice President for the Middle 
West, FE. A. Moss, Swift & Co. 

Vice President for the Far West, 
\. K. Forthman, Los Angeles Soap 
Co. 

lreasurer, Nils $. Dahl, John T. 
Stanley Co. 

Assistant 
Manus. 

Secretary, Roy W. Peet. 


Treasurer, M. A. Me 


Divisional Meetings 


Each division: The Fatty Acid 
Division, the Glycerine Division, 
the Industrial Soap and Specialty 
Soap held meetings of especial in- 
terest to those most interested. Over 
25 papers were presented and in 


addition there were panel cliscus 
sions. Matters of concern to all 
were taken up at the regular ses- 
sions. The first day was taken up 
largely by the meeting of the Fatty 
\cid Division. The second day was 
largely devoted to the meetings of 
the Glycerine Division and the 
Specialty Soap Division while the 
last day was taken up in consider- 
ing packaging problems, the out- 
look for basic materials and the 
development ol soap and detergent 
use. The Industrial Soap Division 
also held a short meeting on that 
day. 

\ feature of the Wednesday 
luncheon was an eye witness report 
on Russia by Edward Giomore of 
the Associated Press, which was 
preceded by the presentation of 
the glycerine awards. At the Thurs- 
day luncheon William Laurence 
discussed the significance of atomic 
energy. The annual banquet was 
held on the evening of the closing 
day of the convention. 


Glycerine in Cosmetics 


Much interest was manifested in 
all the papers which bore the im- 
press of careful preparation. One 
example of this was the paper by 
Dr. E. G. McDonough on trends 
affecting the use of glycerine in 
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Synthetic Aromatics 


JASMIN FLORAISON L.E. 


For the first time, the exact reproduction of 
the fragrance of Jasmin Flowers in the field 
has become a reality. 


MAGNOLIA FLORAISON L. F. 


a very fine reproduction of the flower 


JASMIN 50 


Recommended for use in Soaps-Creams 
Lotions and Shampoos 
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cosmetics. In it he pointed out that 
there is a trend to label creamy 
lotions containing glycerine as body 
lotions, due in part to the use ol 
harder abrading textiles for lin 


George A. Wrisley 


geries. Of more importance, he 
pointed out, is the desire for a 
smoother and softer skin of the en 
tire body, causing a demand for 
the soltening action of glycerine 
containing lotions or creams. ‘The 
sale of dentrifices continues to in 
crease and glycerine is still a most 
desirable ingredient. He also 
pointed out that glycerine is often 
a necessary and important material 
for items used in the packaging and 
labelling of toilet goods. 

The monoglycerides of — fatty 
acids continue to grow in popu 
larity as their use expands from 
anti perspirant creams to othe 
creams and creamy lotion cos- 
metics. The acetylated derivatives 
of these monoglycerides have be 
come available only recently and 
their interesting properties assure 
their future in cosmetics. The sul- 
phated monoglycerides of the fatty 
acids of coconut oil which for a 
long time because of patent control 
could only be used in a singk 
shampoo, undoubtedly will now 
be used to a much greater extent 
not only in shampoos and bubble 
baths but possibly in other items 
such as toilet bar detergents. 


Synthetic Detergents Deposed 


Soap Powder in Canada in °52 


almost 
svnthetic 


With production value 
tripling in three years, 
detergents in 1952 
powders as Canada’s leading wash 
ing product in terms of gross out 
put value, the Bureau of Statistics 
reveals in its latest issue of The 
Soaps, Washing Compounds and 
Cleaning Preparations Industry. 
Soap powders, leader for nine 
vears, lost out —— a 20 per cent 
increase from $13,874,000 in 1951 


depose d soap 
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record $16,702,000 in 1952, 
synthetic detergents vaulting into 
the top post with a 60 per cent 
jump from $13,317,000 to $21,382,- 
000—more than the combined value 
of soap powders and soap chips and 
flakes. Appearing on the list for the 
first time in 1947 with a production 
value of litthe more than one-fourth 
1952's synthetic detergents were 
four per cent behind soap powders 
in 1951, moved 27 per cent ahead 
in 1952. 

Toilet 


to a 


from. first 
place by soap powders in 1943, 
dropped slightly in value from 
$10,479,000 in 1951 to $10,353,000 
in 1952, while javelle water rose 
from $5,328,000 to $6,367,000, and 
cleaning and scouring powders, 
pastes and cakes from $2,869,000 to 
$3,823,000. Soap chips and flakes, 
pre-war leader, showed an II per- 
cent drop from $4,193,000 to $3,- 
725,000. Textile and mill soaps, 
polishing and scouring soaps cas- 
tile soaps, liquid soaps, and crude 
and refined glycerine also dropped 
in output value in 1952, while 
gains were reported for bar laundry 
and household soaps, shaving 
soaps, soft soaps, drain pipe and 
toilet bowl cleaners, sal soda and 
chloride of lime. Total value of 
soap products alone climbed from 
$37,674,000 in 1951 to $39,375,000 
in 1952, though the quantity pro- 
duced showed a slight reduction. 

\ll but a small amount of the to- 
tal output was produced in_ the 
washing compounds and 
cleaning preparations industry, 
which in 1952 numbered 136 firms, 
six more than in 1951 and turned 
out $84,461,282 worth of products, 
up 15° from 1951's $73,718,714. 
This industry in 1952 employed 
3,756 men, up 14 and_ payroll 
amounted to $12,755,324, up 11 per 
cent, paid $1,079,655, 6 per cent 
more, for fuel and electricity and 
$35,013,348, 16 per cent less, fon 
materials ranging from acids to 
Wax. 


soaps, Ousted 


soaps, 


\ new vegetable oil derived 
from rice bran is reported by the 
(American Rice Growers’ Co-opera 
tive Assn. It is said to resemble pea 
nut oil but is mild in odour and 
flavour and is much less easily 
turned rancid than other vegetable 
oils. The oil contents of cereal brans 
in general have received little at 
wheat bran, for examople, 
has an ether extract value for oil of 
1.3 to 4.5 per cent, and oat “dust” 
has shown as high a figure as 11.0 
per cent, though the husk is as low 
as 1 per cent for oil content.—Paul 
I. Smith. 


tention; 


Film Adhesives 


HERE are three general types 

of adhesives for bonding trans- 
parent films—emulsions, lacquers 
and hot melts. Choice of a suitable 
adhesive for soap packaged in film 
is dependent upon several factors. 
1. Freedom from smell, colour and 

taste. 

Freedom from toxicity or der- 

matitic risk. 

Freedom from blushing due to 

absorption of moisture. 

High tack. 

Good setting speed. 

Non-bleeding of solvent in adhe- 

sive (This is often responsible 

for “smudging” printing inks 

and causing unsightly stains) . 

Economic price. 

Hot melt adhesives are a populan 
choice with several manufacturers 
owing to their suitability for appli- 
cations requiring exceptionally 
high setting speeds and for bonding 
surfaces that are impervious to sol- 
vent vapour. On the other hand the 
newer emulsion adhesives are more 
economical, but their bonds are 
more liable to weaken in the pres- 
ence of moisture than those made 
with hot melts.—Paul IT. Smith. 


Horse Oil 


HIS is an amusing nomenclature 

for a product which generally 
owes little of its origin to that no- 
ble animal—the horse. Horse oil 
taken to be the fatty matter pro- 
duced by privately owned rendering 
companies who extract oil and fat 
from dead animals, including 
horses, and garbage from hotels and 
restaurants and fats from butchers’ 
shops. The general method of re 
covery is by steam rendering and 
the recovered fat is dark in colow 
and has an unpleasant strong 
Improvement in appearance 
and smell can often be effected by 
refining processes followed by de 
colourizing and deodorizing. 

Horse oil is verv similar to “gat 
bage grease” which contains a rela- 
tively low proportion of solid fatty 
acids, such as stearic acid. Manutac 
turers of industrial soaps sometimes 
use these recovered animal greases, 
depending on their price, to dilut 
the normal intake of soap-making 
fats. 


odour. 


How to combat corrosion by 
means of close woven fabric tape 
saturated in coal tar is described in 
an 8-page bulletin issued by The 
Tapecoat Co. 
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Why are Jimmy and Timmy 
like DREYER SYNTHETIC SCENTS? 


The kids are twins. You can’t tell them apart. 

It’s not too easy, even for perfume experts, to tell Dreyer 
Synthetic Scents from the original odors. 

The natural products are stable—Dreyer Floral Creations 
and Bouquets are very stable and easy to work with. 

They have lasting body and substance. Dreyer chemists 
have made them more uniform than Nature’s 

scents usually are. 

Dreyer prices will stay stable, too! Dreyer Floral Creations 
and Bouquets cost you less to buy—and keep on 

costing you less to use. For more profitable perfume 
products, start depending on Dreyer Synthetics. See 
what you'll save. Send for samples today. 


H EVED WAT 
rt nny w ie be ine 


DREYER 


bd ane 1 A : 





for Essential Oils, 
Aromatic Chemicals, Perfume Compounds 
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Phenylacetates in F 


The phenylacetates are a group of aromatic 


esters that have had relatively wide applica- 


tion as components 


MORRIS B. 


S many of the readers 
of this section know your editor has 
tried to get or at least tried to im 
press the flavor industry with the 
advantages of uniform nomencla 
ture. A numbe1 ol articles have ap- 
peared in this section on that topi¢ 
and in one of these some pertinent 
comments were made on the no 
menclature of the phenylacetates. 
Chus it was pointed out that many 
years ago the compounds presently 
called phenylacetates were also 
termed phenylacetates for these 
compounds were deemed to be 
esters of the phenyl derivative of 
acetic acid. If one were to look fon 
compounds of this group in the 
Decennial Index of Chemical Ab 
stracts for the period 1907-1916, 
such compounds were indexed 
under “acetic acid, phenyl 

During its campaign for uniform 
nomenclature, the systematic name 
alpha-toluic acid was adopted by 
Chemical Abstracts and this jour 
nal used this convention for some 
30 years from 1917 to 1946 despite 
the fact that by and large in indus 
try the term phe nylacetate was used. 
Che derivatives such as the esters of 
alpha-toluic acid were known as 
alpha-toluates. In an effort to con- 
form with the change your editor 
in his book Synthetic Food Ad- 
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in flavor formulations 


JACOBS, Ph.D. 


juncts adopted the use of the alpha- 
toluate system. 

The change back to phenylace- 
tate system has a number of advan- 
tages for it distinguishes this group 
of compound from the derivatives 
of o-, m-, and- p-toluic acid. One 
disadvantage of phenylacetate sys- 
tem is the tendency to spell the 
word as two words: phenyl acetate, 
as in methyl phenyl acetate. This, 
of course, brings up the difficulty 
that one is never too sure as to 
whether the compound is methyl- 
phenyl acetate or methyl pheny- 
lacetate, two entirely different com- 
pounds as a comparison of their 
formulas indicates, namely, methyl- 
phenyl acetate is CH,COOC,H, 
CH, whereas methyl phe nylacetate 
is C,H CH,COOCH.. 

rhe difficulties become even 
more apparent when one reads in 
catalogues of flavor and aromatic 
chemical houses about phenyl ethy! 
phenyl acetate. Here, of course, one 
generally means phenethyl phenyl- 
acetate but such indefinite spelling 
might equally apply to phenyl 
ethylphe nyl acetate or _ phenyl 
ethylphenylacetate. All of these are 
actually different compounds. 

In considering the phenylacetates 
we will find it of advantage to fol- 
low the system we have used in 








avoring 


previous articles, namely, that of 
grouping them into aliphatic, ter- 
pene, and aromatic phenylacetates. 


fliphatic Phenylacetates 


Methyl phenylacetate, C,H,CH, 
COOCH,, is a_ colorless liquid 
which boils at about 220-222 deg. C. 
and has a density of 1.044 at 16 
deg. C. This ester is soluble in 95 
per cent ethyl alcohol and one vol- 
ume of the ester is soluble in about 
5 to 6 volumes of 60 per cent and 
in about three volumes of 70 per 
cent ethyl alcohol. About 3.7, 1.9, 
0.8, and 0.3 volumes of methyl 
phenylacetate are soluble respec- 
tively in 80, 60, 40, and 20 per 
cent propylene glycol-water solu- 
tions. The ester is miscible with 100 
per cent propylene glycol. The 
commercial product has a specific 
gravity of 1.062 to 1.066 at 25 deg. 
C. and a refractive index of 1.506 
to 1.509 at 20 deg. C. Methyl 
phenylacetate has an odor with a 
honey character with something of 
the notes of phenylacetic acid; it 
has a honey flavor and a sweet taste. 
This ester has been used in the 
preparation of honey-type flavoring 
essences and is often a component 
of tobacco flavors. It is used in per- 
fume compositions of a floral char- 
acter particularly rose formulations 
and is useful in soap perfumes. 

Ethyl phenylacetate, C,H,CH,- 
COOC,H,., also known as ethyl 
alpha-toluate, is a colorless liquid 
with a specific gravity of 1.033 to 
1.036 at 20/4 deg. C. It boils at 225 
to 227 deg. C., and has a refractive 
index of 1.4992 at 18.5 deg. C. The 
commercial product has a specific 
gravity of 1.027 to 1.032 at 25/25 
deg. C. and a refractive index of 
1.497 to 1.499 at 20 deg. C. Ethyl 
phenylacetate is miscible with 95 
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SHULTON 
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Rhodinol Shulton, for example, 
is a pure rhodinol synthetically made. 
It offers these advantages: 


chemical! 


This aromatic chemical possesses the unique odor and the chemical 


ene a i Sd V e mM ‘Sy a t 4 characteristics of natural rhodinol fractions isolated from Geranium 


Bourbon. It has the extra advantage of being half as costly. 


The odor and the chemical properties of Rhodinol Shulton are 
constant and reproducible. 


It is stable in price because it is not dependent on natural geranium 
oil—a known variant in this respect. 


You can use Rhodinol Shulton wherever the deep rich note of 
rhodinol is desired. Its reasonable price is revolutionizing the per- 
fumer’s former concept of its use. 


Rhodinol Shulton is one of several successful prod- 
ucts resulting from our extensive chemical research 
program. Others we are now offering: 


Eugenol @ Iso Eugenol @ Heliotropine ¢ Vanitrope 
Benzyl Alcohol ¢ Benzyl Benzoate @ Anisic Aldehyde 





eked 


ee 4 


SHULTON, Inc. 


FINE CHEMICALS DIVISION * 630 FIFTH AVENUE 
NEW YORK 20, N. Y. 
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Quite a number of phenylacetates may be used in tobacco flavoring compositions. Above, a 
tobacco auction. 


per cent alcohol and one volume of 
the ester is soluble in 8 volumes of 
60 per cent alcohol. Ethyl alpha 
toluate has a characteristic honey 
odor with a rose note. This ester is 
recommended for honey flavors and 
is a common component of tobacco 
casing liquids. It is a useful ingre 
dient of perfume florals of the type 
of rose, orange, and sweet pea and 
is also employed in Oriental bou 
quets, 

Propyl phenylacetate, C,H,CH 
COOCH,CH,CH.,, n-propyl alpha 
toluate, is an homologous ester with 
a specific gravity of 1.042 and a 
boiling point of 238 deg. C. This 
ester has similar solubility to that 
of its ethyl homologue. It has an 
agrecable honey odor, a_ honey 
flavor, and a sweet taste. Propyl 
phenylacetate has been suggested as 
a component of currant, date, fig, 
grenadine, honey, and _— peach 
flavors. Its odor and flavor characte) 
indicate that it may also be utilized 
in tobacco flavors. This compound 
is not carried as a stock item by 
firms dealing in aromatic chemicals. 

Allyl phenylacetate, C,H,CH, 
COOCH,H,, allyl alpha-toluate 
may well be mentioned here al 
though it is an unsaturated ali 
phatic derivative. This ester boils 
under reduced pressure (3mm. Hg) 
at 89 to 93 deg. C. and has a re 
fractive index of 1.5122 at 13.5 deg. 
C. Allyl phenylacetate has a honey 
aromatic character and has been 
recommended for incorporation in 
to honey flavors. It should be noted 
that apparently in the case of this 
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allyl ester the pineapple note is not 
predominant. In many allyl com- 
pounds a strong pineapple note is 
usually evident. 

Butyl phenylacetate, C.. Gr. 
COO (CH,),.CH,, butyl alpha-tolu- 
ate, is a colorless liquid which boils 
under reduced pressure (18 mm. 
Hg) at 128 to 132 deg. C. The com 
mercial product has a specific gray 
ity of 0.991 to 0.994 at 25/25 deg. C. 
and a refractive index of 1.488 to 
1.490 at 20 deg. C. Butyl phenylace 
tate is soluble in ethyl alcohol, | 
volume being soluble in 2 volumes 
ol 80 per cent ethyl alcohol... This 
ester has a distinct rose and honey 
odor. Its odor characteristics indi 
cate it is probably useful in honey 
and tobacco flavoring Compositions. 
It is recommended for incorpora 
tion into rose perfumes and it can 
be used with success in Oriental 
formulations. 

Tsobutyl phenylacetate, Cre 
CH,COOC,H,, also) known = as 
eglantine and isobutyl alpha-tolu 
ate, the isomer of the preceding 
ester, 1s also a colorless liquid, It 
has a specific gravity of about 0.990 
to 0.993 and boils at 247 deg. C. 
This ester is miscible with 95 per 
cent ethyl alcohol and one volume 
is soluble in about 8&8 volumes of 
70 per cent ethyl alcohol. Isobuty! 
phenylacetate has a rose odor with 
a honey note and somewhat musky. 
The commercial product has a spe- 
cific gravity of 0.984 to 0.987 at 25 
deg. C. and has a refractive index 
of 1.486 to 1.488. This ester has 
been recommended for honey fla- 





voring essences and for tobacco 
flavors. It is a useful component of 
rose type perfumes and also been 
suggested for honeysuckle, lilac, 
orchid, sweet pea, trefle, and tube- 
rose perfumes. 

Imyl phenylacetate, C,H,CH.,- 
COOC,H,,, is a colorless liquid 
boiling at 265 deg. C. and has a 
specific gravity of 0.982 to 0.983. 
One volume of this ester is soluble 
in | volume of 95 per cent alcohol, 
in 3 volumes of 80 per cent, and in 
17 volumes of 70 per cent aqueous 
alcohol. Amyl phenylacetate has an 


agreeable odor resembling cacao, an 


apricot-peach flavor, and a sweet 
taste. This ester has been suggested 
for use in apricot, peach, and cacao 
flavors and has been recommended 
for honey flavors. 

Isoamyl phenylacetate, C,H,CH.,- 
COO (CH,),CH (CH,)., is also a 
colorless liquid. The commercial 
product has a specific gravity of 
0.975 to 0.977 at 25 deg. C. and 
has a refractive index of 1.485 to 
1.487 at 20 deg. C. One volume of 
the ester is soluble in 2 volumes of 
80 per cent ethyl alcohol. Isoamyl 
phenylacetate or isoamyl alpha- 
toluate as it is also known has a 
chocolate character because of a 
cacao butter odor. It has been rec- 
ommended for honey flavors and 
is used in perfumes of the lily of 
the valley and sweet pea type. 

Dimethyloctyl phenylacetate, C,- 
H.CH,COO (CH.,) .CH (CH,) CH.- 
CH.CH.CH (CH,)., 3,7-dimethyl- 
actyl alpha-toluate, dimethyl 
octanyl phenylacetate is a high boil- 
ing liquid boiling under reduced 
pressure (8 mm. Hg) at 155 deg. 
C. It has a fine rose odor and has 
been recommended as a fixative. 

In a succeeding article the physi- 
cal properties, sensory properties, 
and flavor application of the ali- 
cyclic, terpene, and aromatic phe- 
nylacetates will be considered. 


Flavored Notes 


hes proposed order banning the 
employment of coumarin in 
breakfast cocoa, chocolate liquor, 
sweet chocolate, and milk chocolate 
became effective on December 3, 
1953. Actually the order removed 
this compound as an ingredient in 
the definitions and standards of 
identity for these products. 


he third issue of The Givaudan 
Flavorist came across my desk. This 
had a brief and interesting discus- 
sion on “Essence Recovery in Fruit 
Extracts” particularly as relating to 
the variation of the Eastern Re- 
search Laboratory.—M.B.]. 
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FLOWER OIL White, [lac x 


The perfect Lilac for toilet waters, perfumes, lipsticks or 

other cosmetic preparations. As produced by Verona 

White Lilac captures and holds for your product all the delicate, 
springtime fragrance of the fresh-picked flower itself. 

This is one of the many outstanding Verona fragrances that 

is helping market leaders on their road to success. 

Here are a few others —try them in your present oils, 


and note the marked improvement: 


e ALDINE VERONA .. With only % to %4% you'll hit an exciting new aldehydic 
topnote., 


@ RESEDALIA...... To make your Lily and Lilac scents come thrillingly alive 
. add % to 4%. 


@ CYCLAMAL...../ Add up to 5% ... for a cleaner, crisper impact. 


¢ CUMIN KETONE . . See how only %4 to 42% added to your present floral fragrance 
heightens and freshens the effect. 


Sole Representatives in the U. S. for J. and E. SOZIO, Grasse, France 
Natural Absolutes + Resinoides + Essential Oils 


AROMATICS DIVISION 


26 Verona Avenue, Newark, N. J VERONA CH EMICAL COM PANY 208 North Wells Street, Chicago, III. 
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ROSYNTHIA 


unsurpassed 





" ’ 7 = + a fie. , es < 
in lasting floweriness, 


Strength and dollar value 





ROSYNTHIA...a new Givaudan creation, offers tremendous value 


to the creative perfumer. 


Developed after long study of the chemical constituents of natural rose, 


ROSYNTHIA has all the qualities needed in a specialty of this 


type... floral strength, odor value and lastingness. It can be used 


as an excellent extender or as a replacement for natural 


Otto of Rose and Rose de Mai Absolute, having their 
complementary qualities while offering a large saving in cost, 
plus the assurance of continued availability and uniformity. 


This new development is the latest of many which have 


established Givaudan as a leader in the field. 






4 
“eo DAN 


Better perfume materials through constant research and creative ability 


GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street . New York 36, N.Y. 


Branches> Philadelphia « Boston « Cincinnati « Detroit 


Chicago ¢ Seattle «+ Los Angeles + Toronto 








EXOTIQUE #6270 
A heavy, lasting Oriental extremely 
powerful and cloying. 







BOUQUET ‘'D’’ #7618 
Imparts a delightful effect and lasting freshness. 
Clear topnote retaining full-bodied odor. 





JADENE *7620 
Full fragrance reminiscent of night blooming 
E Jasmine combined with Gardenia. 


LEADING THE PERFUME PARADE 


Penick Perfume Compounds when used as bases for your new 
odor creations or to supplement your present odors will assure 
them of being out in front! They will guarantee shelf-life and 
customer appeal. Blended from the finest oils, aromatics, 
and fixatives, they are triumphs of the perfumer’s art. 


SOIE VERTE #7631 
An artful blending of Bergamot, citrus and 
aldehyde notes. An unusual bouquet. 


FLORAL BOUQUET #7653 
This bouquet is an unusual floral note 
for perfume and cologne. 





BOUQUET PERFUME OIL #7677 
A retentive floral composition particularly 
useful in creams and lotions. 





Investigate Penick perfume bases — over 3,000 to choose from. Test them for 
yourself... a request on your letterhead will bring you samples. Write Dept. 


Distillers of Rare and Quality Essential Oils — Manufacturers of Aromatics 


S.B. PENICK & COMPANY 


50 Church Street, New York 8, N.Y. 735 West Division Street, Chicago (0, Ill. 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-565! 
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Vanilla-Like Synthetics 


C. CARTWRIGHT:* 


Solubility and volatility of propenyl 


guaethol, bourbonal, vanillin and coumarin 


Flavor studies on the vanilla-like synthetics, propenyl guae- 
thol, bourbonal, vanillin, and coumarin, required an exten- 
sion of the literature information on their solubilities and 
volatilities. The solubility of propenyl guaethol, in per 
cent by weight at 24° C., was found to be 0.002 in water, 
0.54 in 50% ethanol by weight, 16.7 in 100% ethanol, 0.11 
in 50% propylene glycol by weight, and 4.00 in 100% 
propylene glycol. In water, the solubility of bourbonal in 
per cent by weight at 25° C. was found to be 0.35, of 
vanillin 1.24, of coumarin 0.222, and of propenyl guae- 
thol 0.0022. The relative volatilities over the range 24° to 
105° C. are, in increasing order, bourbenal, vanillin, pro- 
penyl guaethol, and coumarin. However, the differences 
are not considered significant for flavoring purposes. The 
data on solubility and volatility of the synthetic vanilla-type 
flavoring materials are useful in preparing solutions of 
these compounds for use as flavor concentrates and in esti- 


mating their probable loss through volatilization during 


cooking. 


ECENT flavor studies (7) of 
the high-flavor-strength, va 
nilla-like synthetic, 5-propeny| 
guaethol, in comparison with bout 
bonal (ethylvanillin), vanillin, and 
coumarin, require knowledge of 
solubilities in water, ethanol, pro 
pylene glycol, and mixtures thereof 
for each of these compounds, and 
of their relative volatilities. 
Nothing on volatility, and not 
enough on the desired solubilities, 
was found in the literature. Some 
information, mostly qualitative, on 
the solubility of vanillin and cou- 
marin appeared in the usual hand 


®° Foster D. Snell, Inc. Based on a paper before 
the Division of Agricultural and Food Chemistry 
it the 122nd meeting of the American Chemical 
Society. Reprinted from Journal of Agricultural 
and Food Chemistry, Vol I, No. 4, May 15 
1953, p. 312. 
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books. One trade bulletin (7) gave 
solubility tables for bourbonal, va- 
nillin, and coumarin, while an- 
other (5) gave some solubility data 
for propenyl guaethol. Mange and 
Ehler (3) reported solubilities of 
vanillin in alcohol-water and gly- 
cerol-water solutions, describing in 
detail their methods of determina- 
tion, and noting especially the 
danger of error due to supercool 
ing. 

A simplified adaptation of the 
methods of Mange and Ehler was 
used to obtain additional solubility 
data for immediate use. Compara- 
tive volatilities of the four com- 
pounds were simply determined at 
several temperatures. It is hoped 
that the methods and data here re- 
ported will prove useful, and es- 





pecially that they will stimulate 
lurther work in this neglected field. 


Samples and Solvents 

All synthetic flavoring materials 
used were commercial samples as 
currently offered for use in foods. 

Propenyl guaethol, 1-ethoxy-2-hy- 
droxy-4-propenylbenzene or 5-pro- 
penyl guaethol, was _ purchased 
trom Shulton, Inc., under the trade 
name Vanitrope. 

Bourbonal, 3-ethoxy - 4 - hydroxy 
benzaldehyde, also known as ethyl- 
vanillin and as vanillal, was pur- 
chased from Monsanto Chemical 
Co. under the trade name Ethavan. 

Vanillin, 3-methoxy-4-hydroxy- 
benzaldehyde, was from Monsanto. 

Coumarin, —o-hydroxycinnamic 
acid lactone, was from Monsanto. 
Distilled water and U.S.P.XIV 
grades of absolute alcohol and pro- 
pylene glycol were used as solvents. 


Experimental Methods 


The method used for solubility 
determinations, adapted from the 
work of Mange and Ehler (3), re- 
quires only simple laboratory 
equipment, guards against super- 
cooling errors, and appears to be 
convenient and efficient for gen- 
eral application. 

Each solubility curve was first 
roughly determined by a few trials 
and then verified at a number of 
points by more accurate determina- 
tion. As an illustration, the de- 
termination of the approximate 
solubility curve for propenyl 
guaethol in ethanol-water solutions 
at 24° C. is described. 

lo approximately 0.05 gram of 
propenyl guaethol, accurately 
weighed in a 2-ounce glass bottle 
with an aluminum foil-lined screw 
cap, was added slightly less than 
the required quantity of ethanol. 
After weighing, the solution was 
warmed with shaking until clear, 
then cooled to 24° C., resulting in 
crystal formation. The additional 
solvent required was estimated, 
slightly less was added, and the so 
lution was warmed to effect solu- 
tion, then cooled to 24° C., result 
ing in the formation of fewer crys 
tals. After a few such trials, a point 
was reached where no crystals were 
formed even upon seeding with the 
solute. The true solubility, there- 
fore, lay within the narrow range 
between the values calculated be- 
fore and after the last small incre 
ment of solvent. 

Further points on the curve were 
obtained by adding more ethanol 
to the solution, weighing, adding 
enough distilled water to produce 
a slight permanent precipitate, 
weighing, and then adding barely 
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Imported 


For the first time... 


Butane Extracted Oils | 


derived from 


NATURAL MUGUET 
and LILAC 





Now—at last—your Muguet and Lilac perfumes can contain the Natural Muguet and Lilac oils. 
These oils—extracted by our exclusive Butaflor Process—have the body of the natural flower. 


Why not write us for samples and full details about our new Iso BuTAFLOR Mucuet AND Iso BuTAFLOR Lixac. 


>. Robertet & Cie, GRASSE, FRANCE 


New York Office: P. ROBERTET, Inc. © 125 East 23rd Street, New York 10 
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Table I. 


Ethanol in Solvent 


% by wt. J by vol.* Solvent® 
0 0.00 0.99732 
5 6.25 0.98839 
10 12.40 0.98067 
15 18.48 0.97373 

20 24.49 0.96686 
25 30.40 0.95952 
30 36.20 0.95134 
35 41.85 0.94221 
40 47.35 0.93226 
45 52.75 0.92166 
50 57.90 0.91064 
55 62.90 0.89933 
60 67.70 0.88783 
65 72.38 0.87614 
70 76.94 0.86429 
75 81.31 0.85224 
80 85.49 0.83997 
85 89.49 0.82741 
90 93.27 0.81437 
95 96.78 0.80063 
100 100.00 0.78592 


* From (2). 
>’ Calculated. 


enough distilled water to produce 
a slight permanent precipitate, 
weighing, and then adding barely 
enough alcohol to dissolve the pre- 
cipitate. In this manner, enough 
tentative data were provided for 
the solubility curve down to 25% 
ethanol by weight. As the solubil 
ity of propenyl guaethol had now 
dropped to about 0.05% by weight, 
it was possible to draw a fairly 
accurate curve. 

The tentative solubility curve 
was then checked and corrected at 
suitable points by the following 
procedure. For a given point, three 
bottles, each containing the cal 
culated weight of solute for 50 
grams of solution, were prepared. 
To one, the calculated quantity of 
solvent mixture was added; to the 
second, 2% more than the cal- 
culated quantity of solvent; and to 
the third, 2% less than the calcu 
lated quantity of solvent. Crystals 
usually formed in one or two of 
the solutions after warming, shak- 
ing, cooling to 24° C., and seeding, 
if necessary. In a few cases, crystals 


Table Il. Solubility of 5-Propenyl 
Guaethol in Water—Propylene Glycol 
at 24° C. 

Propylene Propenyl 
Glycol in Density of Guoethol 
Solvent, Solvent, Solubility, 

% by Wt. G./MI. % by Wt. 

0 0.997 0.002 
10 1.001 0.005. 
20 1.005 0.012 
30 1.009 0.026 
40 1 013 0.053 
50 1.017 0.11 
60 1.021 0.24 
70 1.025 0.48 
80 1.029 0.95 
90 1.033 1.89 

100 1.037 4.00 
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Density, G./MI. 


Solubility of 5-Propenyl Guaethol in Water-Ethanol at 24° C. 


__Propenyl Gucethol Solubility 


G./100 mi. 
Solution” J by wt. solution? 
0.997 0.002 0.002 
0.988 0.005 0.005 
0.981 0.011 0.011 
0.974 0.023 0.022 
0.967 0.044 0.043 
0.960 0.077 0.074 
0.951 0.125 0.12 
0.942 0.19 0.18 
0.932 0.28 0.26 
0.922 0.38 0.35 
0.911 0.54 0.49 
0.901 0.82 0.74 
0.890 1.30 1.16 
0.880 2.04 1.80 
0.870 3.07 2.67 
0.861 4.40 3.79 
0.853 6.04 5.16 
0.846 8.0 6.77 
0.840 10.3 8.65 
0.835 13.1 10.9 
0.832 16.7 13.9 


appeared in all or none, where- 
upon another solution was pre- 
pared with 2% more or less sol- 
vent, as indicated. An estimate ol 
the remaining crystals permitted 
the calculation of the true point of 
the solubility curve to an accuracy 
of at least =2%. 

Ihe solubility curve for propenyl 
guaethol in aqueous solutions of 
propylene glycol was similarly de- 
termined at 24° C. However, super- 
cooling proved to be more trouble- 
some in this case. All the work at 
24° C. was performed in a condi- 
tioned room at 24° — 1° C. The 
temperatures of the solutions were 
maintained at 24° — 0.5° C. 

The temperature-solubility curves 
were determined in much the same 
manner. The known amount of 
solute was dissolved in slightly less 
than the required amount of sol- 
vent for complete solution at 50° 
C. After warming to dissolve and 
then holding at 50° C. until the 
formation of crystals, the solution 
was cooled to 24° C., an estimated 


Table Ill. 





increment of solvent was added, and 
solution was effected by warming 
above 50° C. Again, if no crystals 
formed, the solution was seeded at 
50° C. A point on the tentative 
solubility curve was thus fixed be- 
tween the last concentration at 
which crystals formed and_ the 
slightly lower concentration § at 
which no crystals formed on seed- 
ing. 

Further points at lower tempera- 
tures, down to 6° C., were similarly 
established with the addition of 
more solvent. The tentative curve 
was drawn, and suitable points 
were checked and corrected in a 
manner similar to that described 
above for varying solvent composi- 
tion. 

A forced-draft electric oven was 
used for temperatures above 24° C., 
and an electric refrigerator for de- 
terminations at 6° C. The tempera- 
tures of the solutions were main- 
tained to =0.5° C. during each 
determination. 

By this method, solubilities ol 
propenyl guaethol, bourbonal, va- 
nillin, and coumarin in water, and 
of propenyl guaethol in 50% pro- 
pylene glycol by weight and in 
33.35°% ethanol by weight (40°% by 
volume), were determined over the 
range 6° to 50° C. 

In the present case, major in- 
terest in relative volatility of the 
flavoring compounds was in the 
range 50° to 100° C. As no data 
were found in the literature, some 
very limited experimental deter- 
minations were made. Prior to 
these, closed capillary melting 
points were run on the samples 
used. 

Determinations of relative vola- 
tility above room temperature were 
actually run at 50°, 70°, 90°, and 
105° C. in a forced-draft electric 
oven. Since this range extended 
well above the melting points of 
all of the compounds, duplicate 


Solubility of 5-Propenyl Guaethol in Water, Aqueous Propylene 


Glycol, and Aqueous Ethanol, and of Bourbonal, Vanillin, and Coumarin in 
Water 


Solubility, Per Cent by Weight i 


5-Propenyl guaethol in 


Temp., Bourbonal Vanillin Coumarin 
a Water 50% P.G.* 40% EtOH’ __ in water in water in water 
0 0.0011 0.025 0.050 0.15 0.50 0.088 
5 0.0012 0.035 0.065 0.17 0.60 0.106 

10 0.0013 0.049 0.085 0.20 0.72 0.128 

15 0.0015 0.068 0.110 0.24 0.86 0.154 

20 0.0018 0.092 0.140 0.29 1.03 0.185 

25 0.0022 0.121 0.175 0.35 1.24 0.222 
30 0.0027 0.155 0.215 0.42 1.50 0.266 
35 0.0034 0.195 0.260 0.50 1.82 0.319 

40 0.0044 0.240 0.312 0.62 2.22 0.381 

45. 0.0059 0.290 0.374 0.78 2.70 0.453 

50 0.0080 0.350 0.450 1.00 3.30 0.540 


« Water-propylene glycol; 50% propylene glycol by weight. 
’ Water-ethanol; 40% ethanol by volume, 33.35% by weight. 
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i chante coal 


This trio of truly-original fragrances for perfume, co- 
logne, powder, talc and sachet provide the maximum of 


distinctive character in long-lasting bouquets. 


Vatalia . « «lresh, flowery fragrance with a bewitch- 
ing Oriental background. 


$12.00 per Ib. or $1.00 the oz. 


Vogue ao A modern classic—as typical of Paris 
as the Eiffel tower. 


$12.00 per Ib. or $1.00 the oz. 


? F ] 
Gay empo .. . Light, sprightly fragrance 
which is luxuriously long-lasting. 


$10.50 per lb. or $.90 the oz. 
Samples for your own tests will be promptly furnished. 


SF BRE LOK LOPE LOPE LOPE LOPE LOCK LO PE OPO LO PE LO OE LOH LO PEL 


COMPAGNIE PARENTO | | 


NCORPORATED 


*- HUDSON, NEW TORK 


COMPAGNIE PARENTO, LTD. 


73 Adelaide Street West, Toronto 1, Ontario, Canada 
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Table IV. Melting Points and Relative Volatilities of 5-Propeny!l Guaethol, 
Bourbonal, Vanillin, and Coumarin 


5-Propenyl 
Guaethol Bourbonal Vanillin Coumarin 
Melting point, °C. 
Closed capillary 85.5 78.0 82.0 68.0 
Literature range 85-86 76.5 min. 81-82 67-70 
Relative volatility, mg./sq. cm./hour 
yah > 0.0005 0.0003 0.0004 0.0016 
50° ¢ 0.06 0.04 0.05 0.08 
te” Cc 0.18 0.10 0.12 0.21 
90° ¢ 0.75 0.43 0.47 0.80 
105° ¢ 1.80 1.03 1.14 1.90 


« As determined in 55-mm. aluminum dishes; all other volatilities determined in 8-mm. 
vlass petticups, 


samples of 0.1 to 0.2 gram of each penyl guaethol in aqueous pro 
compound were weighed into glass pylene glycol and in aqueous eth 
“petticups” (flat-bottomed glass anol from 0° to 50° C., read from 
cylinders, 8 mm. in inside diameter, the experimental curves, are given 
15 mm. high) and placed in an in Table Il. The values for bow 
oven at 105° C. At intervals of 24 bonal, vanillin, and coumarin are 
hours the petticups were removed, in general agreement at most 
cooled, and weighed, until a sub- points with those given by the 
stantially constant rate of loss had manufacturer (4), and the solubili 
been established for each com- ties found for vanillin are within 
pound. The temperature was low the rather wide range reported by 
ered to 90° C., and weighings were Mange and Ehler. 
repeated at intervals of | to 2 days. Melting points and relative vola 
The temperature of the oven tilities of the four compounds are 
was then lowered to 70° C., at given in Table IV. The samples 
which temperature all the com used melted within the ranges 
pounds except the coumarin were given in the literature. Although 
solid, and the procedure was re- the experimental work done on 
peated, with the period between relative volatilities was rather lim- 
weighings increased to 5 to 7 days. ited, it appears that coumarin is 
Then the temperature was low somewhat more volatile than 5 
ered to 50° C., where all of the propenyl guaethol over the tem 
compounds were solid, and the perature range investigated. Vanil 
procedure was repeated, with the lin has substantially lower vola- 
period between weighings extended tility than these while bourbonal 
to 10 to 20 days. is Slightly less volatile than vanillin. 
Finally, as a check on relative However, from the point of view 
volatility at lower temperatures, of use as flavoring materials, the 
duplicate samples of 0.1 to 0.2 differences in volatility are prob 
gram of each compound, ground to ably not significant. ‘This was con 
50- to 80-mesh, were weighed into firmed experimentally in the course 
light-weight aluminum dishes, 55 of the flavor studies cited (z). 


mm. in inside diameter, 18 mm. 


aoe ; Literature Citde 
deep, evenly distributed over the 


. ° . |) Cartwright, L. C., and Kelley, P. H., Food 
flat bottom, and placed in gently Technol., 6. No. 9, 372-6 (1952). 
circulating air in a conditioned 2) Hodgman, C. D., “Handbook of Chemistry 
9 ' KNor : ae and Physics,” 33rd ed., pp. 1763-70, 
room at 21 Ring 90 re lative Cle veland, Ohio, Chemical Rubber Pub- 
humidity, with an “umbrella” of lishing Co., 1951. 
‘ . : ao ¢ : }) Mange, C. E., and Ehler, O., Ind. Eng. 
paper over them to guard against Chem., 16, 1258-60 (1924). 
possible falling dust. These were 1) Monsanto Chemical Co., “Something about 
weighed at intervals of 10 to 20 the Senses,” trade bulletin. 
\: : 5) Shulton, Ine., “Vanitrope Brand of Prop- 
cays. enyl Guaethol,” Tech. Bull. 5. 
Results and Discussion aeiemmcenainel 
The solubilities of 5-propenyl D&O Gives Chemistry Volumes 
: 3 


guaethol at 24° C., read from the 


to Columbia University 
curves established as described, are 


given in Tables I and II. The \ shipment of 176 bound vol 
values from these tables for 95% umes of chemical magazines was re 
by volume ethanol and for 100% cently presented to the Columbia 
propylene glycol are insubstantial University Chemistry Library by 
agreement with those given by the Dodge & Olcott, Inc., of New York 
manufacturer (5). City. The books were donated from 
Solubilities of the four flavoring the shelves of the company’s newly 
compounds in water, and of 5-pro- installed ‘Technical Library. 
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Flavored Notes 


TH HE Food Protection Committee 

of the National Research Coun- 
cil has issued a report on the use 
of polyoxyethylene stearate emul- 
sifiers which finds in part that the 
safety of such emulsifying soften- 
ers for bread has not as yet been 
conclusively established. For this 
reason it does not recommend the 
acceptance of such agents for food 
use, 

One statement in this report 
needs study by the flavor manu- 
facturer, the flavor chemist, and 
the flavorist, namely, “The intro- 
duction of a new additive which 
does not positively contribute to 
the nutritional quality of a food 
presents a situation demanding 
particularly conservative judg- 
ment. The use of such an additive 
in a variety of basic foods which 
are unavoidably consumed by all 
groups within the population in 
both health and disease, requires 
that sufficient evidence be obtained 
to provide a positive demonstra- 
tion of harmlessness.” 


A scientific attack against hidden 
filth in food products marked the 
recent 67th annual meeting of the 
\ssn. of Official Agricultural Chem- 
ists held in Washington, D.C. 


In a recent decision relating to 
“oleo” ice cream which was not la- 
beled as “Imitation Ice Cream” the 
ban of the Food and Drug Admin- 
istration was upheld although the 
package was labeled “not an_ ice 
cream” and “contains no milk o1 
milk fat” and bore a distinctive 
name. This product was made from 
lat made from soy oil and con- 
tained soy protein and the usual 
ice cream ingredients. It had the 
sume color, taste, texture, and ap- 
pearance as ice cream.—M. B. J. 


Symposium Analyzes Consumers’ 
Food Acceptance 


How to predict whether the con- 
sumer will accept a food was the 
main subject of a symposium on 
Food Acceptance Testing Method- 
ology sponsored by the Advisory 
Board on Quartermaster Research 
and Development of the National 
Research Council, National Acad 
emy of Sciences, recently held in 
Chicago. 

L. C. Cartwright, Foster D. Snell, 
Inc., discussed the practical aspects 
of the new field of sensory testing 
of food products. Trained panels 
of tasters have been used to evalu- 
ate the acceptability of many new 
food products prior to marketing. 
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FILTROSOLS 


Sunscreens fer 


Suntan preparations 


For perfuming suntan 


preparations use our 


SUNTAN PERFUME 8 5067 
Light, bright, and refreshing 


BOUQUET PARIS 1055 


Smooth, fine modern floral bouquet 


CYCLAMEN SUPRA KS 3196 


Delicate, flowery, and just sweet enough 


We have a full line of suntan perfumes. 


Write us for further information and samples. 


schimmel & ¢0., ine. 


601 West 26th Street, New York 1, New York. 
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Pierre Ziller, Harold J. 


Roubechez’s H. J. Edmon Sees 


Steady Essential Oil Demand 


Ihe consumption of the last crop 
ol lavender and lavandin is well on 
schedule, and any increase in pur- 
chases could strengthen the market, 
Harold J. Edmon, of Roubechez, 
Inc. reports following his recent 
trip to E urope, 

he geranium oil stock situation 
is not too strong, and might tighten 
if early crops in the Bourbon Is- 
land region should be hampered 
by the January wind storms, Mr. 
Edmon pointed out. He concluded 
from reports that he had received 
that Eastern purchases are strength- 
ening, and that this could have 
quite a bearing on prices of essen- 
tial oils . 

While in France, Mr. Edmon 
dealt with Roubechez business de- 
tails. The firm recently took over 
representation of Jean  Roure, 
Pierre Ziller, Bruno Court S.A. 


Cosmetics Exclusively for Super- 


markets Launched by Company 


line of cosmetics designed ex- 
clusively for sale in supermarkets 
has been launched by Celeste Sales 
Corp., Wilton, Conn. of which 
H. L. Brooks, former president of 
Coty Inc. is president. Charles 
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Edmon, Jean Roure 


Granville, vice president and Lee 
Swartout, secretary treasurer are 
the geniuses who launched Black 
Satin perfume and other cosmetics 
of Angelique & Co., Wilton, Conn. 
Celeste Sales Corp. has sent out a 
stock prospectus to secure funds to 
finance national distribution in 
supermarkets — only. The eight 
products in the line are: lipstick in 
four colors; hand lotion, spray de- 
odorant, all purpose cream, liquid 
make-up base, compact, cologne 
and perfume in a purse vial. At 
present the line is on sale in 27 
supermarkets in New England and 
three in Long Island. 


World-Wide Synthetic Detergent 


Congress to Meet in Paris 


A world-wide Congress devoted 
to synthetic detergents will meet at 
the Sorbonne in Paris, France, from 
August 30 to September 5. It will 
be sponsored by the trade associ- 
ation “Chambre Syndicale Trama- 
gras,” 70, Champs-Elysees, Paris 8, 
France. 

The Federal Trade Commission 
has announced that it is ready to 
abandon the trade practice rule 
requiring retailers to tag sales 
clerks who receive push money for 
recommending a special br: and, 


Women on T.G.A. Committee; 
59-Year Old Tradition Broken 


Breaking a 59-year-old tradition, 
women will serve for the first time 
on the T.G.A.’s 1954 convention 
committee. Since the founding of 
the Manufacturing Perfumers’ 
Assn. in 1895, through the days of 
the American Mfrs. of Toilet Arti- 
cles, and its successor, the Associ- 
ated Mfrs. of Toilet Articles, to the 
‘Toilet Goods Assn. no woman has 
ever served on any convention com- 
mittees. 

The 1954 Convention Commit- 
tee, however, will boast Kathryn R. 
Colton of Morningstar-Nicol, Inc., 
as co-chairman with H. Robert 
Miller of White Metal Mfg. Co.; 
and on the committee will be Neva 
Bradley, of Daggett & Ramsdell, 
Inc., Carolyn Jackson, of Hudnut 
Sales Co., Inc., Frances A. Kiernan 
of C. H. Forsman Co., and Mar- 
garet Ryan of Parfums Schiaparelli, 
Inc., along with Chauncey M. De- 
pew of van Ameringen-Haebler, 
Inc., John L. Foy of Publicker Alco- 
hol & Chemical Sales Corp., Nor- 
man Liman of Lord Baltimore 
Press, and Lee H. Simmons of Imco 
Container Corp. 

The 19th annual convention has 
been scheduled for May 11, 12 and 
13, at the Waldorf-Astoria Hotel in 
New York. It will be confined to 
members of the T.G.A. and thei 
guests in certain approved cate- 
gories. Preparations to accommo- 
date a large audience are being 
made. 

“Free Energy” 


of Chlorophyll 
Seen Combatting Odors 


Relatively high free energy ol 
chlorophyll is responsible for com 
batting odor by a process of physi- 
cal and chemical absorption, ac- 
cording to Dr. R. M. Hainer, in a 
report before the annual meeting 
of the American Assn. for the Ad- 
vancement of Science recently held 
in Boston. 
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Dr. Guenther Gives South 
American Essential Oil View 


Dr. Ernest Guenther, Vice Presi- 
dent and Technical Director of 
Fritzsche Brothers, Inc., recently re 
turned from a four months’ survey 
of Latin American essential oil pro 
duction, is again away from his 
New York headquarters, this time 
Europe-bound for two months dur- 
ing which time he will lecture in 
Rome before a scientific group, and 
later, before the Societe de Chimie 
Industrielle in Paris. 

In summing up his impressions 
gained from his extensive South 
American survey, Dr. Guenther 
stated his belief that essential oil 
production by under-privileged and 
underdeveloped countries appears 
to be rapidly coming to an end. 
This is especially true throughout 
South America, he said, where the 
cost of labor and the standards of 
living are on an upward trend 
which he feels will be reflected in- 
evitably in higher priced oils. 

Expl: uined Dr. Guenther: One is 
made increasingly aware of the fact 
when visiting South America that 
our industry is comprised of two 
parts—the technical phase which in- 
cludes distillation, manufacturing, 
etc., and the agricultural which lat- 
ter has often been sadly neglected. 
The mere fact that a country like 
Brazil, for example, offers a great 
variety of favorable climate and soil 
conditions does not mean neces 
sarily that essential oils can be pro 
duced there advantageously. ‘The 
reason is quite simple: other crops 

coffee, rice, foodstuffs—offer fai 
greater profits to the growers who, 
today, can be persuaded to produc« 
essential oils only if long range con 
tracts can be made at favorable 
prices. At present, essential oil pro 
duction is too risky, with too many 
price fluctuations to make it of in 
terest to the growers. Furthermore, 
much “know-how” must be a 
quired before they can produce suc 
cessfully and this means years ol 
learning and gaining experience 
and, not infrequently, considerable 
loss of money invested, he clabo 
rated. 

Dr. Guenther feels that these 
conditions point ultimately to long 
range price increases. The situation 
regarding Guatemalan Citronella 
and Lemongrass he offers as an 
example. This industry is in a bad 
position because of low-priced of- 
ferings from Asia—prices are a 
tually below their cost of produc 
tion. Citronella Oil is still coming 
from Formosa, but should political 
difficulties develop, users might 
again have to look to Guatemala 
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for their supplies. Another oil, 
Patchouly, would be adversely af- 
fected should trouble develop in 
Sumatra. Production of this oil is 
now being started in Brazil—not 
with coolie labor as is the Suma- 
tran oil, but under advanced con- 
ditions of agriculture and labor— 
costlier production, costlier oils, he 
stated. 

The cheaper interior lands of 
South America might attract future 
essential oil development, he held, 
but in such regions labor presents 
a serious problem. To the average 
laborer and his family, becoming 
more and more accustomed to the 
advantages and conveniences of 
city life, the primitive conditions 
of any pioneering interior develop- 
ment would be none too attractive. 
Housing, sanitation, schools, read- 
ily ave ilable food supplies and 
many of the other needs of modern 
living would have to be provided 
to induce labor in sufficient num- 
bers to give up the ready jobs and 
good wages of South America’s 
booming metropolitan areas for the 
more restricted life of the agricul- 
tural interior, he continued. Such 
undertakings would entail large 
capital investments and could only 
be justified by the prospect of 
much higher prices than now pre- 
vail. As it is, most of the oils pro- 
duced in Brazil, let us say—Orange, 
Lemon, Eucalyptus, Patchouly, Ve- 
tiver, Citronella and Lemongrass — 
are consumed within Brazilian 
borders and at higher prices than 
the same oils are now bringing in 
the world markets, he said. 

Dr. Guenther’s trip took him 
from California to Mexico, Guate- 
mala, Panama, Peru, Chile, Argen- 
tina, Brazil and parts of the West 
Indies, 


Philippines Permit Trademark 
Registration by Foreigners 


Registration in the Philippines 
of trademarks, trade names and 
service marks by foreign persons 
and concerns is now permitted un 
der Republic Act 865, provided 
the marks have been used in com- 
merce in the Philippines for at 
least two months before the appli 
cation for registration. 


Robert Gair Co. Buys 


Angelus Paper Box Co. 


The Angelus Paper Box Co. of 
Los Angeles, Cal., has been ac- 
quired by the Robert Gair Co., 
Inc., George E. Dyke, Gair presi 
dent announces, It will be operated 
as a division of the parent com- 
pany. 


Colgate Secures Fair Trade 
Injunction in Massachusetts 


Colgate-Palmolive-Peet Co. has 
secured a permanent injunction 
from the U.S. District Court in 
Boston, restraining LaMay’s, Inc. 
of Chelsea, Mass., from selling 
Colgate toilet goods below the min 
imum prices established under the 
Mass. fair trade act. 


Sunbeam Corp. Fair Trade Case 
Justice Department Drops 


An antitrust suit against the Sun 
beam Corp., Chicago, charging th¢ 
concern with violation of the Sher- 
man Act through fair trade con 
tracts binding its distributors to 
sell only to retailers who agreed to 
maintain Sunbeam’s minimum re 
tail prices, has been dropped by 
the Justice Department. Attorney 
General Herbert Brownell, — Jr. 
stated that the decision to drop the 
case had been made after constitu- 
tionality of the McGuire Act had 
been upheld by the U.S. Circuit 
Court of Appe: als in New Orleans 
in the Schwegmann case, which the 
U.S. Supreme Court has refused to 
review. 


British Industries Fair 
Set for May 3-14 


The British Industries — Fair, 
Britain’s annual show window ol 
new trade products, will be held in 
London and Birmingham from 
May 3 to 14. 


Toilet Goods Industry Golf 


Tournament on May 10 


The Toilet Goods Industry Golf 
Tournament has been scheduled 
for Monday, May 10, at the Winged 
Foot Golf Club in Mamaroneck, 
N.Y., the T.G.A. announces. 


Lander Co. Ltd., Canada, 
Builds New Toronto Plant 


The Lander Co. Ltd., Canada, 
subsidiary of Lander Co., New 
York, toilet goods manufacturer, 
has started construction of a single 
story factory and office building of 
10,000 square feet on a four-acre 
site in Toronto. ’ 


Oregon Essential Oil Growers 
Assn. Holds 5th Annual Meet 
Fhe Oregon Essential Oil Grow 
crs League held its fifth annual 
meeting on January 28 and 29 at 


Oregon State College, Corvallis, 
Oregon. 
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Technical Abstracts 

Azulenes in pharmacy and cosmetics. 
H. Janistyn (Jndustr. Parfum., 1952, 7, 
195-197. The structure and uses of several 
of the azulenes are discussed. K. Foulkes, 
through Brit. Chem. Abstracts. 


Latest tendencies in cosmetic re- 
search, P. Vélon (Perfum. essent. Oil 
Rec., 1952, 43, 276-279, 308).—The 
knowledge of cutaneous absorption has 
caused greater caution in the choice of 
cosmetic ingredients, but has encouraged 
the use of “physiologically-active” sub- 
stances. Of recent years methods of anal- 
ysis have improved and with the intro- 
duction of large-scale manufacture and 
the necessity for longer storage periods 
of finished products, raw materials have 
had to be more stable and show less ten- 
dency to rancidity. K. Foulkes, through 
Brit. Chem, Abstracts. 


Production of lipsticks, V. Vasic 
(Perfum. essent. Oil Rec., 1952, 43, 191- 
192, 195)—The cause and elimination 
of a number of lipstick defects are out- 
lined. K. Foulkes, through Brit. Chem. 
Abstracts. 


Thiolactic acid and its uses. J. 
Morelle (/ndustr. Parfum., 1952, 7, 201- 
204).—Thiolactic acid is used in per- 
manent waving, it is less toxic, and less 
harmful to the hair, and gives more natu- 
ral waves than does thioglycollic acid. K. 
Foulkes, through Brit. Chem. Abstracts. 


Fortified essential oil of spice. L. A. 
Hall and L. Sair, Assrs. to Griffith Lab- 
oratories (U.S.P. 2,571,867 and 2,571,948, 
16.10.51. Appl., 28.6.50).—Essential oils 
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NEW DUAL-USE COUPON 
or 

YOUR CONVENIENCE 

for 


~ 





1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 





496—AMATINE 

A truly remarkable, completely finished 
Perfume Oil Concentrate at an excep- 
tionally low price. Use it, as is, to make 
a high-quality perfume or toilet water. 
Amatine may also be used in creams, 
powders and lotions. 

2 oz. sample $1.50 1lb. $8.50 


AROMATIC PRODUCTS, INC. 
15 East 30 Street New York 16, N. Y. 





497—ANIMALINE W 


A crystalline aromatic of the musk type 
with the valuable animal note of gen- 
uine Tonkin musk and no unpleasant 
by-odor. Used to give life and warmth 
to perfume compounds and to perfume 
and fix soaps. 
Price per Ib. $22.50 
Sample at $1.55 per 1/2 oz. 


SCHIMMEL & CO., INC. 
601 West 26th St. New York 1, N. Y. 


498—ASTROTONE, RHODIA 
A Macro-cylic compound chemically 
similar to the MUSK-LIKE material of 
natural origin. A remarkable fixative 
for delicate fragrances and flavors. The 
addition of .5% of ASTROTONE im- 
parts a distinct improvement in flavor 
and odor LIFE of your compounds. 

1 Ib, $55.00 Trial ounce $3.50 


RHODIA, INC. 
New York 17, N. Y. 





230 Park Ave. 





499——CREAM ODOR #5 


This creation for creams & lotions has 
an appealing French character with an 
aldehyde bouquet and is long lasting. 


1 Ib. $6.60 


FINE AROMATICS, INC 
342 East 34th Street New York 16, N. Y. 





from spices are fortified, with improve- 
ment of flavour, by addition of non-viola- 
tile matter obtained by extraction of J with 
(A) steam-distilled spice oil, (B) a poly- 
hydric alcohol, e.g., [CH]; (OH)2, glycerol, 
or mono-ethers thereof. Brit. Chem. Ab- 
stracts. 


Preparation of terpeneless essen- 
tial oils. Chromatographic process. J. 
G. Kirchner and J. M. Miller (Industr. 
Engng Chem., 1952, 44, 318-321)—The 
removal of terpenes and sesqui-terpenes, 
which are readily oxidised, from perfumes, 
flavours, and other essential oils is carried 
out quant, without the application of 
heat by chromatography, using a hexane- 
washed silicic acid column. The hydro- 
carbons are washed out with hexane and 
the oxygenated compounds are eluted with 
EtOAc, EtOH, Et,O, or COMe,. The sol- 
vents are distilled off at 0°. Examination 
of test fractions shows that separation is 
complete. Special piecautions to prevent 
isomeristation of reactive compounds are 
outlined. A. M. Spratt, through Brit. 
Chem. Abstracts. 


p-Hydroxybenzoic acid and its esters. 
A.J. Krajkeman (Perfum. essent. Oil Rec., 
1952, 43, 187-190).—The prep. and prop- 
erties of p-hydroxybenzoic acid and cer- 
tain of its esters and metal salts are dis- 
cussed. These compounds are widely 
used as preservatives in cosmetics. K. 
Foulkes, through Brit. Chem. Abstracts. 


Flavour materials nomenclature. M. 
B. Jacobs (Amer. Perfum., 1952, 60, 45- 
47).—Considerable difficulty is encoun- 
tered on attempting to simplify the trivial 
or common name of flavour chemicals 
and, as the old name will still be used, 
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this frequently complicates rather than 
simplifies the position. K. Foulkes, through 
Brit. Chem. Abstracts. 


Essential oil of Ormenis multicaulis 
Braun-Blanquet and Maire. R. Dulon, 
H. Pourrat, and M. M. Janot (Ann. 
pharm. franc., 1952, 10, 111-117).—The 
principal constituents of Moroccan oil of 
Ormenis multicaulis are bornyl and iso- 
bornyl acetate (45%),(+)-limonene and 
1 : 4-cineole (95%), q-pinene (7°8%), 
and hexa-l 5-diene (65%). AcOH, 
COMe,, sesqui- and di-terpenes, and an 
azulene are also present. J. K. Landquist, 
through Brit. Chem. Abstracts. 


Timor sandalwood oil. C. Scholtens 
(Industr. Parfum., 1952 7, 205).—The 
characteristics of sandalwood oil from 
Timor are compared with that produced 
in Mysore. The percentage of santalol is 
higher in the Timor oil and it is sug- 
gested that its odour is finer. K. Foulkes, 
through Brit. Chem Abstracts. 


Composition of absolute oil of but- 
terfly lily (Hedychium flav., Roxb.). 
Y.-R. Naves and P. Ardizio (Perfum. 
essent. Oil Rec., 1952, 43, 231).—The com- 
position of the absolute oil is closely 
similar to that of the distillate of the 
concrete extracted by light petroleum. 
The principal constituents are eugenol, 
benzoic acid, linalol, linalyl acetate, ben- 
zyl benzoate, and probably BzOMe. K. 
Foulkes, through Brit. Chem Abstracts. 


Potentiometric titration of aldehydes. 
H. de Miranda and J. F. Lemmens (Per- 
fum. essent. Oil Rec., 1952, 43, 226-230). 
—Alkali titration of the acid liberated 
when hydroxylamine hydrochloride reacts 
with aldehydes is followed potentiome- 
trically. Under these conditions the re- 
action may be carried out at predeter- 
mined pH and side reactions, such as 
acetal formation between the aldehyde 
and an alcohol, minimised. K. Foulkes, 
through Brit. Chem. Abstracts. 


Another viewpoint on vanilla. R. 
Rosenbaum (Amer. Perfum., 1952, 60, 
48-49) —Often the natural vanilla bean 
is not correctly matured and it may be 
that a synthetic flavour is more satisfac- 
tory. The free choice of the consumer 
determines the utility of the product. K. 
Foulkes, through Brit. Chem Abstracts. 


Pentadecanolide. M. G. J. Beets and 
H. v. d. Dool (Perfum. essent. Oil Rec., 
1952, 43, 270-274).—The prep. and pop- 
erties of pentadecanolide are reviewed. K. 
Foulkes, through Brit. Chem. Abstracts. 


Ambergris, Waldemar Raoul Abrahio 
Iachan and O. R. Gottlieb (Rev. Quim. 
industr., Rio de Janeiro, 1952, 21, No. 
238, 18-22).—A brief resumé is given of 
the theories of formation of ambergris. 
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500—CUIRALIA FA-2128 


A Warm, heady, very rich odor. A 
remarkable additive whenever you are 
seeking a leather note. 


Price per Ib. $30.00 


ROURE-DUPONT INC. 
366 Madison Avenve New York 17, N. Y. 





501——CYCLAMAL 


The Sine qua non of fine floral fra- 
grances. Clean aroma, great stability 
and low cost account for the ever- 
increasing use of this chemical. 


Trial ounce—$.50 


VERONA CHEMICAL COMPANY 
26 Verona Avenue Newark, N. J. 





502——FLOWER OIL WHITE LILAC 


A specialty possessing the exact fra- 
grance of the Lilac Blossom . . . for 
creams, lotions, powders, perfumes and 
toilet waters. 


Trial ounce—$1.00 


VERONA CHEMICAL COMPANY 
26 Verona Avenue Newark, N. J. 





503-——FORSYTHIA VERLEY 


The refreshing Forsythia note is now 
available for your entire cosmetic and 
fragrance line. Following ‘Forsythia 
Verley’, we have developed: 


Forsythia for Brilliantine @ $10.00 Ib. 


Forsythia for Soap @ $ 6.00 Ib. 
Forsythia water-soluble @ $ 4.00 Ib. 
Forsythia for Aerosol @ $ 9.00 Ib. 


ALBERT VERLEY & COMPANY, INC. 





504——GLYCEREX 

A substitute for glycerine in many for- 
mulations of shaving creams, dental 
creams, emulsions, foods, cosmetics, 
pharmaceuticals, etc. Water-white, odor- 
less and stable. 

ECONOMICAL PURE SAFE 


For literature & sample write to 
FLEETWOOD PRODUCTS CO. 


Dept. AP-1 
509 Fifth Ave. New York 17, N. Y. 


The chemical and physical characteris- 
tics of ambergris are tabulated and its 
utilisation (mostly in perfumery) is dis- 
cussed. The main ingredients are hydro- 
carbons, sterols, ketones, weak acids with 
traces of porphyrins, and an almost neg- 
ligible ash content. K. Foulkes, through 
Brit. Chem. Abstracts. 


Determination of Hydrocarbons in 
Creams. P. Velon and Guy Medynski. 
Riv. ital. essenze, profumi, pianteoffic., 
olii vegetali, saponi 34, 345-6 (1952). Dis- 
solve in petr. ether, after extg. with C,H, 
if the cream also contained water or de- 
compg. with HCI if it was a oil-in-water 
emulsion, pass this petr. ether soln. (1%) 
through an Al,O, chromatographic col- 
umn, which absorbs nonhydrocarbon sub- 
stances, evap., and weigh. To det. the % 
of the liquid hydrocarbons, dissolve 1 g. 
of the mixt. in 30 cc. MeCOEt, cool to 
-35°, filter (keeping at -35°), collect 8 cc. 
of filtrate, evap., weigh, and calc. C.A., 
47, 5, 2434, 1953. 


Powdered Dentifrice. Chester J. Hen- 
schel. U.S., 2,542,518, Feb. 20, 1951. The 
powd. dentifrice is composed of (NH,), 
HPO, 5, urea 23, bentonite 5, Na dodecyl 
sulfoacetate 3, pptd. CaCO,53, CaF 10, 
saccharin 0.3, and Me salicylate 0.7 parts 
by wt. C.A., 45, 8, 3570, 1951. 


Cosmetic Powder. Kotaro Udaira. 
Japan 5050 (’51), Sept. 4. Vinyl acetate or 
vinyl chlorode resins or their copolymers, 
are added to a powder base to increase its 
covering power. C.A., 47, 6, 2942, 1953. 


Substances Protecting The Skin 
Against Sun Rays, III. Mariano Mateo 
Tinao and Antonio F, Zubiri-Vidal (Inst. 
nacl. farmacol., Zaragoza, Spain). Arch. 
inst. farmacol. exptl. (Madrid) 4, $7-98 
(1952) —The absorption of light increases 
according to the sequence of the following 
compds.; H,O, irradiated cholesterol, 
nicotinic acid, resorcinol, antipyrine, ber- 
gamot essence, non-irradiated cholesterol, 
acetylosulfamide, quinine, tannin, pen- 
icillin, salol, sulfapyridine, olive oil 
(strong action during one sec. of indi- 
rect light which is exhausted by a sec. of 
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direct light), sulfathiazole, procaine, 
vitamin D, CuCl,, rubrophen, solganal, 
fluorescein, eosin, chromacrin, chlorophyll, 
and hematoporphyrin. C.A. 47, ll, p. 
5636-7, 1953. 


A Raw Material for Toilet Article 
From Egg Yolk, Tatsuzo Nakaya. Japan. 
4948 (’51), Aug. 31. Egg yolk is extd. with 
EtOH contg. 30-5% iso-PrOH, the ext. 
filtered, and the filtrate is treated with 
water and olive oil contg. 30% oleic acid. 
C.A., 47, 6, 2942, 1953. 


Foaming Agent for Dentifrice. 
Kohei Suzuki and Koichi Nagai (to Lion 
Dentifrice Co.). Japan. 4950('51), Aug. 
31. Na dodecaneor hexadecanesulfonate 
(100g) is heated in an autoclave with 
100 g. Na,SO, in 200 g. water for 2-6 hrs. at 
110-60° and 2-6 kg./sq. cm., cooled, the 
upper soap layer is made alk. with NH, 
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505——HYDRO GARDENIA 


A very fine Gardenia odor, extremely 
powerful, at a low price. 


Price per Ib, $4.00 


ROURE-DUPONT INC. 


366 Madison Avenue New York 17, N. Y. 





506—SAFRENE 1954 
A new aromatic of a sassafras type with 
added top perfume note. Wide applica- 
tion for general deodorizing work and 
for perfuming soap products. Of parti- 
cular interest in current market with 
advancing prices for artificial sassafras. 
Price per pound $ .42 
Price per drum 37 


DODGE & OLCOTT, INC. 
180 Varick Street New York 14, N. Y. 








OH, and the NH, soap sepd. on top is 
dried to obtain NH, dodecane- or hexa- 
decane-sulfonate. Cf. C. A. 46, 9810g. C.A., 
47, 6, 2945, 1953. 


Foaming-Forming Dentifrice. Kohei 
Suzuki (to Lion Dentifrice Co.). Japan. 
4649 (’51), Aug. 20. Ca alkylarylsulfonate is 
added to the dentifrice compn. C.A., 47, 
6, 2945, 1953. 


Foam-Forming Dentifrice. Kohei 
Suzuki (to Lion Dentifrice), NH, alky- 
larylsulfonate is added. C.A., 47, ll, p. 
5641, 1953. 


Low-Temperature Concentrating and 
Freezing Grape Juice. John V. Ziemba 
(Food Eng., 330 W. 42nd St., New York, 
N.Y.). Food Eng. 24, No. 3, 54-5, 153 (1952). 
—In the com. production of concd. frozen 
grape juice detartrated juice is concd. in 
vacuo to about 50° Brix at 90-95° F. and 
dild. to 30° Brix with fresh juice, the 
Brix is increased to about 47° with sugar, 
and the juice is then frozen. C.A., 47, 5, 
2394, 1953. 


Table Garlic Preparations. Josef Spin- 
ka and Julius Stampfer. U.S. 2,618,561, 
Nov. 18, 1952. A stable garlic prepn. hav- 
ing a high content of alkyl sulfides is 
produced by crushing the garlic bulbs, 
subjecting the mass to enzymic fermenta- 
tion for 5-8 days at 25-35° in a soln. of 
glucose 0.5, NH, phosphate 0.08, and 
either AcOH 3-8 or citric acid 1-5%, filter- 
ing out the solids, and stabilizing with a 
concd. soln. of Na silicate. C.A., 47, 5, 
2398, 1953. 
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A.D.A. Sees Anti-Enzyme 
Claims Unsubstantiated 


The American Dental Assn. has 
reported that its Council on Dental 
Therapeutics has been unable to 
find satisfactory clinical evidence of 
“anti-enzyme” toothpastes’  effec- 
tiveness against tooth decay. 


Nestle-LeMur Co. Buys 
Harriet Hubbard Ayer, Inc. 


Harriet Hubbard Ayer Inc., a 
division of Lever Bros. Co. which 
was sold by the company to a 
group of five investors headed by 
George Friedlander as reported in 
the January issue, has been sold 
by them to the Nestle-LeMur Co. 
of New York. Joseph Lindeman is 
president and George Handel is 
chairman of the board of Nestle- 
LeMur Co., which makes hair prep- 
arations, Blue Waltz cosmetics, 
Mavis Talcum, Djer Kiss cosmetics 
and Irresistible lipsticks. It also 
owns Ed Pinaud hair preparations. 
Sales of Harriet Hubbard Ayer in 
1953 were $3,046,943. No change 
in policy in the operation of Har- 
riet Hubbard Ayer is contem- 
plated, according to Louis Naidech, 
executive vice-president and treas- 
urer of Nestle-LeMur Co. 


Plough, Inc. Subject of 
N.A.M. TV Presentation 


Plough, Inc. of Memphis, Tenn., 
is the subject of one of a series of 
top industry stories being presented 
to the public through “Industry on 
Parade,” a new television series 
sponsored by the National Assn. of 
Manufacturers. 


Colgate-Palmolive Offers 

Rare Records as Premium 
Colgate-Palmolive Co. offers such 

Halo Shampoo premiums as out-of- 


print records by Benny Goodman, 
Paul Whiteman, Rudy Vallee and 


others of the 20’s and 30’s for 30 
cents plus a Halo package top. The 
company also offers a “Magic 
Trick” set for 25 cents plus an 
empty carton from Colgate Chloro- 
phyll Toothpaste. 


Cosmetic Credit Men Make 
Merry at Savoy-Plaza, New York 


In a new and inviting environ- 
ment the Drug, Cosmetic & Chemi- 
cal Credit Men’s Assn. held its an- 
nual Winter party January 29 in 
the Savoy Plaza hotel. Following 
the usual friendly reception, a 
bountiful banquet was served at 
the conclusion of which Chairman 
Frank Breiter presented a hand- 
some traveling suit case to retiring 
chairman Allan J. Mac Niven. Ex- 


cellent music and entertainment ° 


was provided by professionals. 
Officers for 1954 are: Frank 
Breiter, chairman; George M. 
White, vice chairman; Harold E. 
Mix, treasurer; and Miss Clare I. 
Gincel, secretary. William N. Otte 
the popular group secretary assisted 
by the entertainment committee 
consisting of Owen D. Clayton, 
chairman, and Louis Candee and 
Everett Utter, were responsible for 
the complete success of the affair. 


Lancome Sales, Inc. Plans to 
Open West Coast Branch 


Lancome Sales Inc. is preparing 
to open a West Coast branch at 
665 N. Robertson Boulevard, Los 
Angeles, Cal. The branch will be 
under the management of Comte 
Rodolphe d’Ornano. 


Mennen Co. Receives Irwin D. 
Wolf Award for Packaging 


The Mennen Co. has been pre- 
sented with the first Irwin D. Wolf 
Award in ten years as top honor in 
the Package Designer Council 1953 
competition for its newly designed 
line of men’s toiletries. 


Court to Confirm or Modify 
Validity of Cold Wave Patent 


A decision on the validity of the 
Everett G. McDonough cold wave 
patent No. 2,577,710 by Judge 
Irving Kaufman of the Federal 
District Court of New York is 
awaited with much interest by the 
entire industry. As reported in the 
January issue the Master in Chan- 
cery in his 129-page findings recom- 
mended that the cold wave patent 
issued in 1951 be declared invalid. 
In most cases the court confirms 
the findings of the Master. 

Motions by Helene Curtis Indus- 
tries Inc. and The Toni Co. Inc. to 
confirm the findings; and by Sales 
Affiliates Inc., the patent’s de- 
fender, will be argued March 2. 
The Procter & Gamble Co., which 
holds a mortgage assignment on 
the patent, did not take part in the 
proceedings. A decision by the 
court is expected within a reason- 
able time after the hearing on the 
motions. 


Chicago Perfumery, Soap and 
Extract Assn. Names Officers 


New officers of the Chicago Per- 
fumery, Soap and Extract Assn. are: 
President, William D. Ackley, van 
Ameringen-Haebler Inc.; Vice Pres- 
ident, Ellis Johnson, Hazel Atlas 
Glass Co.; Secretary, A. H. Culver, 
Packing Materials Co.; and Treas- 
urer, E. F. La Sarra, St. Clair Spe- 
cialty Mfg. Co. 


FRANCOIS DE LAIRE, general 
director of Fabriques de Laire, Issy 
and Calais, France, who flew to the 
United States late in January for a 
few weeks visit is calling on his 
many friends throughout the per- 
fumery and its allied industries, 
Most of his time is being spent at 
the offices of De Laire, Inc. which 
were opened May I, 1953 at 114 E. 
23rd St., New York. 
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B-W Lanolin the su 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 
B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 
ior quality puts into your cream that which gives the 


America’s Original Lanolin Producer 
ESTABLISHED 1914 


Sales Office: 509 Fifth Ave. 
New York, N.Y. 
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Lecture Deals with Solid- 


Liquid Molecular Interaction 


The molecular interactions at the 
solid-liquid interface, with special 
reference to emulsions stabilized 
with solid particles was the subject 
of a lecture by Dr. Schulman be- 
fore a meeting of the Society ol 
Cosmetic Chemists of Great Britain 
on December 2. 

Dr. Schulman described — the 
mechanism by which detergents in 
aqueous solutions could be ab- 
sorbed on to solid surfaces to form 
a mono-molecular covering film 
which converted the particle origi- 
nally hydrophilic in character to 
lipophilic and vice versa. An excess 
of detergent served to build up a 
double layer and restore the hydro- 
philic-lipophilic balance. Such a 
double layer had a structure some- 
what resembling that of a micelle. 
He indicated the conditions which 
permitted mixtures of metal ores to 
be floated and so separated from 
cach other. 

Much of the fundamental work 
dealing with this investigation had 
been carried out by means of a 
modified form of the Langmunh 
trough. In this the disturbing film 
pressure acting backwards upon the 
boom, and originating from a film 
ol surlace active agent escaping 
across the boom by migration 
through the water, was counter- 
balanced by the drop in_ surface 
tension, with which it was identi 
cal, acting upon a vertical sheet of 
mica held by a lever attached to the 
beam ol the film balance. Thus the 
adventitious forces acting horizon 
tally and vertically were opposed to 
each other and neutralized, he ex 
plained. 

Transposing the sorption on the 
surface of insoluble particles into 
terms of emulsion chemistry, he 
showed, for example, that an emul 
sion of oil in a solution of sodium 
alkyl sulphate which would nor 
mally be oil-in-water could be in 
verted by the addition of barium 
sulphate powder, and that the sub 
sequent addition of caustic 
made no difference to the type ol 
emulsion, ie. water-in-oil. In the 
case where the emulsion was pro 
duced with sodium oleate and the 
pH value was adjusted to 7.6 
(where the oleic acid is 50 per cent 
dissociated) the water was a con 
tinuous phase. When, however, 
austic soda was then added the 
emulsion inverted and at relatively 
high pH values the emulsion be 
came oil continuous, i.e. 
oil, he continued. 

When the contact angle of the 


soda 


water-in 


& Essential Oil Review 


powder measured across the water 
was less than 90° the emulsion was 
water continuous and when it was 
over 90° it became oil continuous. 
If, however, the surface was ‘cov- 
ered with very long hydrocarbon 
chains, the contact angle could in- 
crease to nearly 180 giving nearly 
complete wettability of the surface 
by oil. Such coated powders were 
not held in the interface but were 
dispersed in the oil phase itself giv- 
ing an unstable emulsion. Similarly, 
if the contact angle was nearly zero 
then the particles were dispersed 
in the water phase and again did 
not contribute towards emulsifica- 
tion. Where dicarboxylic acids were 
employed they could be chemi- 
sorbed on the solid surface horizon- 
tally and give a spacing effect which 
would enable other molecules to be 
sorbed in the mosaic pattern, he 
said, 

Dr. Schulman concluded that the 
extent to which the particles were 
oil or water wettable as a result of 
the sorbed surface governed the 
type of emulsion which would be 
produced. When the particles were 
preferentially wetted with oil this 
caused them to spread out at the 
oil surface and close in on the water 
surface, so that a water-in-oil emul- 
sion was produced. Conversely, it 
the particles were preferentially 
wetted with water then the particles 
at the water interface were spread 
out and packed together at the oil 
interlace so that drops ol oil were 
stabilized in a water continuum. 
This effect clearly followed from 
the statement that contact angles to 
the water of less than 90 give oil-in- 
water and greater than 90 a water- 
in-oil emulsion. 

The lecture was illustrated with 
lantern slides and featured an op- 
portunity for questions and an 
swers. 


Group Founds National 
Pharmaceutical Council 


Initial steps have been taken for 
the ftormation of the National 
Pharmaceutical Council, Inc. Theo- 
dore G. Klumpp was elected presi- 
dent at an Atlantic City meeting 
of the founding group last month. 


van Ameringen-Haebler Chicago 
Office Moves to New Quarters 


The Chicago olhce of van 
\meringen-Haebler has been 
moved to larger quarters at 201 
North Wells Street. 

Richard Barry has been = ap- 
pointed as a sales representative, 
operating from the new office to 
serve perfume and aromatic users 


in the Mid-West area. 





Offers Cocktail Kit 
to Premium Buyers 

Premium buyers are offered a 
new eight-unit “Travel-Light’” 
Cocktail Kit by the Richford Corp. 


The set consists of a 20 oz. cocktail 





Premium package 


shaker, with chrome lid, two 12 oz. 
flasks complete with inner closure 
and chrome cap, four | oz. jiggers, 
and 8 inch stirring spoon, all of 
unbreakable — polyethlene __ pear! 
toned plastic, in a cellophane win- 
dow box. All items are offered indi- 
vidually, and come either plain or 
decorated with different designs 
and mottos. 


DCAT’s 28th Annual 
Dinner March 4 


The Drug, Chemical and Allied 
Trades Section of the New York 
Board of Trade, Inc. will hold its 
28th annual dinner on Thursday 
evening, March 4, at the Waldorf- 
Astoria Hotel, New York. 


Magnus, Mabee & Reynard, Inc. 


Completes 4-Day Sales Meet 


Magnus, Mabee & Reynard, Inc. 
held its 23rd annual sales confer- 
ence for four days, starting Febru- 
ary 10 at the Warwick Hotel, New 
York. The meeting was attended 
both by the domestic sales force 
and representatives from foreign 
countries. 


Annual Young Chemists Meeting 
Includes Brewery Tour 

“Exploring the Frontiers of 
Chemistry” was the subject of Prof. 
Benjamin Harrow, speaker at the 
recent annual Young Chemists 
Meeting of the New York Section 
of the American Institute of Chem- 
ists. Dr. Harrow is chairman of the 
Department of Chemistry of the 
College of the City of New York. 
Held at the Jacob Ruppert Brew- 
ery, the meeting also featured 
special blends of beer, a songfest, 
entertainment, and guided tours 
through the brewery. 
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THE KEY INGREDIENT 


FOR FINER COLD WAVE 
FORMULATIONS 


AMMONIUM 
THIOGLYCOLATE 


by Halby 


@ OUTSTANDING QUALITY 

@ RELIABLE SOURCE and SERVICE 
@ CONSTANT UNIFORMITY 

@ ATTRACTIVELY PRICED 


HALBY PRODUCTS CO. 


WILMINGTON 99, DELAWARE 





SALES REPRESENTATIVES: 
Stanton Sales Co., Chicago 10, Illinois 
McNerney Chemical Corp., Los Angeles 23, Cal. 
Vv. & S. March, 6346 MacDonald Ave., Montreal 29, Que. 


LET US BE YOUR FACTORY 


Concentrate your efforts on sales 
We do the manufacturing for you 
c 7 


Bulk and complete packaging service 
ec ©e 


Cosnudbites, 


New York 3, N. Y. 


21 Irving Place 
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~ What You Don’t Know 
CAN Hurt You... 





.. lf You 
Don’t Know 
All About... 


gS 


White Oils 





ins man whose job it is to know 
about and specify white oils will profit 
by making sure he has all the facts on 
Penn-Drake White Oils. 

Two points of paramount importance 
are these: Penn-Drake offers a special- 
ized service for refining custom-made 
grades, and Penn-Drake products—both 
regular and special—enjoy a world-wide 
reputation for highest quality and de- 
pendable uniformity. 

We will be glad to send complete in- 
formation and samples to anyone inter- 


ested in having them. 


PENNSYLVANIA 
REFINING COMPANY 


705 BUTLER SAVINGS & TRUST BUILDING © BUTLER, PA. 


Branches: Cleveland, Ohio and Edgewater, N. J. 
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Fragrance Foundation’s 5th 


Annual Convention March 1] 


The Fragrance Foundation, Inc., 
will hold its Fifth Annual Conven 
tion on Thursday, March 11, at the 
Plaza Hotel, New York. The meet 
ing will be open to all those con 
nected with the fragrance industry, 
and will feature a business meeting, 
with election of officers and dire¢ 
tors, at 11:15 A.M., a reception at 
noon, luncheon at 12:30, and an 
afternoon program, including a 


forum discussion, beginning at 
1:50 P.M. 


Folding Cartons to Do a 

Better Selling Job This Year 
The folding box industry this 

year will 

volume 


maintain its 
levels, al 
though competition for customers’ 


probably 
close to 1953 


orders will be keener, according to 
a statement by Leonard Dalsemer, 
executive vice president of ‘The 
Lord Baltimore Press. “During 
1953, the folding box industry 
made real strides in improving the 
quality of reproductions on retail 
packages, preparing for the demand 
in the coming year for higher levels 
of quality in color, illustration and 
design,”” Mr. Dalsemer noted. 

The trend toward making the 
retail package a sales tool by put 
ting appetizing pictures of — the 
product on the carton, and by the 
use of brilliant colors will continue 
during 1954 he said. The folding 
carton industry enters the new 
year better prepared technically to 
turn out outstanding products than 
ever before. The net result will be 
that, in 1954, folding cartons will 
do better selling jobs for packaged 
products whose manufacturers want 
them to move fast from the shelves 
of retail outlets into the hands of 
consumers. 

The generally increased competi 
tion in all businesses having some 
thing to sell the consumer is ex 
pected to intensify the trend to 
ward redesigning retail packages to 
heighten their sales appeal. With 
the struggle to participate in the 
consumer's spendible income in 
creasing daily, many manufacturers 
are planning during 1954 to create 
new packages with more “sell.” 

In the last few years, a tremen 
dous change has taken place in re 
tail cartons, Mr. Dalsemer ex 
plained. Improved engravings, es 
pecially designed for printing on 
box board, improved press work 
and high-fidelity reproduction have 
turned many retail cartons into at 
tention-arresting posters, capable of 
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Northam Warren Corp. officers with representatives of the Philadelphia Wholesale Drug Co. 


stimulating the buying impulse 
when Mr. and Mrs. America sees 
them on supermarket shelves or in 
store windows. 

Because of the technical advances 
in reproducing art work on folding 
cartons—cartons which are printed 
in press runs of many thousands, o1 
even millions, of copies the better 
retail cartons today carry illustra 
tions and typography superior in 
many respects to the best art work 
in magazines and books. 

Currently, customers’ inventories 
of folding cartons are high follow 
ing a year in which demand for cat 
tons that do a positive selling job 
for a product remained at an ex- 
tremely satisfying level. 

The raw material situation of the 
folding box industry is marked by 
adequate supplies of box board. 
\lso during the past year, quality 
of box board reaching the industry 
has substantially improved. Carton 
manufacturers can now get quick 
deliveries of supplies so that they 
will be able to fill orders for cat 
tons without delays due to box 
board shortages. 

“During 1954," Mr. Dalsemei 
summed up, “consumers will be 
presented with a greater variety of 
products than ever before, more at 
tractively packaged than ever be 
fore. It will be a good year for the 
folding box industry.” 


Annual Shulton Sales Meeting 
Draws International Staff 


The recent annual sales meeting 
of Shulton, Inc. was attended by 
members of its sales staff from all 
parts of the United States and Can 
ada, as well as executives who rep- 
resent the firm in various parts of 
the world. The meeting was held in 
New York City and the company’s 
plant at Clifton, N.]. 


Northam Warren Host to Pa. 


Wholesale Drug Co. Sales Force 


Northam Warren, Northam War- 
ren Corp. president, was host to 
the entire sale force of the Phila 
delphia Wholesale Drug Co. 1% 
cently. A full day was spent touring 
the plant, main offices, and talking 
to company officials and plant 
supervisors. 


J. Pickthall Lectures on 
Perfumes for British S.C.C. 


“Talking of Perfumes,” a lecture 
by J. Pickthall, will be presented at 
a meeting of the Society of Cos- 
metic Chemists of Great Britain on 
March 5 at the Royal Society of 
Tropical Medicine and Hygiene, 
London. A previous lecture, on 
“Colour and Colour Vision,” was 
delivered by Prof. W. D. Wright 
on February 5. 


Two Credit Men’s Associations 
to Hold Joint Meeting 


The Drug, Cosmetic & Chemical 
Credit Men’s Assn. and the Na 
tional Chemical Credit Group will 
hold their first combined meeting 
on February 25 at the Penn Shera 
ton Hotel in Philadelphia, Pa. 


Boston BIMS Open °54 Season 
with Golf Club Winter Party 


BIMS of Boston opened thei 
1954 season with a winter party at 
Weston Golf Club at Weston, Mass., 
on February 1, Hart Harris, fr.. 
S. B. Penick & Co., BIMS chairman. 
has announced. 

Attractions of the evening in 
cluded a steak dinner, bowling, 
card games and other entertain- 
ment. 

The organization is formulating 
plans for its first Ladies Night. 


February, 1954 


147 





Just describe your product — Reheis has five forms of 
Chlorhydrol (Aluminum Chlorhydroxide Complex) from 
which you can select the one best suited for your anti- 
perspirant preparation. 

For example, Reheis Impalpable Chlorhydrol is the 
finest available (97% through 325 mesh) and is best suited 
for making powders or for incorporating into water free 
bases. Whether your preparation is a cream, lotion, 
cologne or powder, you will find Reheis has the right 
type for your formula. 


Here is why you owe it to your reputation to 
investigate Chlorhydrol 


e mildly acid 

© effective anti-perspirant action 
® good deodorant properties 

© better astringent qualities 

® needs no buffering 

© no skin irritation 

© non-destructive to fabrics 


Write today, on your letterhead, 
for descriptive booklet 


cy 
REHEIS 
R 


REHEIS COMPANY, INC. 
Manufacturers of Fine Chemicals 


BERKELEY HEIGHTS - NEW JERSEY 
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OLD WORLD FRAGRANCES 


Ra ea a 





Dr. Alexander Katz Co. 


division of 
F. RITTER & CO. 
Los Angeles 39, California 


Branch Offices in Principal Cities 


DIE AND LABEL COMPANY 
Creators of fine Yatels, Tags and. Packages 


154 WEST 14th STREET, NEW YORK 11, NY 


EL(PSTICKS 

S MASCARA . 

; SUPPOSITORIES FY AGO 
PSTYPTIC PENCILS — JEPFROUGE : 
pea COMPACT POWDER 
A.CAVALLA, tne. 163 wesr tr Sreery, NEW YORK, ti, NY. 
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Six Toiletries Firms Cited 


as “Excellently Managed” 


For the fourth consecutive year, 
six firms in the toiletries field have 
been certified as “excellently man 
aged” by the American Institute ol 
Management, New York. They in 
clude: Bristol-Myers Co., New 
York; Colgate-Palmolive Co., Je1 
sey City; The Gillette Co., Boston, 
Johnson & Johnson, New Bruns 
wick, N.J.; The Procter & Gamble 
Co., Cincinnati, and Sterling Drug, 
Inc., New York. 


American Society of Perfumers 
Installs Its New Officers 


The regular monthly dinne 
meeting of the American Society ol 
Perfumers, Inc., was held at the 
\dvertising Club in New York 
City January 20. This being the 
annual business meeting, the fol 
lowing officers were elected: chain 
man, board of directors, Albert ]. 
Dillinger, van Ameringen-Haebler, 
Inc.; president, Everett D. Kilmer, 
Lever Brothers Co.; vice-president, 
Ernest Shiftan, van Ameringen 
Haebler, Inc; secretary, William H. 
Barlow, Orbis Products Corp.; and 
treasurer, Herbert 3 G. 
Dodge & Olcott, Ine. 

Vhe following directors were also 
clected: Paul H. Lelong, noted 
pertumer; Dr. Oliver L. Man 
ton, Shulton, Inc.; Bernard Polak, 
Polak Frutal Works and Christian 
F. Wight, van Ameringer-Haebler, 
Inc, 

\t this meeting the following 
applicants were elected to member 
ship: Dr. Paul Z. Bedoukian, 
Faberge, Inc.; Leon P. Bouis, 
Lautier Fils, Inc.; Moody L.. Crow 
der, Pond’s Extract Co.; Samuel 
Eskenazy, Felton Chemical Co 
Inc.; Jack H. Mowen, Givaudan 
Corp.; and Timothy H. Reardon 
Roubechez, Inc. These bring the 
total membership to 1038. 

I wenty-two memberships, in 
cluding one honorary, awarded 
during 1953, topped all previous 
vears, 

Pierre L. Bouillette and his Ai 
rangements Committee are busily 
engaged in formulating a compre 
hensive program of speakers and 
events for this year. 


Kainik, 


Michigan Group Hears 


Korean Situation Views 


The political background and 
the prospects of the Korean situ 
ation were the top olf “Korea 
and the U.N.,” an analysis by 
Lt. Comdr. John A. Mac Lelland, 
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U.S.N.R., at a dinner-meeting ol 
The Chemical and Allied Indus- 
tries Assn. of Mich. on January 25 
at the Leland Hotel in Detroit, 
Mich. 


California Cosmetic Assn. 


Installs Officers for °54 


The California Cosmetic Assn. 
installed its newly elected ofhcers 
and trustees for 1954 at a dinnei 
meeting on January 22 at the Bilt 
more Hotel, Hollywood, Cal. They 





J. A. Taylor 


were: president, |. A. Taylor, Neth 
ercutt) Labs.; Ist vice-president, 
Merton W. Tavlor, Avon Products, 
Inc.; 2nd vice-president, EK. M. 
Stolaroff, The Natone Co.; secre 
tary, Lyman Borkman, Colonial 
Dames, Inc.; treasurer, J. M. Brink 
crholf, Studio Girl-Hollywood, Inc.; 
trustees, Davis Factor, Max Factor 
& Co., M. Herbold, Herbold Labs., 
Inc., Richard Kole, Kolmar Labs., 
Inc., A. J. Coghlan, Nethercutt 
Labs., John Danley, Merle Norman 
Cosmetics, Lucile Bullock, Physi 
cians Formula Cosmetics, Ine., 
Gene Salee, Gene Salee, Inc., and 
\rnold L.. Lewis, Studio Cosmetic. 

\ssociate group officers installed 
were Jack Leeds, F. Ritter & Co., 
chairman; and John Wilson, U.S. 
Industrial Chemical Co., secretary 
treasurer. 

\. F. Commagere, ol R. G. F. By 
ington & Co., was clected honorary 
trustee and will be chairman ol 
membership; Gail B. Selig will be 
counsel, and Marie V. Carroll will 
be executive secretary. 


Views Cosmetic Industry Trends 


Before Chicago $.C.C. Meeting 


“Trends in the Cosmetic Indus 
trv and Effects on Future Cosmetic 
Products” was the subject of Dr. 
Hans Heinrich, director of research 
of Kolmar Labs. and vice-president 
of Vickhen Labs., at the February 
9 meeting of the Chicago Chaptet 
of the Society of Cosmetic Chem 


ISts. 





Former N. J. Gov. Driscoll 


Named Warner-Hudnut President 


\lfred E. Driscoll, governor ol 
New Jersey since 1946, has been 
named president and a member of 
the board of directors of Warner- 
Hudnut, Inc. His term of ofhce as 
governor expired on January 19. 

Mr. Driscoll succeeds Elmer H. 
Bobst as president, a position he 
had occupied since 1946. Mr. Bobst 
will remain active in the business 
as chairman of the board of direc- 
tors and chief executive officer. 
James C. Chilcott has been elected 
vice chairman of the board. Robert 
J. Davis, executive vice president 
since 1948, will continue to serve 
in that capacity. 


Six-Million Unit Aerosol 
Plant Opened in Mid-West 


\ newly completed plant with an 
aerosol production capacity in ex 
cess of six-million units per yeat 
has been opened by Chase Prod 
ucts Co., Maywood, Ill. The new 
plant, quadrupling previous capac- 
ity, will also be capable of produc 
ing other bottles, cartons, and can 
type products. 


Perfume More Important Beauty 


Aid than Cosmetics says Cortney 


Perfume is a more important 
beauty aid than most cosmetics ac 
cording to Philip Cortney, presi 
dent of Coty Inc. in an address to 
a large audience of publicists at the 
Waldorf Astoria, New York Janu- 
ary 15. “A woman wearing a fine 
perfume looks more beautiful be 
cause her fragrance gives a sense ol 
elation to those around her” he 
said. 

He then showed why it is im 
portant that perfume be refined 
and suggested how to choose a re 
fined perfume. To summarize 
briefly he offered six suggestions: 
|. Please yourself first. 2. Do not 
judge a perfume by sniffing the 
bottle. 3. If your friends and family 
admire your choice of perfume, it 
is good. 4. High price does not 
make a great and refined perfume. 
\ sense of discrimination should 
not be confused by the price. 
5. When in doubt choose a_per- 
fume that bears a great name—one 
whose maker has achieved world 
wide fame in fine perfumes. 6. Do 
not try to type yourself in perfume. 
Che first consideration should be a 
perfume which gives a real feeling 
of joy and happiness. A woman 
should never forget that she will 
be remembered by her perfume. 
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OMMON 
CENTS: 


Now that the self-styled experts have compiled the out- 
standing events of the past year, the average man will 
make his own list. After all, the difference between an 
expert and a non-expert is so often in the skill of the 
press agent rather than the client 


lo nearly everyone, the end of hostilities in Korea will 
be the major item of interest. There have been times 
when many of us thought the only productive element 
in the fight about the 38th Parallel was the weird pop- 


ular music of the same name. 


In the competitive sports, highlights were shed by the 
Yankees Baseball team and Heavyweight Champion 
Rocky Marciano. Both proved that anybody could lick 
them except the fellers who really had to. 


Che show world had mixed emotions about the fabu- 
lous Gabor sisters, planning a joint night club appear- 
ance in Las Vegas. Those who like Eva, Zsa Zsa and 
Magda were delighted to find them in one place at the 
same time. Conversely, those who don’t, were delighted 
at the opportunity to miss all three of them by avoid- 
ing only one night club 





Politically, President Eisenhower captured the spot- 
light in a pitch for world pooling of Atomic Energy 
information for civilian uses. Unfortunately, nearly all 
Russian civilians are not fashionably attired unless 
they're in military dress. 


The automobile field, always bragging about its tech 
nologic advances, demonstrated another innovation. 
They sold brand new 1953 models below list price in 
order to make way for 1954, with toasters, vacuum 
cleaners and cash discounts as standard equipment, 


ragra- 
scents 


FINER PERFUME BASES 


Modern + Exotic 


Te 
(4 Floral + Bouquet 
K Types 


Manufactured by: 


This, of course, is a much more appropriate time for 
Che Cosmetic Industry to review the last year, After 
all, a guy needs some comedy relief while itemizing 
other things for the March 15th deadline set by the 
toughest of all contemporary historians: The Collector 
of Internal Revenu 








KELTON 
Cosmetic Company | NEUMANN, BUSLEE 


230 West 17th Street 763 So. Los Angeles Street 
New York 11, N. Y. Los Angeles 14, Calif. 





& WOLFE, INC. 


5800 NORTHWEST HIGHWAY CHICAGO 31, ILL. 


Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 
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Northam Warren Corp. Reports 
Its Largest Sales Increase 


Northam Warren Corp. reported 
its largest sales increase in the com 
pany’s history at its annual sales 
conference recently held at the 
Woodway Country Club, Spring- 
dale, Conn. 

In a review of business of the 
past year, a 16 per cent increase 
was announced of its Cutex lip 
stick and nail polish line, and 
Odorono, Factors which were seen 
as contributing to the increase 
were the introduction of a new 
form of iridescent nail polish, Pear! 
Cutex, at 39 cents, the popularity 
of Cutex Stay Fast lipstick, an im 
proved Cutex long-wearing nail 
polish formula, new Odorono 
Cream and Odorono Spray pack 
ages, a new Odorono Spray for 
mula, and a low price offer of 
jumbo size Odorono. 

It was also announced that the 
expansion of the company’s foreign 
market would be accelerated. It 
was brought out that Northam 


ton, Mass. and William Chisholm, 


Warren had opened or enlarged 
11 plants outside the United States, 
giving the company productivity in 
51 countries. In addition, it was 
noted, the company now advertises 
and sells Cutex in 116 foreign 
countries. 

Northam Warren, Jr., vice-presi- 
dent and general manager, said 
that one of its largest advertising 
programs had been scheduled for 
the 1954 campaign, featuring four- 
color, full-page advertisements in 
national magazines, and powerful 
backing through local newspapers, 
television and radio, with emphasis 
on Stay Fast Lipstick and Cutex 
Pearl Nail Polish. The annual 
special jumbo offer of Odorono 
would also receive added backing, 
it was stated, 

The conference was opened by 
president Northam Warren. John 
J. Weber, national sales manage 
olf McKesson and Robbins, Inc. 
was one of the guest speakers. 

Mr. Chester also announced the 
election of Charles Coolidge, Bos- 








N.Y.C., to the board of directors of 
Zonite to fill vacancies on the board 
due to the resignations of Ray- 
mond E. Lee and John Minary. 
Other members of the board are 
Harrison K. McCann, Charles W. 
Littlefield, Harris M. McLaughlin, 
Dr. Charles F. McKhann and 
Rudolph J. Hahn. Mr. Harris Mc- 
Laughlin is president of the com- 
pany and Rudolph J. Hahn is 
vice-president and treasurer. 


Cosmetic Excise Tax Collections 
Down for Fiseal Year 

Cosmetic excise tax collections 
for the fiscal year 1953, ending 
June 30, were down $1,544,616 
from the previous year. This was 
due largely to the removal of the 
tax from baby preparations. 


Packaging Machinery Mfrs. 
Institute Meets April 3-4 


The Packaging Machinery Mfrs. 
Institute will hold its Spring meet- 
ing on April 3-4, 1954, at the Hotel 
Dennis, Atlantic City, N. J. 





Left, officers of Essential Oil Assn. for 1954: Ray C. Schlotterer; managing director; F. F. Dittrich, secretary-treasurer; Louis Gampert, president; 
and Pierre J. Coutin, vice-president. Right, retiring president Waldo Reis tells the members of the Essential Oil Assn. that business will be brisk 
while Ray Schlotterer, left, and Lovis Gampert, right, appear to endorse his thoughtful remarks. 





Left, a group snapped just before the banquet: Edward Bush, R. J. Picard, E. R. Durrer, William H. Barlow, standing; and Fred Beyer and R. E. 
Horsey resting comfortably in the front row. Right, another group of essential oil executives snapped at the recent meeting. Standing, William 
Fairhurst, Chailes Milton and E. Poons. Sitting, N. C. Neustrup and Philip Chaleyer. All agreed that it was a good meeting. 
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Philadelphia College of Phar- consolidated with the Kansas City months’ business tour of the South- 


adie . niet office, which is under the manager- west and South America. The trip 
macy Cites 3 Retired Professors ship of Brooks Gall, with Robert — will be devoted, in part, to cattle 
rhe Alumni Assn. of the Phila- H. Short and Stanley J. Franzell as buying and inspection, and will 
delphia College of Pharmacy and — @Ssoctates. include a three weeks’ stay in sev 
Science honored three retired pro- George B. Dakan has been ap- eral Latin American countries. He 


fessors at its mid-winter dinner on pointed manager of the Atlanta, 
February 20. Cited were Dr. Hora- Georgia, sales office, _ succeeding 
tio ©. Wood, Jr., Dr. Karl Scholz C. V. Gowing who has retired. 


and Edmund H. MacLaughlin. ee ; eee 
F. E. M. A. Convention in 


Richford Corp. Occupies New York May 16-19 
Its New Quarters The 45th annual convention ol 
, the Flavoring Extract Manutlac 
Ihe Richford Corp. has moved suvers Asan. will be held in the 
to its new quarters aut 104 Fourth Hotel Biltmore, New York, May 
Ave., New York 16, N. Y., LExing 16-19. Robert Krone is chairman 
ton 2-9914, in New York. of the convention committee as- 
sisted by Chris Christensen, Fred- 


Hazel-Atlas Glass Co. Opens erick J. Lueders, Charles P. Mc- 





Louisville, Ken., Sales Office Cormick Jr. and R. W. Symmes. 
Phe Hazel-Atlas Glass Co. has — F. J. Lueders is chairman of the William G. Mennen 
opened a new Louisville, Ken., sales golf committee. will return for the 75th anniversary 
othce located in the Martin Brown celebration of the founding of the 
Building. J. Edward Porter, for Mennen Co, . 
merly of the company’s Cincinnati Among Our Friends 
office, will be the manager of the WILLIAM McQUEEN is now 
new branch. WILLIAM G. MENNEN, pres- chief chemist for the Noldy Prod 
The company has consolidated ident of the Mennen Co., and ucts Corp., New Rochelle, N 
its Kansas City, Mo., and Oklahoma owner of Hideway Farm, Chestei 
City, Okla., sales otlhice. Sales activ- Fownship, breeding farms for Ab- RICHARD N. PARKS, Atlantic 
ity previously conducted through erdeen Angus cattle, accompanied Branch manager olf Shulton, Inc., 
the Oklahoma City office will be by Mrs. Mennen is on a_ two has been appointed sales manager. 


mouth Brand  STEARATES 


PLYMOUTH No. 220 ZINC STEARATE U. S. P. 
PLYMOUTH No. 21 ZING STEARATE U. S. P. 
PLYMOUTH SPECIAL ‘‘A’’ ZINC STEARATE U. S. P. 


These U. S. P. Zinc Stearates are ae from the highest quality natural, 
Saponified Process, Triple Pressed Stearic Acid. Control of process variables 
results in the production of three grades affording a subtle range in texture to 
meet any formulation requirement. All grades place emphasis on freedom from 
odor, storage stability and non-balling characteristics. 


PLYMOUTH MAGNESIUM STEARATE NO. 2 


This Magnesium Stearate is designed specifically for use, when desired, in powder 
formulations and as a tabletting aid. 


PLYMOUTH BRAND STEARATES also include: 
Calcium, Barium, and Aluminum Stearates 


M. W. PARSONS-PLYMOUTH, Inc. 


59 BEEKMAN STREET Telephone BEekman 3-3162—3163—3164 
NEW YORK, N. Y., U. S. A. Cable Address: PARSONOILS, NEW YORK 


A complete line of Cosmetic Raw Materials 
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EDWARD W. MAHONEY, vice 
president in charge of sales at 
Bourjois, Inc. and Barbara Gould, 
Inc., and formerly with Elizabeth 
Arden Sales Corp., has resigned 
effective March 15 to establish his 
own sales and merchandising com 
pany. 


DR. HENRI F. LOGCHER, ex- 
port manager of Magnus, Mabee & 
Reynard, Inc., left February 14 fo 
a two months trip around the 
world to instruct foreign sales rep 
resentatives in new product appli 
cations. 


JACQUES LEVIS, general man 
ager of Parfums Weil Paris, arrived 
here from France recently for a 
briel business visit. During his stay, 
Mr. Levis devoted his time to 





Jacques Levis 


making arrangements with GAS 
PON TL. deHAVENON, president 
of Parlums Weil Paris, Inc. for 
promoting the line in the United 
States during 1954 and to meeting 
and acquainting himself with the 
sales and promotion stall of the 
new Weil agency. 


RENE BERNARD has been ap 
pointed director of management 
and research for both Ungerer & 
Co. and Vidal-Charvet, not Vidal 
Charabot, as was inadvertently 
stated in these columns in_ last 
month’s issue. 


JAMES MARION has been ap 
pointed ‘Tussy sales representative, 
succeeding E. M. NELSON, who 
will handle a different territory, 
and who in turn succeeds 
GEORGE HUGUES, who has re 
signed to enter the retail field. 


BOB BARNES, Dorothy Gray 
Southern California representative, 
was one of a group of young sales 
aces from various nationally-known 
companies to be presented with the 
first annual Distinguished  Sales- 
man’s Award of the Sales Execu- 


& Essential Oil Review 


tives Club on January 29 at a 
dinner in New York City. 


MISS YSEULTE WARRE SI- 
MONE, formerly with Roure Du- 
pont Mlg., Inc., and Lentheric, 
Inc., has been appointed beauty 
editor of Screenland, Silver Screen 
and True Life Stories, the mag- 
azines in the Pines Women’s 
Group. 


J. PAUL SHEEDY has been ap 
pointed domestic sales manager ol 


the Wildroot Co. 


PHOMAS J. HERMAN has 
joined the sales staff of Givaudan 
Delawanna, Inc. and its associate 
companies, Givaudan Flavors, Inc. 
and Sindar Corp., serving accounts 
in the Cincinnati branch office 
territory. 


GEORGE UHE, president ol 
George Uhe Co., Inc., left January 
$1 via air on a business trip that 
will take him around the world. 
First stop of the two-months trip 
is the Far East; the return is via 
Lurope, 


RICHARD J. HALE has joined 
the Chicago sales stafl of Polak’s 
Frutal Works, Inc., Middletown, 
N.Y. Mr. Hale attended the de Paul 
University of Chicago and is ac 
quainted in the Midwest with vari 
ous manutlacturers olf cosmetics, 
detergents, etc. He will assist A. H. 





Richard J. Hale 


Micheels, branch manager of Po 
lak’s Frutal Works, Inc., Chicago, 
III. 


WILLIAM T. KILCULLEN, for 
the past 17 years with Marie Earle, 
has been appointed New England 
representative for Mary Chess, Inc. 
MRS. LILLIAN DIMICK will 
handle the newly created South- 
Eastern territory. MISS GLADYS 
ZORN, formerly in charge of the 
Eastern territory, will assist vice- 


president BEVERLY STIANSEN 





as sales assistant in the New York 
office, and will cover the New York 
City accounts. 


NORMAN C. COHOES has 
been appointed sales manager foi 





Norman C. Cohoes 


Lanolin Plus. He has been with the 
company during the growth of the 
Consolidated Cosmetics Co. and 
the Lanolin Plus line, joining the 
firm as New England sales repre 
sentative in 1948. 


J. LESLIE HINDLE B.Sc., man 
aging director of Standard Synthe 
tics Ltd., essential oil distillers ol 
sarnes, West London, left by an 
on January 25 for a three weeks’ 
business trip to the United States. 
In New York Mr. Hindle conferred 
with Berje Chemical Products, 
Inc., the agents in U.S.S. for Stand 


ard Synthetics Ltd. 


FRED D. PINOTTI has been 
elected a vice-president and mem- 
ber of the board of directors ol 
Kimble Glass Co., subsidiary ol 
Owens-Illinois Glass Co. 


LOUIS APPEL, formerly with 
E. 1. Du Pont de Nemours Co., has 
joined Rhodia Ine. as head _per- 
fumer. 


Obituary 


Ames B. Hettrick 


Ames B. Hettrick, American 
Cvanamid Co. executive, recently 
died at the age of 49. 


Edmund M. Fougera 


Edmund M. Fougera, founder ol 
the Emfo Corp. died at the age ol 
70 January 5. His grandfather in- 
vented vaseline which was made 
by the company bearing his name, 
which he founded, until it was sold. 
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compounds are at your service without cost or 


obligation. Write about your beeswax problems to Dr. Alexander Katz Co. 

WILL & BAUMER CANDLE CO., INC., Syracuse, division of 
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W. J. BUSH « CO., Inc. 
Essential Oxb 


19 West 44th STREET, NEW YORK 36, N. Y. @ Murray Hill 7-5712 
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Trade Expects Higher P 


REASONABLE amount ol 

business was put through in 

essential oils, aromatics, and 
a general line of basic materials 
over the first month of the new 
year. A feature over the past month 
was the firmness in many items and 
a feeling that prices will be some 
what firmer as the new year gets 
underway. 

Local prices for bergamot edged 
upward. Prices tor lemon oil con 
tinued generally on the firm side 
and some houses were inclined t 
hold out for better prices on speal 
mint oil as the result of a rise ol 
about 10 cents a pound in country 
prices. 


Demand by Aerosol Field 


The outlook regarding the de 
mand for oils, chemicals and cet 
tain other articles that go into pet 
fume compounds, and various other 
combinations is regarded as highly 
favorable particularly with respect 
to the aerosol field where decided 
increases in sales are anticipated. 
Many problems that had _ faced 
container manufacturers regarding 
glass for aerosols have been fairly 
well overcome and the availability 
of such containers which offer a 
private mold design, any color ot 
pastel shade with smooth contours, 
will, it is believed, serve to spu 
sales of an extended list of basic 
materials. 

Barring any serious drop in cer- 
tain competitive items the glycerin 
market is expected to develop i 
creasing strength in the latter part 
of the current quarter. At this time 
last year large quantities of crude 
material were arriving from virtu 
ally all parts of the world. In fact 
approximately 35 million pounds 
of crude were imported into the 
United States last year. Up until 
late last month there was very little 
foreign glycerin in sight and it will 
be some time before any additional 
quantities of domestic synthetic ma 
terial will be ready for marketing. 
Last available lots of crude glycerin 
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in the Argentine were sold to 
Great Britain in December. It is 
quite possible some offerings will 
appear in this market for Febru- 
ary-March since reports from Lon- 
don state that British users are 
fairly well covered on their first 
quarter requirements by additional 
purchases made in India and coun 
tries other than the Argentine. 


Cocoa Butter Price at New High 


\ spectacular development ox 
curred in cocoa butter over the 
past month when prices hit an all 
time high. The hardening price 
trend was accompanied by a rea- 
sonably good demand, but the ma 
jor reason for the persistent rise in 
— was the strength in the cocoa 
bean market. Among othe price 
movements olf interest was a rise in 
both red oil and stearic acid. Firm- 
ness in blackstrap molasses served 
to lend a degree of support to the 
industrial alcohol market despite 
the increasing flow of synthetic ma- 
terial for industrial uses. 

The firming up in local prices 
for oil bergamot could not be 
traced to any marked changes in 
prices for shipment from Italy. Lo- 
cal houses explained that cheap 
lots that had been made available 
through importations from coun- 
tries other than Italy because of ad- 
vantages in exchange virtually all 
disappeared so that spot prices 
gradually worked back into a level 
more in keeping with direct re- 
placements from the primary cen- 
ter. Lemongrass, citronella, and 
South American petitgrain oils dis 
played considerable firmness. 

Generally, the demand was re- 
ported to be coming from various 
consumer lines including soap, ex- 
tract, perfume and the pharmaceu- 
tical trades. The character of in- 
quiries and orders for the account 
of perfumers indicated that inven- 
tories had been badly depleted by 
the year end demand for finished 
goods. 

Menthol displayed greater signs 





rice [rend 


of strength which in turn could 
mean that the commodity had 
about reached the bottom follow- 
ing an extended period of declines. 
Inside prices for the Brazilian va- 
riety of $4.90 per pound disap- 
pe ared. Synthetic material con- 
tinued firm due to higher citronella 
oil costs and spot prices for material 
from Japan which moved higher to 
$8.50 to $9 per pound according to 
quantity and quality. 


Caustic Soda Supply Tight 

\mong the basic chemicals, caus- 
tic soda proved rather scarce at 
times, especially the solid forms. 
The tighter supply position was at- 
tributed to several factors including 
a greater export demand especially 
from Brazil and cutback in do- 
mestic chlorine production. A cut- 
back in chlorine production by the 
electrolytic process results in a sim- 
ilar reduction in caustic soda pro- 
duction, since one cannot be made 
without the other. Should chlorine 
production be continued at a re- 
duced rate, or be cut back further, 
some trade observers fear that there 
may develop a shortage of liquid 
caustic soda by April. 

With but few exceptions, vege- 
table waxes were steady to firm de- 
spite a rather quiet demand. Im- 
porters feel that it will be another 
six weeks or more before consum- 
ers come into the market for any 
sizeable quantities. Normally buy- 
ers do not step up their takings 
until March when they begin to 
anticipate spring needs. 

Although rosin prices suffered < 
slight setback, especially the me- 
dium and low grades, the overall 
statistical position of the market is 
regarded as firm. A resumption of 
domestic trade as well as a possible 
pickup export sales should cor- 
rect the price picture, it is believed. 
Trade observers are optimistic re- 
garding the export outlook since it 
will be another two months before 
production starts in Portugal or 
France. 
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PRICES IN THE NEW YURR MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Prices per ib. unless otherwise 


Almond Bit, FPA per Ib. 3.404 
weet THRO ...cccccscs oom 
Apricot Kernel .......... ABM 
CO ae ee 1.504 
Angelica Root ........... 70.004 
Angelica Seed .......... 58.004 
SRO, IGE. snes esckuwes 2.804 
ES ee ere .» 150 
eo eee e 11.604 
G56 its lca 3.004 
Birchtar, crude .......... 1.800 
Birchtar, rectified 2.55 
Bois de Rose ............ 3.904 
eset: TE... ...6sscer- 2.454 
Cajeput (technical) ..... 2.004 
OE FOOL 15.004 
Camphor “White” ....... 204 
Cananga, native ......... 9.004 
| er 12.254 
CN Sirs oi i's he bok 2.75 
CMI. 5 osc ecceccsces 30.004d 
DIT bs 5 w osps o0m.o.s 0:0 9-0 35.004 
Cassia, rectified, U.S.P. 8.004 
Cedar leaf, U.S.P. ........ 2.204 
Coder Weed ......csvess oom 
DE att cckubenscredos 16.004 
Chamomile Hungarian ...180.00@ 
Cinnamon 
ae 20.00 
SS eee 1.354 
Citronella, Ceylon ....... 60 
ee eee 15 
Ee 80 
Cloves, from buds ....... 5.254 
i 
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listed. 


3.80 
20 


oo 
1.75 
110.00 
90.00 
Nom’! 
2.10 


10.00 
Nom’] 
3.00 
.60 
20.00 
275.00 


50.00 
3.00 
90 
1.00 
90 
7.30 


NE rote Wile bes ae dealers 1.554 
OR: 5c. bo eac awe bide 2.004 
ER ere 17.004 
SS Terre re 1.354 
PE es Gin bie career ane & 4.204 
Dill 

WM eck 3cb kiwsaenc.ws 3.704 

Seed, Gudian ........5- 2.904 
eee 5.504 
Eucalyptus 

SE Picnic tke ska owt 85a 

EN hed Vik wee eb ea 654 
Fennel, Sweet ........... 2.504 
Se AOD css nboseneas 8.75 
ee eee 3.25 
Geranium, Rose Algerian 9.00 

IG NG 5 urs pi gk won ae 11.000 

OS Se ene reer ae 6.004 
ee ey ae reer 10.75 
Guaiac (Wood) ......... 1.454a 
IS ooo sie Ca 2.254 
Jasmin (absolute) ...... 235.004 
Juniper Berry .......... 2.854 
DEE 6 ence akae ean 9.85 
SER soon ah eo sawn 2.154 
Lavender, French 

10-42% ester .......... 5.65 

|. ae 3.004 

MED Kin cose sx ~ oe 
ee ae ere 7.25 

OO 7.25 
LOMIOMRPARS 6ccccccccceses 1.354 
Limes, distilled ......... 5.75 

PRIN Sonnac as uiSas 7.75 
Linaloe wood ........... 3.25 
a. 10.00 
SE ene 2.504 


suspend with 





Thixotropic characteristics give added suspending ability. 


VEEGUM is non-toxic, non-irritating, and inorganic. 
purified Colloidal Magnesium Aluminum Silicate. Use VEEGUM for 
Bf improved suspension, emulsification, and thickening. 


2.00 POD kop ctecscwseas 2.454 3.25 
2.65 Neroli 
22.50 Ere rir Tr 75.00@ 100.00 
5.00 French .............+-2d000@ 275.00 
5.00 Nutmeg 
ee MONGNIED. oon aeee ces 2.904 3.50 
4.65 West Indian .....6..60.. 2.650 3.65 
3.40 Ocotea Cymbarum ....... 70a 1.10 
6.85 NIN hnise és c ce carenton 5.60 7.85 
SNL. Ao 5-00 00 A R000 35.00G = 40.00 
1.10 Orange, Florida ......... 10a 1.00 
95 rere ce 3.904 6.00 
3.25 CGM, vis vinnniecs 850 = (1.25 
10.50 EE Sidon veaneanes 80 
3.70 NIE do cinnexsedsuns 2.004 2.75 
11.75 Orris Root, concrete (0z.) 6.50 8.75 
12.50 Concrete, extra ........ 12.00@ 15.00 
6.90 POND cosine ecieaand a 7.604 9.75 
13.50 Pennyroyal, European 1.754 = 2.40 
1.95 Peppermint natural ...... 5.654 6.00 
2.85 Redistilled 6.104 ~~ 6.65 
350.00 PUNE. voc cs és aciseuvan 2.754 3.25 
3.50 Pimento, Berry .......... 1.50@ = 5.25 
12.60 a Pe errr rr ree 2.454 3.00 
3.00 Pinus Sylvestris ..... so. Bao 3.50 
WINE co dca < es ww 3.604 1.80 
7.35 Rose, Bulgaria (0z.) .. 53.004 65.00 
£.50 Syntnetic, TD. 62.6.5 000 30.00@ 35.00 
2.00 Rosemary, Spanish ...... 654 5 
7.50 Sage 
10.25 ae ere 20a 1.25 
1.40 SD 5 siss. Gas oa 7.504 8.35 
tee Sandalwood, N. F. ....... 9.50@ 10.25 
9.50 Sassafras 
1.00 EE EN 6 eee eed es 654 90 
12.00 ke 31.00@ 35.00 
3.60 rere tee 6.000 6.55 


VEEGUM 


NEW BULLETIN, A122, just off the press, explains 
why VEEGUM maintains complete and permanent 
suspensions at lower viscosities than organic gums, 
or suspends more efficiently at equal viscosities. 
VEEGUM is easily dispersed in hot or cold water. 


It provides free flowing suspensions, and smoother creams and lotions. 


Prepara- 


tions made with VEEGUM retain their stable suspending ability over 
prolonged periods of storage. VEEGUM is white, opaque, non-tacky, 
and non-gelatinous when dispersed in water. 


It is highly 


Our expanded plant is now supplying VEEGUM to meet the steadily 
increasing demands of the cosmetic industry. Write today for the 
new technical bulletin A122, the complete VEEGUM story. 


R. T. VANDERBILT CO. 


SPECIALTIES Q DEPARTMENT 


r---- 230 PARK AVENUE, NEW YORK 17, N. Y.----- 


' ' 
' ' 
; C) Please send technical bulletin A122. : 
; (J Please send sample of VEEGUM. ' 
{ : 
' ' 
1 NAME ' 
i i 
1 POSITION <a 
1 (Please attach to, or write on, your company letterhead ) i 
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SUMS cvcccccccccccccecs 


Sweet birch Southern 


PE. ccceuccervecens 


lansy 


EG, BOM saded viwecess 


White 


Valerian, extra .......... 


Vetivert 


i co ctceueke ceed 
I. ccuteiuuaeieadnd 
Java coccescecceseeceece 


Wintergreen, Southern 


TOE. ccwisnciennces 


Wormseed 
Wormwood 


Ylang Ylang, Bourbon.... 
SN: cctticnkwbawaewe 


2.254 
2.104 
1.754 
8.00 
1.75@a 
2.00@ 
80.000 


16.004 
12.504 
23.00@ 


3.404 
25a 
15a 
5.754 


‘ 
» 


20.00 
12.854 


TERPENELESS OILS 


OE cxcraewencanedcennnces 
NE pS cceduakn.paat 


Grapefruit 


ROE ech aves va venwns 
DL ics niew cine Rwin eam 
RL cvecccawewereny 
NN. oisneccnve esos 
J eer 
PORNO ccvesccsccces 
go. ree 
POG, 6. bt ecicanvesses 


AND 


Acetaldehyde 50% ....... 
Acetophenone ........... 


DERIVATIVES 


RE Ta © Bae evaeuscecs 
oe avirdebucsennes 
Oe Siecunsbivetecenss 
Sr vaddeh euaehea een 
ee Rawieusieee canara 
Jl Se Seer re 
SS ee eee ee 
So ¢s-seebivrwekwnccek 
Ge wenweausd wines ; 
Mo cuvtwachtunwahune; 
C 14 (Peach so-called) .. 
C 16 (Strawberry 
so-called) ....... 
Aenyl ACCS ccccccecnes 
Amyl Butyrate .......... 


Amyleinnamie Aldehyde 


Amyl Formate ........ 


Amyl Phenylacetate ...... 


Amyl Propionate ...... 


Amy] Salicylate ......... 
Amyl Valerinate ......... 


Anethol 


Anisic Aldehyde ........ 
Anisyl Acetate .......... 


Benzyl Acetate ..... 


Benzyl Alcohol ...... ae 


Benzyl Benzoate ......... 


Benzyl Butyrate ...... 


Benzyl Cinnamate ..... 
Benzyl Formate ......... 


Benzophenone 
Benzyl-isoeugenol 


Benzyl Propionate ....... 
Benzyl Salicylate ........ 
Benzylidene Acetone ..... 


Bromstyrol 
Butyl Acetate, normal 


~ 


a adee's 


‘itronellyl Butyrate 


meme 


‘uminic Aldehyde ... 
-yelonol 


Dimethyl Anthranilate 


Diphenyl Methane ....... 


Diphenyl Oxide 
Ethyl Acetate 


Ethyl Benzoate .......... 


Ethyl Butyrate 


Ethyl Capronate ... a 
Ethyl Cinnamate ........ 


& Essential Oil Review 


‘innamie Aleohol ....... 
-innamie Aldehyde ...... 
‘innamyl Acetate ........ 
PUNE. Sess esc case 
‘itronellyl Acetate ....... 


IE ecietu ious ne veés 


Diethylphthalate ......... 


3.00a 


20.004 
85.00 
10.004a 
65.004 
80.000 
60.004 
110.00@ 
12.854 


5.254 


11.75@ 


CHEMICAI 


2.154 
1.404 
1.95@a 


12.504 


2.004 


13.854 


2.75 


“- 


9.00 


16.754 


7.25a 


18.604 
14.804 


6.854 


5.85 

05a 
1.004 
2.054 
1.00a 
3.754 
1.254 
20d 
25a 
25a 
AS 
00d 
70a 
10a 
80a 
1.754 
3.754 
1.50a 
1.654 
9004 
1.604 
1.654 
2.004 


5.75 


-> 


145444 


2.504@ 
1.254 
3.654 
3.45¢d 
2.404 
2.800 
5.504 
3.004 
3.254 
2.854 

45a 
5.754 
L15a 

00M 

300d 

85d 

854 
2.404 
3.00% 


2.75 


3.00 
8.00 
8.90 
2.50 
3.40 
120.00 


18.00 
16.50 
31.50 
15.00 
14.00 
7.10 
6.40 
32.50 
Nom’! 


3.00 
29.00 
95.00 
14.25 
70.00 
90.00 
62.00 
150.00 
13.65 
6.10 
14.25 


7.60 
20.00 


15.75 
7.50 


6.20 
.70 
1.25 
2.50 
ar 
ow 


4.10 
1.60 
1.00 
2.40 
1.40 


2.65 


Ethyl Formate 10a 
Ethyl phenylacetate ..... 204 
Ethyl Propionate ........ 0G 


—_ 


Ethyl Salicylate ......... 1.90@ 
Ethyl Vanillin ......... 6.754 
DED. eccvnccedsaves 1.60@ 
ST rodiced ea d.ceewnn.s 3.004 
Geranoil, dom .......... 1.75@ 
Geranyl Acetate ......... 2.004 
Gerany| Butyrate ...... 1.00 
Geranyl Formate ........ 4.504 
Geranyl iso-valerate ..... 7.75 
Guaiac Wood Acetate .... 4.65 
Heliotropin, dom, ....... 3.404 
Hydrotropic Aldehyde ... 5.90@ 
Hydoxycitronellal ....... 5.40@ 
NG See Keecndaeseaes 17.75 
DID crondvcncuwades 1.654 
Iso-butyl Acetate ........ 854 
Iso-butyl Benzoate ....... 1.654 
Iso-butyl Salicylate ...... 2.15@ 
a 4.100 
ED oe vcuunexceanes 2.104 
OS re 5.904 
Linalyl, Acetate 92% 6.004 
SUE s006ued sknanenauee 5.75 
Linalyl Benzoate ........ 18.504 
Linalyl Formate ......... 11.90@ 
Linalyl Propionate ...... 12.754 
Menthol 
PM Nccnceneunchede 5.10@ 
TD oat cia inane 8.50@ 
Synthetic, racemic ..... 1.95@ 
DY cto ce aheena weaes 5.00 
Methyl Anthranilate ..... 2.404 


Methy! Anthranilate extra 2.75 
Methyl Benzoate ......... 55@ 
Methyl Cinnamate ....... 1.75 
Methyl Heptenone ...... 5.204 
Methyl Heptine Carbonate 35.00@ 


Methyl Naphthyl Ketone . 3.854 
Methyl! Phenylacetate 1.10@ 
Methyl Salicylate ........ 8a 
Musk Ambrette .......... 5.15@ 

teddies beeen’ 5.354 

PN ce ieagudaqas ous 1.404 
Neroline (ethyl ether) 2.504 
Octyl Isobutrate ....... 4.954 
Paracresyl Acetate ....... 2.20 
Paracresy| Methyl Ether 2.100 
Paracresyl Phenylacetate 1.604 
Phenylacetaldehyde 50% . 2.75 

WE saicedawavieewne ss 4.104 
Phenylacetic Acid ....... 1.654 
Phenylethyl Acetate ..... 1.604 
Phenylethyl Alcohol ..... 1.654 
Phenylethyl Butyrate 4.20 
Phenylethyl Propionate 3.404 
Phenylethyl Salicylate 1.354 
Phenylethyl Valerianate .. 5.504 
Phenylpropyl Acetate .. 3.30 
Phenylpropyl Alcohol ... 2.70@ 
PEE Sddvetedwcuvadesc 204 
Seen AGM eccvewecce 2.754 
Styrolyl Acetate ......... 1.504 
Thymol, erystals ......... 2.854 
Vanillin, eugenol 6.504 

SS ) errr ce 3.00 

DRE dicncncncxdasvees 3.004 


Vetiver Acetate .......... 42.504 
Violet Ketone Alpha 9.904 
Yara Yara (Methyl ether) 2.254@ 


BEANS 


Vanilla beans 


NI s. corine ald euieiws 7.004 
Mexican, cut .......... 7.00@ 
Mexican, whole ........ 7.504 
We xwtucdetanenakes uss 6.504 
Tonka Beans Surinam 1.054 
RON - a iedn caccdounes 1.654 
SUNDRIES AND DRUGS 
I nc ees Wass wtauatets 104@a 
Ambergris, ounce ....... 8.000 
Balsam, Copaiba ...... . 85a 
Comada. fir, gal, ...cce: 33.004 
PU si necnksaccccwennn 1.384 
Beeswax, bleached, pure 
BING! a eto drag waters 65a 


we 


80 
35 
35 
0 
4.95 
8.30 
5.00 
3.85 
6.35 
5.85 
19.50 
1.80 
1.50 
1.85 
3.00 
4.85 
2.80 
6.25 
6.75 
6.10 
20.00 
12.85 
14.00 


NNweR-I th 


oe 


5.25 
9.00 
10 

25 


65 
3.10 
00 


wnNnuwo 


iNe 


— 
— 


1.90 


NNO bo bo DO DS DO 
won 


10.25 


2.70 


7.50 
Nom’! 
Nom’! 
Nom’! 

1.30 

1.80 


14 
17.50 
1.10 
35.00 
1.65 


Yellow, refined ......... 08a 
Bismuth, subnitrate ...... 2.654 
Borax, crystals, carlot ton 67.25@ 
Boric Acid pwd. U. S. P., 
CE kw ccddvecasucecas 129.25a 
Calcium, Phosphate ..... 073%4@ 
Phosphate, tri-basic 07,4 


Camphor, pwd., domestic .57@ 
Castoreum, nat., cans 7.00 
Cetyl, Alcohol, extra .... .80@ 
Chalk, precip. bags, celts .. .027,@ 
Cherry Laurel Water, jug, 

OO acxseeetrceaawcees 1.25@ 
Citrie Acid Anhydrous 28544 
CRORE, GUNN 6c ccnccedees 6.50@a 
Cadet BUH. occ cc cceess 1.20@ 
Cyclohexanol (Hexalin) . .3444@ 
Dextrine, white, ewt. .. $53@ 
Fuller's Earth Mines ton . 27.00@ 
Giveeria, C. P occ ciccsess 334a 
Soap Lye, crude ........ 18444 
Gum Arabic, white pwd. . .40@ 

MU xiaveckencaxdees 15a 
Gum Benzoin, Siam ..... 3.50 

WR cndaviedtuewens 30a 
Gum Galbanum ......... 1.25@a 
Gum karaya, pwd. ....... 18a 
CU BENE dcctdecenens 35a 
ROO PINGS 6 ccccecceces 224 
Dn. > Vcsccdunsaanaante 05a 
RI a cn aeie wads uve 1.00@ 
Lanolin, cosmetic ........ 38Y44a 

PN 6 ciccencctens 36@ 
Magnesium, carbonate ALYAG@a 

 wndxxcndawcus as 38a 
Bes (OUND ac ckcece ces 65.00 
Olibanum, tears ......... 20a 

TNL: 5 a CeSadcsavares 16@ 
Orange Flower Water, 

OE ce vee KeGEeeeEE. 1.75@ 
Orris Root, Italian ...... 23a 


Paraffin, fully ref, 122-124 .083,a 

Peroxide (hydrogen U. S. P.) 
bbls. COOCC CCC COCO CCCCE 033%4a 

Petrolatum, snow white 0634 


Propylene glycol—U. S. P., 

Cc ciccnkawcecnews AT,4a 
re errre 1.10@ 
BENOG SIGE Sk deco sacasie's 16a 
Rose Flower, pale ...... 65a 
Rose Water, jug (gal.) 1.25@ 
Rosin, (gum) M. per ewt. 8.704 
Salicylic Acid USP ...... A8|a 
Sepaee NGG 8 accciccces 2.75 
Silicate, 40° drums, works, 

IOD DOMME ec ncccoacc 1.704 
Sodium Carb. 

58% light, 100 pounds, . 2.754 

Hydroxide, 76% solid, 

ROW NNN Saeinemnens 1.804 
WOUNIONNR Bik sa cacesunns 29a 
RUNNIN ONINEO ccc cacace<s 10a 
Tartarie Acid (250 Ib. 

MIND Gives da wandedans 37a 
Tragacanth, No. 1 ....... 2.754 
Triethanolamine ........ 264a 
Zine stearate, U.S.P. .... 37a 

RSME) UN se enkccunn 16344 


OILS AND FATS 
Castor, refined, drums 201444 
Coconut, crude, Atlantic 


a ae ATAa 

Refined, drums ........ 29a 
Corn, crude, Midwest, 

SE ME oc it auzie a's 13a 
Corn Oil, refined, tanks .. 16444 
Cottonseed, crude tanks .. 12a 
Ein, COO vcicccacace 16544 


Lard, Oil, common, 


Pee eG a crcnawelans ya 
Olive, edible (gal.) ...... 2.404 
Red Oil, single distilled 

GI cukededenacukaes 15@ 

Double distilled ....... A74a 
Stearie Acid 

Triple Pressed ........ 164a 

Double Pressed ....... 14a 
Tallow, acidless, drums .. .134@€ 
Pe CEE cc iecndwader 07a 
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.69 
91.75 


153.75 
08, 
08 
09 
20.00 
1.15 
03 


Nom’! 
314 
10.00 

1.25 
ae 
8.68 
30.00 
4 

19 

A5 
16% 
3.85 
40 
1.50 
30 

40 

24 

07 
1.85 
4814 
38 

14 

a 
Nom’! 
25 

18 
9 25 


“28 
085% 


05 
085% 


18! t 
1.50 
18 
90 
1.85 
8.85 
0 
2.80 


2.30 











Aromatic Chemicals THE C. E. ISING CORPORATION 


FOR PERFUMERY AND FLAVORS MANUFACTURING CHEMISTS 
Iso Propyl Quinoline e Isobutyl Quinoline AROMATIC PRODUCTS 
Ethyl Anthranilate e Butyl Anthranilate e 


| 
Skatol | FLORAL BASES 
Linalyl Anthranilate e  Linalyl lsobutyrate | ISOLAROMES 


(Fixatives) 


| TRUODORS 
(For Perfumes and Toilet Waters) 


CHEMICAL’CO., INC. FOUNDED 1908 


600 Ferry Street Newark 5, N. J. FLUSHING NEW YORK 








FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


| 142 Lexington Ave. Our Own Building 
| New York 16, N. Y. 


CONSOLIDATED = 


Representing over 300 “National Organizations” 
Established 1858 F R U IT JA R C 0 ° Personal Collections 
NEW BRUNSWICK, NEW JERSEY 





A “Free Demand” that collects 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 49 YEARS YOUNG 
“Collections Everywhere” 





VAN PELL CHEMICAL & SUPPLY CORP., Est. 1898 


48 East Ist Street, New York 3, N. Y. 





LIPSTICK - COLOGNE - DEODORANT 0 eee 
STYPTIC PENCILS - MASCARA \GUIDE POWDERS <= PASTE CREAMS 
SUPPOSITORIES th nina 
An Experienced in packaging products. 
PROGRESSIVE LABELING MACHINE, Inc. 


137 West 22nd St., New York 11, N. Y. ¢ Miniature Perfume Bottles — | 
See from %& dram to % oz. 


ROUGE COMPACT POWDER 
PUNCHES FOR TABLETS 


also 
FOOT & POWER PRESSES FURNISHED 
| ! a 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 
SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11, N. Y. | 













JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 
Telephone * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 






158 February, 1954 The American Perfumer 





CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED TO BUY 
Toiletries, Cosmetics or Packaged Drugs 
BUSINESS 


One of our clients wishes to purchase outright or buy the con- 


trolling stock of an established company manufacturing and dis- 


tributing toiletries, cosmetics or packaged drugs. The company 
may be small, medium or large. Its operation may be profitable, 
or if unprofitable it should have business potential that can be 
revived and improved by energetic merchandising. 
Write to Mr. Straus giving a brief description of your 
products and the present operation of your company. 
All negotiations will be handled in strict confidence. 
OVESEY, BERLOW & STRAUS, INC. 
57 Park Avenue, New York 16, N. Y. 


FOR SALE 


SAVE UP TO 50%! Ceresin 12¢; Glyceryl Monolaurate 26¢; 
Glyceryl Monostearate 25¢; Isopropyl Myristate 47¢; Magnesium 
Carbonate 7¢; Oil Apricot Sweet 24¢; Propyl Parasept $1.65; 
Aleolan 42¢; Lanamine 26¢; Cerelan 70¢; Cetal (Cetyl Alcohol) 
10¢; Calcium Salicylate 60¢; Cholesterol $4.25; Methyl Salicylate 
43¢. Other materials—inquiries invited. Chemical Service Corp.. 
80-08 Beaver St.. New York 5. HAnover 2-6970. 


HELP WANTED 


Sales Representative with following in the Cosmetic Trade 
wanted by Powder Puff Manufacturer. Sideline arrangement con- 
sidered. Write Box 3034, American Perfumer, 48 West 38 St.. 
New York 18, N, Y. 


MIDWEST REPRESENTATIVE—Over 20 years experience sell- 
ing Aromatic Chemicals, Perfume Compounds, Essential Oils and 
related chemicals. Present connection not satisfactory and would 


like to make a change. Write Box 3033, American Perfumer, 
18 W. 38 St.. New York 18, N. Y. 


WANTED:—REPRESENTATIVES for exclusive manufacturer 
of patented, proven samples for cosmetic manufacturers and dis- 
tributors, Exclusive territories—East Coast, Mid-West, and West 
Coast. Men may carry additional lines. Write Box 3029, American 
Perfumer, 48 W. 38 Street, New York 18, N. Y. 


Carl N. Andersen, PhD 


Consulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. Laboratory: Briarcliff Manor, N.' 
Phone: Vanderbilt 6-0492 Phone: Briarcliff 6-1550 





(MINIATURE BOTTLES and VIALS 


Originators and Manufacturers of 





with interchangeable screw stoppers 


in assorted colors 
SPECIAL GLASS PRODUCTS CO. 


#10 W. 33 St. New York 1, N. Y. 





& Essential Oil Review 












PROFESSIONAL SERVICE 





“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 

Cosmetics Creations of Highly Original Perfumes 
Toilet Articles Duplications of Most Difficult Fragrances 
Soaps Unique Kind of Professional Services. 
Flavors 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Kindly Inquire 





Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sa P. ull éx Rusby, She 


analytical, consulting, research chemists 
Established 1921 





OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 
We likewise serve in Packaging Problems . . . Perme- 


ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


Write Today 
for Booklet No. 3 


FOSTER D. SNELL... 
RESEARCH LABORATORIES 
29 W.15'* St. New York IINY 


“The Chemical 
Consultant and 
Your Business” 


rnxins 4-8800 


sae Maen 
CHEMICAL SERVICE 





ALBERT B. PACINI, Sc.D. 


Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


LEBERCO LABORATORIES 


irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 
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Aceto Chemical Co., Inc. .......... 
Adair Glass Corp. ..... 
NN 3 See eee 
American Aromatics, Ine. .......... 
American Associates Mfg. Corp. 
American Cholesterol Products. 


I er rrp eee tT ee 110, 111 
Ansbacher & Siegle ............... 
Aromatic Products, Inc. .... 84, Sampler 
Asociacion de Productores de 

Aceites Esenciales .............. 
RS OE GB, occ ec rcdevecsens 
RO OE, GE. ssc ccc eck visc. 87 
TS PTT TTT Ce TTR UTE Te 
i OE cok occa eawaaeeyes 89 
ee SOND Bo. nas ccseneas 144 
aE ER 6 6 oa u's nine Kaw bien 


Bridgeport Metal Goods Mfg. Co, on 
ORE os, ocnnkas os bbekans 


Bush & Co., Inc., W. J. ........ 81, 154 
MMe. fc bane bcke sks bee Ee Son 
Cameo Die & Label Co. ....... .. 148 
Camilli, Albert & Laloue, Inc. ..... 160 
Carr-Lowrey Glass Co. ............ 
eS Sr ne 148 
Caer, PR BR. scsi ceccases sacs 
Ne ge ee eee rr 
COD ME ROD, owenw sows sedens 
Chemo Puro Mfg. Corp. .......... 
Chiris Co., Inc., Antoine ; 
Classified Advertisements ...... ee 
Consolidated Fruit Jar Co. ........ 158 
CO GS on 6p ksk cd ccsvcddnen 146 
I Bat ee uci ee 
Delmive Avomatics «....s.ccccecscss 
Dodge & Olcott, Inc. ...... 94, Sampler 
Dow Chemical Co., 

ee a char kn ea Inside Back Cover 
ee oe er ree 126 
i M6. uns hbww keeen etx ouws 


Essential Oil Producers Association 
ee TONED: a i ois. n 0s 000600000 0% 


Fairmount Chemical Co., Inc. ...... 158 
Felton Chemical Co. Inc. ......... 122 
Fine Aromatics, Inc. .............. 
EN a ais:ave;k.a wives as ¥:5'0 6.0% 
Fleetwood Products Corp. . . Sampler 
NN 6 Sis Snow x paws $6 & 
Florasynth Laboratories. Inc. ...... 
POC TD, os 5c sick se anv e sees 
POs WOME TR ope ne seve scveciensc 
French, Benjamin, Inc. ............ 


Fritzsche Brothers, Inc. 
Insert between 88 & 89 


INDEX TO ADVERTISERS 


Gair Co., Inc., Robert ............. 
Givaudan-Delawanna, Inc. ......... 131 
Glyco Products Co., Inc, ........... 
Goldschmidt Corp. .........ses008. 


Ee | er rare 146 
RENO Bik BD inn s.0.5 <.0:0:0'0 ace 0 4000 
Hazel Atlas Glass Co. .............. 88 
Hercules Powder Co. .............. 
Heyden Chemical Corp. .... Back Cover 
Hoffman, Inc., William A. ......... 
IN. 6 bake kes s danse aves 158 


Industrial Aromatic Co., Inc. ....... 
International Wax Refining Corp. .. 
AS Sao ie nsec conwe san civ 158 


Katz, Dr. Alexander & Co.. Div. of 

Sy 8 ee re 
Ee ire SEL wlick bene ee eee 150 
Kenbury Glass Works ............. 158 
Kolar Laboratories, Inc. ........... 


eS ee ee eee 
I ING nie oan se ce scdena’s 124 
Leeben Chemical Co., Inc. ..0....... 
Leonhard Wax Co., Inc.. Theodor . . 
LAD SUGARY 4s on ns'sscsgseacicss 
Lueders & Co., George ............ 82 


eS er 
Malmstrom & Co., N. I. ............ 
DENGUE Ss x crake xsdciccnkuvcrns 
Martinat, Jean Jacques, Dr. ........ 159 
Maryland Glass Corp. ..... Front Cover 
Maywood Chemical Co. ........... 


Bere G BOyveae occ. ccc cccccecss 
ea, re 


N. V. Chemische Fabriek “Naarden” 
Naugatuck Aromatics .............. 
Neumann, Buslee & Wolfe, Inc. .... 150 
New York Aromatics Corp. ........ 
Norda Essential Oil & Chemical Co. 
Me Wewehwactoweke chk eeeean ee aes 120 
Northwestern Chemical. The ....... 
Noville Essential Co, .............. 


Orbis Products Corp. .............. 118 
Owens-Illinois Glass Co. ...... 
ee CTE eee ere 
Parento. Inc., Compagnie ......... 136 
Parsons-Plymouth, M. W. .......... 152 
POORENES. WG MUO, | a. < a 0.5 0'505 050580 
ee ee 132 
Pennsylvania Refining Co. ......... 146 
Perfumery Associates .............. 
Py SN GIs. nos ciksc ad veasescwe 


Polek & Beliweem, Oe. ...cscccccses 116 
Polak’s Frutal Works .............. 
Progressive Labeling Machine, Inc. . 158 
Raymond Laboratories ............ 
OS ere sre rere err 148 
ee RNS. 6a sicise-cniciwieconwe’s 
I ea 0d oo ales ba aecsinly ee o 
I CM a5 '5Nos 5 awake eee nee 96 
aS SS eer rrr 148, 154 
ONE TN Be sic eviecssues’s ee 
Roberts & Co., A. Boake .......... 
Robinson Wagner Co., Inc. ........ 
CNN TED, a6 vs hve Kepaeceses 86 
Roure-DuPont, Inc. ....... 92, Sampler 
Schimmel & Co., Inc. ..... 138, Sampler 
Seil, Putt & Rusby, Inc. ........... 159 
Seemeeid Tabe COOm.. ..5. 0606. .cc0 
ER ae er rereenrnr 128 
Sluys Rockford, Inc. ..............- 
ee ere 159 
Solvay Sales Div., Allied Chemical & 
AN. <n cine On ewea > Kime 6 GES 
Special Glass Products Co. ........ 159 
Standard Aromatics, Inc. .......... 
Standard Cap & Molding Co. ...... 
EN 6 kes ASKER oka Sle R eR 
MOO WES nick vcs bntensnens 85 
Ne UN AMIN «555.5 tw kab dsc ews 0r 


Synfleur Scientific Laboratories, Inc. 119 
RINNE MUIR <6 9550-6:065.04e cosines 


Tennessee Eastman Co. ............ 
Toelle Chemical Co, .............. 
Toilet Goods Association, Inc. ...... 
Tombarel Freres ................-. 
Tombarel Products Corp. .......... 
Turner White Metal Co.. Inc. ...... 


Ungerer & Co, ...... Inside Front Cover 


Van Amer, Haebler, Inc. ........ 90, 91 
Vanderbilt Co., Inc., R. T. ......... 156 
eee eee eee 

Van Pell Chemical & Supply Corp... 158 
Verley & Co., Albert .......... Sampler 


Verona Chemical Co. ..... 130, Sampler 
Whittaker, Clark & Daniels ........ 

Will & Baumer Candle Co.. The ... 154 
Windsor Chemical ....... 
a eer 150 


Youne, Inc. Doweglas 2.4.0.5 000800 








Rose 


14 £. 48th St., New York 


Grasse, France 


CAMILLI, ALBERT & LALOUE, S. A. 


Established 1830 


‘*MAXIMAROME”’ 


PLAZA 3-6070 
CAMILLI, ALBERT & LALOUE, INC. 


| 





Jasmin 


Cable address: Maximarome 





160 February, 1954 


The American Perfumer 


~— 





For the baker, the confectioner and the perfumer, this 


DOW aromatic is designed for a variety of applications 


Ice cream, cake, candies, beverages, and all types of 


fancy confections are at their luscious best when they 


are made with Vanillin, U.S.P. Tasty flavor is a major 


factor in building up consumer preference for your 
delicacies. Discriminating chemists the country over 
have proved the effectiveness and versatility of this 


distinctive and popular flavoring raw material. 


Dow Vanillin, U.S.P., is produced from Lignin by a 


unique new process giving the full, true richness of 





the vanilla bean. Whether you are a confectioner or 
perfumer, if you require consistently high quality van- 
illin there is nothing that will better suit your needs. 
Dow maintains stock points throughout the country 


to handle your needs fast and efficiently. 


Write Dow today on your company letterhead for 
complete information and a complimentary sample of 
Vanillin, U.S.P., an indispensable Dow aromatic. THE 


DOW CHEMICAL COMPANY, Midland, Michigan. 


you can depend on DOW AROMATICS 









OTHER HEYDEN 
INTERMEDIATES 







‘if mity are important in any product, 
s application, but these features are par- 
ly vital in the use of Benzaldehyde as an odorant 
wor ingredient. Heyden Benzaldehyde N-F. (F.F.C.) 
) out as the product of choice for the manufacture 

i fine cosmetics and flavoring agents. 
The high quality of Heyden Benzaldehyde Technical 
makes it an advantageous starting material for a growing 
number of industrial products. It is extensively used as 


an intermediate for dyes, pharmaceuticals and a variety 


CHLOROBENZALDEHYDES 
CHLOROBENZOIC ACIDS 
ANISOYL CHLORIDE Heyden Benzaldehyde, N.F. or Technical, is shipped 
ANISIC ACID . . . 

BENZILIC ACID in 450 lb. stainless steel drums, 100 lb. glass carboys, 
BENZOIC ACID and 50 lb. tins. 
METHYL BENZOATE 

ETHYL BENZOATE 

SODIUM BENZOATE 

TOLYL ALDEHYDE 

RESORCINOL 

METHYL SALICYLATE 

PHENYL SALICYLATE 


PROPYL GALLATE PPA Be IRR ee ewe 


BENZOYL CHLORIDE 4 
BENZYL CHLORIDE 342 Madison Avenue « New York 17, N.Y. 


PARASEPTS 
FORMIC ACID ORAL OD LCM ae Ree aaa eee) ad eee Oa ee 


of organic chemicals. 





